Task 3 – Source Evaluation Template 
Student Details
Name and student ID: AMMAR ALMOKHLEF 2539938
Topic chosen: The use of social media to promote businesses
Title of source: Strategic use of social media in marketing and financial performance: The B2B SME context
Author(s): Guangming Cao and Jay Weerawardena
Year published: 2023
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source using Google Scholar. After finding the article, I checked it on ScienceDirect to make sure I was using the correct academic source.
Why did you choose this source?
I chose this source because it is directly related to my topic. It looks at how businesses use social media for marketing and how this can affect their business performance. I found it useful because it is based on research and data rather than just personal opinions. It also focuses on B2B small and medium-sized businesses, which gives a specific example of how businesses can use social media.
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? 
Yes, it is relevant because the article focuses on the strategic use of social media in marketing and its relationship with business performance. This connects directly to my topic about using social media to promote businesses
Is this a useful article? 
 Yes, I think it is useful because it explains how businesses can use social media to understand customers, manage their brand and support their marketing activities. It also gives evidence about the relationship between social media use and business performance, which can support my topic with research rather than just general information.
Is this an academic source?

Yes. It is an academic journal article published in Industrial Marketing Management by Elsevier. It is a peer-reviewed article, which means it has been checked by other researchers before publication.

When was it published? Is it recent enough? Why?
The article was published in May 2023, so it is around three years old. I think it is recent enough for my topic because social media and digital marketing change quite quickly, and the article provides research on social media marketing and business performance. It is also useful because it studies social media use among B2B small and medium-sized businesses in the UK.


Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Guangming Cao from Ajman University and Jay Weerawardena from the University of Queensland. They are academic researchers with experience in business, marketing and related areas. Their academic research background makes them suitable authors for a study about social media marketing and business performance
Reliability
Yes, I think the source is reliable for several reasons. First, it was published in Industrial Marketing Management, an academic journal published by Elsevier, and the article is peer-reviewed. Second, the study uses research data from 143 UK B2B small and medium-sized businesses. This means the findings are based on collected research data rather than personal opinions. The article also includes references to previous academic research, which helps support its arguments.

One limitation is that the study focuses specifically on B2B SMEs in the UK. Therefore, the findings may not apply in exactly the same way to large companies or B2C businesses. Also, because the article was published in 2023, some social media platforms and marketing strategies may have changed since the research was carried out.
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
My topic is the use of social media to promote businesses. The source I chose is called Strategic use of social media in marketing and financial performance: The B2B SME context. It was written by Guangming Cao and Jay Weerawardena and published in 2023.
 

5-Minute Presentation Structure
1. Introduce topic and source  I found the article through Google Scholar. I then checked it on ScienceDirect to confirm that it was an academic journal article and to access the original source.
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?
   

  I found it on Google Scholar and then checked it on ScienceDirect. I did this to make sure I was using an academic source
  I think the source is reliable because it is a peer-reviewed journal article. The authors are researchers in business and marketing. The study also uses information from 143 UK B2B small and medium-sized businesses. The article has references to other research, which makes the information more trustworthy.

One limitation is that it only focuses on B2B SMEs in the UK, so the results may not   The most difficult part was finding a reliable source and checking if it was suitable for my topic. At first, it was difficult to know if a source was academic or just a normal website. I also found some of the academic words in the article difficult to understand.
   I learned that I should not choose a source just because it is related to my topic. I need to check the author, date, journal and whether it is peer-reviewed. I also learned that a source can be reliable but still have some limitations.
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