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Group Report grading form
	Module code and name
	LCBB4000– Academic Skills

	Cohort
	BA BM C1
	Group
	

	Student Name
	
	Student Number
	

	First Assessor
	
	Second Assessor
	


Key:    O=Outstanding,
E= Excellent,
VG=Very Good,    G= Good/Average,    SAT=Satisfactory,    MF= Marginal Fail,
F=Fail
	Criteria
	Marks
	Comments

	1. Engagement with Literature Skills
 (10 Marks in total)
	O
	E
	VG
	G
	SAT
	MF
	F
	

	
	10
	8
	6
	5
	4
	3
	2
	

	    The report is informed and supported by scholarly

    Material, including incitation and reference list

	(
	(
	(
	(
	(
	(
	(
	

	Total


	
	
	
	
	
	
	
	

	2. Knowledge and Understanding Skills (Individual grade)
 (20 Marks in total)
	20
	16
	12
	10
	8
	6
	4
	

	    Accuracy of points discussed (i.e., literature/information
    relating to the background of the report

	(
	(
	(
	(
	(
	(
	(
	

	Total
	
	

	Criteria
	Marks
	Comments

	3. Cognitive and intellectual skills (Group Grade) 

(15 Marks in total)
	O
	E
	VG
	G
	SAT
	MF
	F
	

	
	7.5
	6
	5
	4
	3
	2
	1
	

	Evaluation and Interpretation of qualitative and quantitative marketing data/information
	(
	(
	(
	(
	(
	(
	(
	

	Application of primary/secondary data methods to collect relevant data
	(
	(
	(
	(
	(
	(
	(
	

	Total
	
	


	Module code and name
	LCBB4000– Academic Skills

	Cohort
	BA BM C1
	Group
	

	Student Name
	
	Student Number
	

	First Assessor
	
	Second Assessor
	


Key:    O=Outstanding,
E= Excellent,
VG=Very Good,    G= Good/Average,    SAT=Satisfactory,    MF= Marginal Fail,
F=Fail
	Criteria
	Marks
	Comments

	4. Practical skills (Group grade)
 (15 Marks in total)
	O
	E
	VG
	G
	SAT
	MF
	F
	

	
	7.5
	6
	5
	4
	3
	2
	1
	

	     Quality of proposed recommendation 
	(
	(
	(
	(
	(
	(
	(
	

	Understanding of the importance of the different information
gathering techniques deployed
	(
	(
	(
	(
	(
	(
	(
	

	
	
	
	
	
	
	
	
	

	Total
	
	

	Criteria
	Marks
	Comments

	5. Transferable Skills for Life and Professional Practice (Individual grade) 

(40 Marks in total)
	O
	E
	VG
	G
	SAT
	MF
	F
	

	
	10
	8
	6
	5
	4
	3
	2
	

	Logicality/clarity of content delivered 
	(
	(
	(
	(
	(
	(
	(
	

	 Organisation, Sequence and Criticality 
	(
	(
	(
	(
	(
	(
	(
	

	Accurate and reliable communication of key issues (results & claims) to audience
	(
	(
	(
	(
	(
	(
	(
	

	Ability to create structured and coherent narrative/s from numbers
	(
	(
	(
	(
	(
	(
	(
	

	Total
	
	


