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	ASSIGNMENT DESCRIPTION



	Learning Outcomes

	Upon the successful completion of this module, the student will be able to demonstrate the ability to:

	Write persuasive language in a variety of advertising contexts in order to deliver an appropriate advertising message.

	Demonstrate proficiency in choosing typography that is sympathetic to language, as part of an effective integrated advertising communication.

	Produce a body of work that demonstrates considered and creative application of typography in terms of designing with words, craftsmanship and legibility on a variety of communication platforms.



	
Task

	
Introduction

The National Waterfront Museum is a key visitor centre tracing that traces Wales industrial heritage and its’ relationship with the sea and is part of the National Museum and Galleries of Wales. It was opened in 2005 at a cost of £33.5 million. It can be found on the quayside of Swansea Marina which was originally the South Dock of Swansea that opened in 1859. Using a mix of technology, touch screens and physical artefacts it provides an interactive experience for visiting audiences.

Brief

Write a piece of copy that will persuade people to visit the National Waterfront Museum in Swansea. You need to work out what it is that will attract your audience. Then you need to communicate this in a COPY ONLY 6 sheet (bus stop) poster. Do some research on this format. No imagery is to be included (other than the National Waterfront Museum logo if you wish). Therefore, you will need to consider the design of the typography along with the writing of the copy.

Be ambitious and brave with your copywriting. You are trying to connect with your audience, not just communicate information. Craft your words into something that can be admired. Think about your audience, the people who would potentially visit the museum (and those who would not) and what would inspire them to visit. Also think about the message you want to convey – is it about leisure time, education, developing personal interests, opening new horizons, supporting the community, regeneration, having family days out or is it something completely different?

Getting started

It’s impossible to write about something you know little about so to get the project started it is important to spend some time researching and/or at the location itself. Therefore, we will do a location recce. Whilst there, you can collect valuable research by means of studying artefacts, speaking to staff, taking notes, eavesdropping on conversations, taking in the sights, listening to the sounds, experiencing the spaces and looking for (or imagining) words in the environment. Any of these could potentially spark off an exciting creative idea. Also you will need to conduct your research online. You may even use social media and surveys to gain more research information.

As the project progresses you should attempt new copywriting techniques. Try and grasp these principles and apply them in your drafts. They will help you sort out the facts, information or even the feelings you want to communicate. What you have learnt in lectures should give you the ammunition necessary to progress your copywriting. You can then experiment with any one (or more) of the techniques from the lectures, such as storytelling, conversational, literary, frank, hyperbole or rejection copywriting. You’ll be surprised at the results you will come up with, especially if you are willing to be brave with your ideas.

Next week you will have the opportunity to share your ideas and concepts.



Schedule

Monday 4 th October – Briefing and Location visit
Monday 11 th October – Project Development
[bookmark: _GoBack]Monday 18th November – Group Crit
Monday 25th November – Presentations and formative feedback


For assessment the overall work required will be:

For the copywriting module you will need to submit ONE complete submission that contains ALL of the work for ALL the projects that have been set during the lectures, and the briefs you have been set to work on. At the end of each brief you will also be asked to present your finished work. The hand in date for the final submission will be Monday 10th January, 2022. This is the module summative deadline.

For this specific assignment:

• Create 6 sheet print ad that promotes the National Waterfront Museum as a great place to visit. You decide the audience you wish to appeal to.
• Present your final ad in a physical or digital format, however please feel free to construct the type by hand if you wish. Then you need to photograph it for presentation and submission.
• All research, preparatory creative work, conceptual development and draft copy must be included as part of your visual diary which will be assessed at the end of the module.
• Write a short rationale explaining your project, as well as your thoughts on how well you feel this project has gone, and any reflections on what aspects of your processes that may be useful in the future.

Next steps:

Begin with research. Don’t just check out the National Waterfront Museum but also look at museums throughout Wales, the UK, and even around the world. Discussions will take place during the next lecture session where you will have the opportunity to share your initial ideas with your lecturer. Please ensure you have initial ideas to share. The more ideas you have the better! From these you should be able to develop your final concept.

Deadline:

Formative presentation of your finished 6 sheet poster to take place on Monday 25th October from 9.30am.




	Guidance for Students in the Completion of Tasks

	
Research 
Carry out research of existing competition. Use primary research in the form of interviews and questionnaires. Carry out personal research and observation, and document this using sketchbooks, photography and video. Use the internet and library resource to obtain information. Keep evidence of all of your research. Bring your research to lectures for discussion. 
Refer to the reading list available in the Module Handbook and on Moodle. It is important that you keep all your acquired information; written notes, visual concepts and other research as you progress through the project.

Concept development
Be prepared to talk about your ideas each week. Keep brainstorms, mind-maps and sketches in an organised folder. You should be able to analyse your research and show development of your concept. You will be required to bring this to every taught session for formative feedback. Throughout this module you will be learning new skills. Keep all the work in a layout pad or folder. You will be assessed on your creativity innovation and problem-solving skills so demonstrate your experimentation with new ideas, materials and media in your layout pads or sketchbooks.

Presentation
You will be expected to demonstrate how you have worked individually and in teams (if applicable). You will be asked to rationalise, evaluate and present your project and provide a written rationale and presentation of your concept. It is important that you demonstrate your professional skills though your organisation of materials and the manner of your final presentation of ideas.




	Assessment & Feedback

	Assessment:
Coursework:  100%
Assessment Component: 1 Portfolio of work	

Learning Outcomes
Upon the successful completion of this module, the student will be able to demonstrate the ability to:
1. Write persuasive language in a variety of advertising contexts in order to deliver an appropriate advertising message.
2. Demonstrate proficiency in choosing typography that is sympathetic to language, as part of an effective integrated advertising communication.
3. Produce a body of work that demonstrates considered and creative application of typography in terms of designing with words, craftsmanship and legibility on a variety of communication platforms.

Your research, concept development and presentation of concepts will be used to assess coursework. 

Feedback
You will be provided with written summative feedback at the end of the module. You will also be provided with verbal and written formative feedback throughout a project and the opportunity to discuss your performance in studio tutorials and workshops. 
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