
Scarlett, the animated short film

Introduction 
This study is mostly interested in animated films that encourage and create awareness on viewers in general but strongly youngsters particularly.  Having said that, a particular observation been made on different shorts animated films but the Scarlett has been picked for it emotional triggering factor.  It has been made in a way that it communicates in details, from the scenes, colours scheme and the music.  It is a fantastic film to watch.  This animated film has been created for children confronting cancer.  The emotional effect experienced by amputation is enormous and it has been achieved by this projection of 6 years old Scarlett Aida Rivero Osejo and her experience after her right leg has been amputated due to Ewing Sarcoma.  Ewing Sarcoma is said to be an uncommon form of cancer that affects bones or the tissue around bones (UK, 2017).  This sort of cancer affects children and young people mainly and the majority of diagnosed cases have been in people aged 10 to 20 and it is believed to attend frequently males than females.
The purpose of this animation film was to create awareness of both scarlet contra el cancer foundation and April’s limb Loss Awareness Month.

NARRATIVE

Key Concepts 
Scarlett been greatly created and designed well to satisfy the targeted audiences, the colour schemes in this film is affecting viewers emotionally, psychologically and even physically, and this is done without viewers knowing, the harmony that is built by this red and blue circles is enormous and bring tension to the scene by catching viewers’ attention. The colour scheme of this film is:

· Stimulating psychological reactions with the viewers 

· Illustration of focus to substantial details

· Setting the tone of this movie

· Expressive characters traits 

· Display variations in the story

The pre-production process looked in details by deciding the colour selection.  For film makers, colour is a key concept that needs to be chosen carefully because a well-placed film colour palette can trigger mood and sets the tone for the film.  For this particular film, all three main components of colour were considered and used. 

Hue, Saturation and Value have all been well used to produce this heartfelt film.  Normally a strong red colour is believed to increase blood pressure, while a blue colour provokes a sedative effect. Blue and red colours are all combined in this films and this triggers emotional effects to viewers and create a feeling of compassion toward the subject, by doing so, the awareness is created in viewers and will easily attract funds and the desire to work toward the better case system and gives hope to the viewers who are currently affected by that cancer itself.  The narrative of this film provides hopes, courage and a sense of no giving up whatever the situation.

The story starts by showing a little girl saying in deb looking lost and worried, the combination of colours and the song in the movie are perfectly designed to create the emotional effect and by watching it, it moves you emotionally and create compassion, viewers can easy cry and relate to the story.  It gives people who are suffering a constant hope of a better life afterward as quoted by Desmond Tutu that “Hope is being able to see that there is light despite all of the darkness”.  Several messages are projected throughout this short film that needs to be observed and learned.  There is hope, perseverance, certainty and courage.

The song itself is entitled “keep on going “, by listening on it, it is a great message that the animator is projecting, the little girl was saying in bed, then trying to get off the bed and wonder as she could see herself with one leg, wanting to learn how to dense as before but she feels hopeless and she was falling every time she tried.  The encouragement from her mother plays an enormous role in her life as she prepared a dress and ready to teach her again how to dense.  Hope and perseverance are projected by the song and the whole combination of the colour scheme.

Films in general has always project messages to the viewers, it is up to the animator to know what type of message to project, this has to be studied beforehand and well prepared so that viewers can be affected for the film to achieve it aims.  It has been said by Toolbox admin that animated films are not just a source of entertainment; there are plenty of things to learn from them as well (toolbox, 2015)
Child psychologist David Elkind has expressed her views on the animated movie Toy story saying “Furthermost children have a sentiment of being the centre of attention that can lead to a sense of vulnerability. Though life situations, they eventually learn that they are just part of the bigger picture, animations are a good way to subtly but effectively introduce them to this reality earlier on”.  She went on and concluded that “One movie that did a great job of presenting this lesson was Toy Story when Andy is suddenly replaced by the new and shiny Buzz Lighter toy”.    This is only an example of the multiples messages projected in animated films but it goes far beyond that and films that have been picked with messages that is worth remembering are:

1. TOY STORE

2. FINDING NEMO

3. UP

4. KUNG FU PANDA

5. ICE AGE

6. WALL E

7. OVER THE HEDGE

All of these animated films have messages that are worth remembering and this is what is making animated films best for children and youngsters all over.  

Scarlet has provided the message that was intended to the viewers and it has met it aims for which it has been produced.  It short but tense and the narrative is fantastic.  This movie has been produced for a charity and their mission statement is “ is to increase awareness of cancer affecting children throughout the United States and Latin America and empower families to introduce new strategies to cope, tools of support and ways to cure the disease” (scarlett).  Their mission statement is being properly projected by the realisation of this animated short film which can inspire and bring hope to the community altogether.  It is a powerful animation made by the New York City animation company the studio.  This short and soul touching film is about a sad little girl who is recovering from a cancer-related amputation, who through ballet dance   has overcame her unhappiness and find joy of living all over again.  The design, background art and colour together with the song are very emotional and the messages on it are all about struggle, perseverance, and sympathy (Kiefaber, 2016).

Conclusion

Scarlett animated film is fascinating and empowering, it gives hope and aspiration to children going through cancer related amputation.  The production company for this film is brilliant and deserved all the credits.  There is nothing to negatively criticise in this film as from the design, to the colour scheme and song and theme is at the highest standard and what is more important is the positive message of hope projected on it.  Having said that, this short animated film has inspired, not only the viewers but other film makers as well in providing the messages to the viewers, positive message, message of hope, not giving up on life not matter how hard it is.  From the start to the end, the emotional aspect is great; the producer had opted for an influential colour scheme capable of changing viewer’s mood and connects them to the story.  Characters design connects with the colour and the music.  This type film contribute to the development of children in this modern society and should be encouraged, artistically sound with great knowledge and experience by looking at every little detail.  The commendation is for animators to research and pass a positive message in their film just as in this one.
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