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Adidas OceanRunTM aims
to produce premium
running shoes from ocean
plastic trash. This eco-
friendly product
contributes to pollution
reduction while upholding

environmental problem. Adidas might
launch OceanRunTM, a line of running
shoes composed of biodegradable
materials and reclaimed ocean plastics, to
satisfy this demand.
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Customers who care about
the environment,
particularly younger
generations who favour
sustainable brands, would
be drawn to OceanRunTM.
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plastic pollution and create a circular economy.
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