




Sustainable Hospitality and Tourism Management
BMIH5006
Syeda Samia Begum
2130491
Kathryn Roberts

Table of Contents
Introduction	1
Review of the Hotel Industry	1
Marriott International	2
Greenwashing Allegations	2
Potential Greenwashing	3
Self-Evaluation Practices	4
The Rationale for Self-Evaluation	5
Green Technology and Sustainability	6
Alternatives to Self-Evaluation	7
Conclusion	8
References	9


[bookmark: _Toc157001076]Introduction
Think of a dense woodland, enriched by the hotel brochure, highlighting an eco-friendly getaway. In the landscape, the copse of palm trees sway like ocean waves while clear blue yonder creates a canvas of symphony. On the other hand, the hotel’s catchphrase adorns sustainability as its core principle. However, underneath the serene facade conceals a dissimilar reality. For all one knows, towels are frequently washed, single-use plastic materials are all over the place, and energy-exhausting air conditioners seethes through the hallways. This phenomenon is known as the illusory charisma of greenwashing. Primarily, greenwashing is a crafty practice that draws a false impression of ecological consciousness. It is where organisations adorn themselves in the jade shroud of sustainability, typically in the absence of resources. The negative implications can be extensive. Customers are tricked into decisions predicated on deceitful claims. Faith in authentic earth-friendly ventures dissipates (Jauhari, 2021). To aggravate matters, the ecology continues to experience the burden of unsustainable activities. The tourism and hospitality sector is a resource and power-demanding industry. Consequently, the rising environmental awareness and stewardship of customers contribute to the phenomenon of greenwashing. From fabricated indictments of energy-efficient approaches to superficial efforts like towel-recycling initiatives, the sector is filled with instances (Przychodzen, 2019). In this report, the key purpose is to highlight the greenwashing practices across the hotel industry. The emphasis will be on the selected hospitality giant, which is Marriott International. Considering the organisation, the greenwashing allegations along with prospective greenwashing practices while self-assessment approaches will be identified. Moreover, the report justifies the importance of self-evaluation in the hospitality industry, and at the same time, highlights elements associated with green technology and sustainability. Finally, the report underscores alternative options for self-assessment.
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As tourists conform to a growing demand for eco-friendly lodging, the industry is increasing its green credentials. However, while the trend of sustainability commitment climbs, the deceiving shadow of greenwashing is following suit.
1. Deceitful Data: One typical element is fraudulent information on energy usage or waste depletion. The statistics, commonly devoid of external authentication can be effortlessly increased to depict false images (Inkson and Minnaert, 2018).
2. Certification Conundrum: This measure includes exhibiting obscure certifications. Some ‘green’ companies adhere to flexible benchmarks, which translates into worthless measurements of authentic sustainability.
3. Marriott’s Flawed Green Initiatives: Concerning Marriott, the hotel titan highlights aspirational ecological targets. Although the company financed renewable energy sources and water preservation tactics, criticism still lurks. The organisation’s dependence on forged documentation casts doubt on the concrete implications of initiatives.
4. Green Technology Embeds Itself: Fortuitously, authentic green tech is emerging during the greenwashing pandemic. Hotels are quickly adapting smart techs, such as accommodation sensors and automated climate control to maximise resource utilisation (Chen, 2022). Resource preservation is snowballing with incentives, such as water-efficient tech and conscious linen recycling.
5. Industry’s ‘Greenwashers’: Greenwashing extends beyond Marriott International. If anything, allegations have come tumbling down on hotel giants, such as Hilton and InterContinental Hotel and Groups (IHG) for activities, such as overstating carbon neutrality incentives and greenwashing reconstructions without tackling fundamental sustainability problems (Font and McCabe, 2021).
[bookmark: _Toc157001078]Marriott International
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1. Fraudulent Information: The criticism of Marriott is dependent on unverified information about their environmental commitment documentation, increasing problems with authenticity and prospective inflation.
2. Uncertain Certifications: The giant is alleged to stimulate involvement in initiatives, such as ‘LEED’ and ‘Serve 360’, however, utilises lower grade standards, providing deceptive data on the green footprint (Marriott International, 2023).
3. Prioritising Operational Emissions: The hospitality company is allegedly focusing on energy usage across its lodgings, disregarding the substantial carbon footprint from buildings, reconstructions, and furniture.
4. Progression into Unsustainable Territory: Allegations suggest that the company’s developing cruise line venture, an infamous carbon-utilised sector has opposed the pledges to climate change incentives.
Marriot’s Response: The company shields its sustainability contribution by emphasising financing renewable resources, water preservation incentives, and waste depletion tactics (Wickhan, Donnelly and French, 2021). Marriott focuses its promise on information transparency and third-party certifications; however, the standards continue to elude.
Media Coverage and Investigations: According to Caradonio (2022), Marriott was allegedly providing deceitful green initiatives with no transparency in its reporting. Subsequently, as per Marcus (2021), eco-friendly NGOs have provided shareholder pitches, advising the company to enhance its sustainability efforts and tackle its carbon footprint. Reid (2023) has highlighted Marriot’s greenwashing practices, such as towel reuse.
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Aside from self-reported data and certification concerns, Marriott International has been a target of various greenwashing conundrums. In this section, the other greenwashing practices of the company will be analysed.
1. Towel Policy: Marriott’s ‘Make A Green Choice’ incentive stimulates customers to refrain from using regular housekeeping to replace towels. Although cutting down on laundry conserves water, however, it can inadvertently move the cleaning load and the ecological implications on housekeeping employees. Besides, refraining from using does not magically mean lesser towel washing, prospectively invalidating the expected advantage (Haski-Leventhal, 2018).
2. Self-Reported Information: Marriott conforms to limitations in independent verifications while the lack of transparency detains researchers, media, and customers from independently evaluating the prerogatives. Not only that, the metrics to assess the data do not take into account the carbon footprint associated with construction, renovation, and travel of customers. Most importantly, it overlooks the waste created throughout the supply chain.
3. Certification Concerns: As the organisation highlights inclusion in sustainability approaches, such as ‘LEED, the company retains low-tier certifications with permissive rules. These certifications, although theoretically attained, paint a subpar picture of ecological commitment in contrast with firmer levels. This suggests the demand for in-depth evaluation rising above the mere certification availability (Costa and Costa, 2022).
4. Marketing Misdirection: The company’s marketing and advertising highlight the green incentives and approaches, disregarding the vacancy of adequate and authentic information to support the claims. This insufficient transparency and clarity along with dependence on ambiguous eco-friendly buzzwords can effortlessly deceive customers looking for an authentic environmentally conscious and immersive experience.
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Although Marriott conforms to self-evaluations concerning sustainability. Nevertheless, a substantial amount of issues have occurred regarding the scope, methodology, and clarity of the assessments, jeopardising the efficiency in authentically examining the environmental effect.
Scope and Methodology:
1. Prioritising Operational Emissions: The company self-assessment predominant concentration is on depleting energy and water utilisation across the accommodations. This phenomenon discounts key efforts to the company’s GHG footprint, which includes embedded carbon emissions from reconstruction, travelling emissions by tourists, and waste production by suppliers (Cooper, 2021).
2. Lack of Depth and Details: The widely accessible data on Marriot’s self-evaluation does not encompass granularity, consisting of sparse particulates on definite metrics, methodologies implemented, and alterations in productivity throughout all hotels and areas.
3. Internal Information Dependence: As noted earlier, the hospitality giant essentially is dependent on self-reported information in the self-evaluation methods, creating problems associated with the manipulation of information (Majeed and Kim, 2022). The lack of autonomous confirmation additionally deteriorates the credibility factor.
Transparency and Independence:
1. Limited Community Access: The company opts out from explicitly publishing comprehensive documentation based on self-evaluations. Turns out, the data accessible on their webpage is commonly ambiguous and publicity stunts, missing the all-inclusive evaluation and clarity required for bona fide responsibility and accountability.
2. Absence of Independent Assessment: At present, Marriott International’s self-evaluations are carried out internally, opting out from participating in reliable third-party cooperation (Marriott International, 2023). This phenomenon is a source of reservations associated with prospective bias and the lack of autonomous review and fair judgment in the evaluations.
[bookmark: _Toc157001082]The Rationale for Self-Evaluation
Across the dynamic scenery of CSR, self-evaluation turned into a proactive tool for hotels to navigate the growing conscious customers and maintain multiple pressures.
Benefits that Standout
1. Enhancement Pioneer: Self-evaluation is limelight, revealing regions across processes that lack sustainability objectives. Through the determination of ineffectiveness in resource usage, waste production, or energy utilisation, companies can ascertain instances for enhancement (Sloan, Legrand and Chen, 2017).
2. Reputational Barricade: Presently, a tainted sustainability front can rapidly recess customers’ reservations and shareholders’ morale. Therefore, consistent self-evaluations offer active determination of prospective dangers while enabling one to tackle them before morphing into cancel culture controversy.
3. Greenwashing Glimmer: If done correctly, self-assessments are an effective instrument towards an authentic pledge to sustainability. By broadly spreading verified information and extended-duration progress plans, hotels can draw eco-friendly guests and become reliable and accountable corporate phenomena (Batabyal, 2018).
Towering Drawbacks
1. Greenwashing Minefield: The prospective for self-assessment to turn into greenwashing is a grave issue. In the absence of strong finances, hotels can inflate the figures, choose complimentary standards, and paint a perfect picture considering the environmental effect compared to reality. This phenomenon leads to the deterioration of trust, resulting in backlashes.
2. Accountability Abyss: The domestic characteristic of self-assessments foams queries on accountability. In the absence of third-party validation or objective checks, hotels may fall prey to contentment, bypassing inadequacies (Edgell, 2020).
3. Superficiality Trap: Unless self-assessment is carried out in a detailed and rigorous manner, it can morph into superficial practice, solely prioritising effortless analytical measures while abandoning widespread environmental implications, such as carbon footprint and suppliers’ GHG emissions.
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While Marriot’s painting is particularly green to customers, however, the credit goes to technological innovation investment, which is the key brushstrokes.
1. Renewable Energy Resources: The company financed solar panel electricity generation, wind power arrangement, and on-the-spot biogas production. Although the step back from non-renewable energy is admirable, however, the authentic effort varies. Essentially, the extent to which renewable energy is sourced, the incorporation across the grid, and the GHG emissions of the procurement all affect the authentic implication (Sun, Cao and Xing, 2021).
2. Water Preservation Programmes: Low-flow fittings, smart sensors, and greywater initiatives are situated in all Marriott’s accommodations (Muller, 2022). This inclusion highlights the depletion in water utilisation, promoting sustainability. Nevertheless, the efficiency factor is reliant on the hotel's strategy, customer behaviour, and management activities.
3. Investing in Tech: Marriott International implements smart edifice facets, such as occupancy sensors and intellectual climate control phenomenon, maximising power usage. These techs conform to considerable potential, decreasing insufficient energy waste. Nevertheless, the bona fide implications are reliant on the design, incorporation, and continuous functionality.
4. Collective Sustainability Objectives: Green technology is not sufficient for green initiatives. Although the incentives offer sustainable progression, however, the efficiency factor must be evaluated comprehensively. Carbon emissions from construction, tourist travelling, and supply chain activities should be tackled for prolonged sustainability (Memarzadeh and Anand, 2020).
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1. Independent Audits: Inspecting an organisation based on environmental efforts is an independent audit. This phenomenon should be carried out by reliable third-party involvement. The robust evaluation indulges in-depth, extracting pros and cons associated with environmental implications across all operations. Chiefly, the transparency and reliability associated with independent audits establish loyalty among stakeholders and customers, diverging authentic green companies from greenwashing masks (Haski-Leventhal, 2018).
2. Stakeholder Engagement: Sustainability is far from an abstract act, instead it can be denoted as a choir. Integrating stakeholders, such as workers, communities, and the supply chain, offers important opinions to the environmental evaluation. Besides, workshops, questionnaires, and cooperative discussions identify dead zones in hotel activities while determining chances for enhancement and most importantly, cultivating accountability to accomplish sustainable objectives. The involvement of others improves transparency, and simultaneously propels authentic evolution, boosting every individual to act in creating a green symphony.
3. Recognised Environmental Certifications: Extinguishing above self-anointed status, conforming to robust, predictable ecological certifications, such as ‘LEED’ or ‘Green Key’ provides companies with a high metric to streamline the processes (Jauhari, 2021). However, the certifications must arrive with firm conditions, independent verification, and continuous supervision, highlighting a reliable evaluation of the company’s ecological implications. 
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In pursuit of sustainability, Marriott International brings forth mixed blessings. Although the company establishes praiseworthy green incentives, prospective greenwashing allegations dangle over authentic contributions. If anything, evaluating the self-reported information showcases issues of transparency and clarity. Furthermore, green tech, such as renewable resources and water preservation provides promise, however, the implications lurk in effectiveness, carbon emissions, and incorporation within an all-inclusive sustainability approach. To outgrow self-gratification and establish loyalty, Marriott International must implement independent audits, stakeholder engagement, and recognised environmental certifications. By embarking on the luscious journey of transparency and accountability, the hospitality giant can cast the greenwashing hisses and focus on a clarified, accountable sustainability song, resonating with tourists looking for eco-conscious profiles. 
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