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[bookmark: _Toc134392096]Introduction 
This writing covers the contents of the given module. The term International Finance Management (IFM) can be defined as the process of managing the international business which is conducting their business in the international market (Eun and Resnick, 2014). It is basically the helping source of multinational companies to get connected with the people, dealers, investors and other financial personnels overseas to manage their business (Madura, 2018). Through this writing the contents and theories of IFM is going to be discussed. For this writing Unilever company has been selected. Unilever is one of the largest multinational companies which are operating their business in around 190 countries. 
[bookmark: _Toc134392097]Unilever’s Dividend Distribution Policy 
[bookmark: _Toc134392098]Dividend Distribution Policy 
 The system of distributing the dividend to the shareholders is known as the dividend distribution policy. This is basically the policy which a company uses to share their annual dividends with their external shareholders (Avanzi, 2012). Every large organisation follows various methods of dividend distribution policy. The policies are described below. 
· Constant Payout policy 
This dividend payment policy is not suitable or used by international and multinational businesses. Because of the fluctuations which this system will bring for the company. Because it forces the company to change the rate of the payment percentage per year of the fluctuation rate (Frankfurter, Wood and Wansley, 2013). Besides, some companies often use this policy as a long-run target payout policy, but this ultimately turns into a stable fixed payout policy. 
· Fixed Payout Policy 
Most of the businesses which are multinational aim for a progressively increasing dividend per share for their external shareholders. A variation or change on a consistent dividend policy is perhaps or in most of the businesses, the most typical strategy which is used by various multinational corporations for their external shareholders (Avanzi, 2012). If the dividend hikes rising are not too significantly found, then the firm's investor clientele shouldn't be really concerned because their tax situation won't be affected. The benefit of this approach is that it does not convey any type of "bad news" to the investors.
· Zero Payout Policy 
This means that the company will not pay the dividend for a certain time when the company faces any kind of losses. Often at the beginning stage of the company it follows this strategy to increase their savings. When the company decides to invest in new business or start they use this method to have more cash capital available. 
[bookmark: _Toc134392099]Payout Policy of Unilever 
As Unilever is one of the largest multinational companies in the world and they have business in many countries, they must choose a dividend policy which is widely used and will be the same for every country in which they are doing their business (Clay et al., 2010). From the previous discussion, this can be seen that a fixed payout policy is the best option for the company to pay their dividend to their external shareholders. So, they decide the dividend by the board of directors. And then in the annual meeting, they decide the payout policy (Avanzi, 2012). This Policy's goal is to make stakeholders' understanding of the Company's proposed dividend distribution mechanism clear. Thus, they announce the policy and then the company decides the amount based on their performance over the year. 
In this way, Unilever company develops their dividend payout policy to pay their dividends to their external shareholders. 
[bookmark: _Toc134392100]Efficient Market Hypothesis Theory
A marketplace that is optimal is one that ensures all the values of assets published on exchanges fully represent their genuine value, making it challenging for traders to manipulate the marketplace and advantage over price differences between the current price and the intrinsic worth of the stock (Eun and Resnick, 2014). The concept of the efficient market, commonly referred to as the optimal market theory, asserts that share prices accurately reflect all available information and that it is difficult to consistently generate alpha (Ang, Goetzmann and Schaefer, 2011). And a simple belief or justification that can be disproven is called a hypothesis. Something that fails to correspond to applied research or isn't completely backed by the available data. There are three types of market efficiency theory, those are described below:
Weak Form Efficiency 
The random walk theory, a weak form of efficiency, proposes that the costs of assets currently represent all previous information on markets (Eun and Resnick, 2014). The hypothesis asserts that prices for stocks constantly follow an illogical course as well as are unreliable, that investors cannot anticipate the future using previous price shifts and previous data patterns, and additionally that stock values effectively represent every recent details.
Semi Strong Form Efficiency 
Semi-strength form efficiency is a term used to describe a marketplace where stock prices appropriately and completely represent all information that is now available to the public as well as every detail that has previously been available (Harder, 2010).  The efficient market hypothesis is best expressed in this way. This effectiveness is based on knowing that the marketplace stock values are immediately impacted by public news regarding a certain stock.
Strong Form Efficiency 
Strong form efficiency is a term used to describe a marketplace in which stock prices appropriately and completely represent all information that is now available to the public as well as every detail that has previously been available (Clay et al., 2010). The notion of an efficient market is best expressed in this way. This effectiveness is based on knowing that the marketplace stock values are immediately impacted by public news regarding a specific stock in question. 
Unilever is a major, widely recognized corporation having an extensive history of success. Despite all of this, the marketplace has factored in quite a bit of details, especially openly accessible data like analyst reports and budgets as well as the press releases regarding the price at which the business trades. The multinational company Unilever has a strong efficiency hypothesis because it has so many loyal customers and suppliers (Clay et al., 2010). They help Unilever to become efficient. Also, it has all the needed information and data which helps Unilever to be efficient. Then the transaction cost at Unilever is also significantly less than at others. 
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To appraise any project, the companies use several types of methods. Some of the methods are described below. 
Market Analysis 
Market analysis is basically the analysis which is conducted before starting the business. Figuring out the specific market, target audience, potential and existing customers all these are done through this analysis (Young and Hall, 2015). The companies which plan to start their new business or want to expand their product range use this analysis to have proper understating about the market. 
Financial Analysis 
Before starting a business having financial analysis is important. This is an analysis of the budget and all kinds of financing which a company will require to start and to manage their business (Madura, 2018). For any project starting, the company goes thorough the financial plan and then figures out the estimated amount. 
Life-cycle Segmentation Analysis 
While starting or evaluating a new project of product, it is necessary to analyze the product life cycle. The products may get rotten or get broken and if the quality of the product is not ensured then it may reduce the life cycle of the product. Besides, if the ready to sell products are not sold out completely, then the products might get broken (Madura, 2018). Thus, the analysis provides the company the information regarding production and quality improvement. 
Economic Analysis 
According to some analytics, any company should always have a specific and certain amount of profit in mind which they will make through the new project, which will control various other economic factors like sales of the products, purchases, costs of making or producing the product, and the like (Young and Hall, 2015). All these project elements basically are emphasized under the economic analysis which includes the need or urgency for required raw materials, the degree of capacity utilization, the projected sales, anticipated or estimated costs, and the likely profits. 
[bookmark: _Toc134392102]Methods of Project Appraising of Unilever 
As Unilever is a multinational company and it is always trying to bring new products and wants to improve their product quality, so they use several analytical methods to appraise their new projects which can be new product development, improving product quality, or improving customer care service (Madura, 2018). For different types of projects, they use different types of methods. When the company gets the project of bringing new products in the market, they use financial analysis and market analysis method. Then the project of improving their product quality, they use life cycle segmentation analysis method because through this they can understand the product level and the limitations of the products. 
[bookmark: _Toc134392103]Conclusion 
In conclusion, this can be narrated that like other multinational companies, Unilever company is also using international financial management theories and frameworks to conduct their business overseas. The use of dividend policy is helping them to gain the trust of their investors and they can use the concept of fixed dividend. Besides, their efficient market hypothesis is that they have strong efficient market hypothesis. And lastly, they use various types of project analysis methods to appraise their projects. 
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