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INTRODUCTION
	Entrepreneurship is all about an activity that set up a business by considering all the financial risk with a hope of profit. Similarly, the present study also helps to generate a knowledge pertaining to entrepreneur and their importance for running a business into a further level of a success. The current essay will conduct a PEST analysis on UK macro environment. Along with this, it determines the skills and traits that assist an entrepreneur to ascertain the way so that they can launch a business.
MAIN BODY
Presenting the skills and traits that assist entrepreneur to navigate their way:
	While becoming a successful entrepreneur is natural for some people but other require certain essential skills and traits in order to lead and start the business to get it successful. That is why, there are different skills that an entrepreneur must possesses which are as mentioned below:
         Cognitive skills: With the help of this skill, an entrepreneur can easily solve the problem quickly and they are able to handle the business challenge effectively. Through this, they can perform the task easily and this assist to generate a better outcome (Malinda, 2018). The cognitive skills among entrepreneur includes creative thinking, formulation, problem solving and decision-making skill. These skills assist to create a better outcome for a business as well. 
	Social skills: This skill provides an opportunity to an individual so that it will help them to interact with others that indirectly help business. Moreover, through this skill, entrepreneur can able to communicate with other and also get close to people so that it develops different opportunities and negotiate (YENER, 2022). Therefore, it can be stated that with the help of social skills, individual can generate more clients and also increase the amount of value that can be added within a company. 
	Technical skills: It is another skill that an entrepreneur must have because technical skill assist a business to grow simultaneously (Lyons, Lyons and Jolley, 2020). By upgrading the technical skill, assist an individual to boost in customer satisfaction and also lead the business towards further level of success. This skill always provides innovative ideas to an entrepreneur that can be implemented within a business so that effective outcome can be generated. In addition to this, with the help of this skill, individual can expertise in their own field so that they can work more in order to boost their confidence so that employers can be easily improve their performance. 
	Management skills: In order to handle any complex situation, entrepreneur should also have strong management skills because it make them a strong leader and manager as well. Also, they should further manage relation with employee as well managers so that it will create a better outcome and take a business to one step ahead towards a success (Ukah and Atah, 2021). That is why, with the help of such skill, entrepreneur manage the relations internally as well as externally.
	Business development skills: It is fall under soft skill in which entrepreneur can develop ways through which the business can be develop further. Through this, entrepreneur can improve the sales skills by attracting range of people and set the target employees as well. In this, marketing skills are also included that helps a business to improve their growth. Having a strong business development skills assist an individual to let people know about the new things provided by the company so that they can manage the work accordingly.
Moreover, by applying the Big Five Personality Traits in entrepreneurship, entrepreneur can easily implement the effective outcome which is as mentioned below:
· Openness: It is the trait that helps to make imagination and provide insights so that they can learn new things and also enjoy the new experience as well. Like, learning new marketing tools will assist business to create a better outcome and grow the business to further level of success (Hatef, Sharfstein and Labrique, 2018). This trait makes entrepreneur to be more creative and develop new ways to improve the business.
· Extraversion: It is link with emotional expressiveness of an entrepreneur and people who are high in extraversion then they gain energy. Whereas people who are low in extraversion then they are considered more reserved and do not spend less energy. Like, having management skill enables a person to manage people as well as project. On the other side, entrepreneur do not use their communication and collaboration skills then it affects their work to meet the defined aim. 
· Agreeableness: This reflects trust, kindness, affection and different prosocial behavior that assist to make the people more competitive (Hatef, Sharfstein and Labrique,  2018). Like, they can deal with the other people by solving their issue and make the business more contributing towards a success. For example, using social skill contributes an entrepreneur to provide clear thoughts to their colleagues so that they all will able to perform the task for the favor of a company. 
· Conscientiousness: This dimension is related to high levels of thoughtfulness and provide goal directed behavior so that they can plan ahead and think how they behave effectively. Moreover, some of them can fails to dislikes structure and schedule but it affect the business (Syme and Mueller, 2022). Thus, complying with time management skill helps them to meet the defined work on a time so that effective outcome can be generated.
· Neuroticism: It is considered with the mood and behavior of the people and sometimes it is not easy to deal with the stress and this in turn lead to affect the business performance. That is why, entrepreneur need to focused upon the skill that is related to how they can manage the complex situation so that it does not cause any negative impact over company.
PESTEL ANALYSIS of  UK macro environment
Pest is known as strategic tool that helps the organization in identifying the factors that can affect overall growth of firm. Along with this, it mainly presents in macro environment of business and it need to be taken fully care by entrepreneur.  It mainly stands for political, legal, economic and social.
Political: It mainly means rules and regulation that has been made by government in order to maintain peace in the society (Agwu and Onwuegbuzie, 2018). Along with this, it generally includes policy like restriction on trade that has affected business as due to that entrepreneur was not able to expand their company in new area of market.  Moreover, in the time of pandemic government has made new policy of lockdown for several months and due to that most of the entrepreneur has suffer loss. Along with this, such policies can be beneficial or degrade the growth of firm some times.
 Economic: This factor is also very important to consider before opening business in the market area by the entrepreneur. Along with this, if the economic growth of country is good then it will help organization earning huge profit that will result in growth of company (Khan,  2021).  On the other hand, if economy rate is poor entrepreneur will not be able to increase their business. In addition to this, economic trend helps identifying the areas for the start up as well as area that need to be avoided by business man.  Although due to pandemic the economy growth of   country is recovering and unemployment’s rate are also high.  Any innovative have less chance of success in the retail areas as   sales are down and due to low-income level the consumer are only peering to buy product that is essential in nature.
Social: This factor mainly deals with the needs and choice of customer as well as current market trend going on. It is important for entrepreneur to take this into consideration while making the product as it helps in increasing the sales (Marheni, 2021). Along with this, it basically deals with the choices of business and consumer and it alter their set priorities. It provides company with ample of opportunity to be successful in the market by allowing to meet with the changes.  However, if company make product according to need of customer then it can easily attract large customer.  After all, consume are important source of business as it helps in increasing growth of company in positive way. Along with this, in the market of UK current trend of veganism is going so that has helps in increasing the sales of organic food. So the entrepreneur like Tesco   has met with the changes which has result in increasing their overall growth in positive manner. On the other hand, due to veganism customer is peering to have less processed food and it has affect growth of company that sell froze food.  Thus, in order to be successful in the market area an entrepreneur should check the social factor in order to meet the market needs and to increase sales.
Technology: This factor is one of the most important factor that helps the company in increasing their overall sales as well as in maintaining the smooth flow between functional unit. In addition to this, the company has to meet up with this changes in order to be successful in the market area and to make their production more efficient (Wisetsr and et.al.,2021).  In addition to this, after pandemic most of the entrepreneur have started using digital marketing in order to increase the sale of company and to deliver quality goods to the customer. Moreover, use of advance technology generally build business opportunity that helps in building overall growth of firm.    Most of the industry is using tool like computer and internet in order to conduct their business more effectively. The digital marketing has helped company in covering large area of market so that it can increase their customer range (Sumathy and Velmurugan, 2019). In the time of pandemic it was one of the most used tool in order to run   company. It not only helps in selling product but it also gives various detail about customer choice and preferences and the marketing strategy used by competitors. Thus, it is useful in gathering information about the current trend that is going on in the market area. Along with this, each interpreter should make use of it so that it can improve overall growth of company.


Example:
There are various company and interpreter in the market of UK that has made use of skills and t their knowledge in order to come up with the idea. Companies like YouTube has started making kin of video based in which user can easily upload short video and browse potential matches.  The entrepreneur has identified the market gap and it has helped in increasing growth of company. The owner of YouTube has made use innovative skill and technical knowledge in order to come up with the idea. Along with this, Twitter is also a good example of how changes can be meet and how it helps in building huge difference (Abdullah, Hadi and Dana, 2018).  The owner of company has made use of creative skill and build an app that helps customer in sharing thoughts and ideas and to gather information about things going on globally. R&H strawberry garden has come up with an innovative idea of selling organic food to the consumer that was most demanded by customer.

CONCLUSION
	By summing up above report it has been concluded that external factor of UK affects the business performance because after Brexit, company’s performance has affected in negatively. However, entrepreneur also support the business to improve the performance by using their skills and traits. Further, entrepreneur should possess effective skills like management, cognitive, business development etc. Moreover, by complying with Big Five Personality Traits in entrepreneurship, company can generate an effective outcome and improve performance.
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