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Abstract
This thesis is an investigation into the ways in which women are viewed, focusing on the psychology of men and what leads them to their understanding of the female sex. As well as gaining a further understanding of the Medias portrayal of women throughout key time periods, and how these aspects and views allow women to be viewed with the art industry.
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Introduction
The aim of this dissertation is to investigate and gain knowledge about the way in which female gender is viewed psychologically by men and the media. I will be focusing on male perspectives and using psychological approaches to develop my general understanding of how and why they view women in the ways in which they do. I will focus on Sigmund Freud’s investigations into the human mind and specifically his exploration of gender views. In particular the most relevant texts are: ‘Freud, Race and gender 1995‘, ‘The Essentials of Psycho-Analysis Sigmund Freud 1991’, and ‘A General Introduction to Psychoanalysis by Sigmund Freud 1917 ‘. I also intend to assess how the media portrays women and how, as the media often influences society, this affects the way in which others view women. The investigation into the psychology of a person, will hopefully give a clearer understanding of how men and women see aspects of life differently, and whether this changes the way they experience art. Genderless art will also be discussed, as I want to investigate whether gender within the art affects the way in which it is viewed, or whether the gender of the viewer is what changes the way it is perceived. Theorists will also be included to back-up or counteract my discussion points, an example of them that I intend on looking at are: Toby Miller (2004), Judith Butler (2006) and Laura Mulvey (1975). The investigation into the subject of gender and sexism within film is a broad subject, and I intend on including artists of other Medias, such as painting and photography. Jenny Saville has always been a discussion point in terms of feminism and male objectification of women, and therefore is a valid topic to be included within the discussion (Saville, 2005). 

The investigation will start by gaining a basic understanding of the key words, and I will work to comprehend them. The development of the basic ideas of these key words will help through the investigation, and will give a clear outline of how they are showcased throughout the film industry, art and media outlets. The main key words that will be used throughout the discussion are: gender, sexism, appropriation, psychology and feminism. Each chapter will use these terms to gain a clearer outcome. As I already have a small understanding of this subject, I have developed my own views so far. This essay will help me clarify where I stand within the perception of sexism within the media, and whether the psychological understanding of a person should have an effect on the way in which they view a particular gender.






























Chapter 1 – Psychology 
Psychology is a detailed look into the human mind and behaviours of individuals (Online Oxford Dictionary, 2017). To fully understand the reasoning behind why a piece of art has been created, the understanding of the artist, their behaviours, their dislikes and likes and childhood, which allows the viewer to gain a deeper more perceptive idea of the work. Through this research answers to the question of whether the psychology of the artist has an effect on their art, and whether the psychological analysis of the audience affects this too, will be established.
Is art created to be viewed by a particular audience, for example, male, female, age group or race? Jenny Saville’s work ‘Propped’ in particular, is created to address the ‘male gaze’ (Mulvey, 1975). This piece was painted in oil during 1992 where post modernism (during the mid to late 20th century) was at its height. ‘Propped’ is illustrated in figure 1. Saville’s work illustrates how the body is appreciated not admired:
Rather than being sexualised they are ‘fleshy’ and ‘real’, the skin tones are not olives and browns, they are natural blue and greens representing the ‘reclaiming of the female nude (Andrew Graham-Dixon, 1994).
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	Figure 1


This shows how the viewer is looking at her works of the body and seeing the truth of what a body looks like, it shows the real and natural tones and movements of the skin. 
Saville’s work contrasts highly with the work of film producer and director Roger Spottiswoode, who has worked on the James Bond franchise ‘Tomorrow Never Dies,’ released in 1997. It is widely known that the ‘Bond’ movies exploit and sexualise women, using their bodies to draw the attention of the male spectator. The term used to describe this by Laura Mulvey (1975) in her essay ‘Visual Pleasures and Narrative Cinema’ is scopophilia. This is sexual pleasure derived from watching others whist naked or engaged in sexual activity. So in terms of the film ‘Tomorrow Never Dies’ when Hallie Berry emerges from the water (seen here in figure 2) the “cinematic apparatus and the film position construct an ideal (for) male spectatorship” (Cook, 1998: 78), “the voyeuristic gaze is active, sadistic, and male” (Cook, 1998: 78). The panning of the camera from the base of her legs upwards to her head draws, the eye to mimic the camera, forcing the viewer to look and sexualise Berry. This scenario is repeated through media and presents the sexual exploitation of women. In recent years this has been noted by the film industry (Economist, 2016), and has been labelled ‘sexist’ and therefore has been flipped and now we have the male model, Daniel Craig rising from the water (figure 3), it could be argued, if this has solved the situation or simply reversed it to the male muse (Mulvey, 1981). This way of looking at Berry or Craig is still objectifying and sexualising the body.

How we are torn between the pleasure principle and the reality principle, how we often find ways both to express and to deny what we most fear, and why certain men need fetishes for their sexual satisfaction. His [Freud’s] study of our most basic drives, and how they are transformed, brilliantly illuminates the nature of sadism, masochism, exhibitionism and voyeurism (Stallabras, 2005: 102).

[image: :2c83239266e44144a2c14a0a1f9d7e52--halle-berry-berries.jpg]The Bond films and Saville’s work are representations of the body, which according to Freud are positioned within two key principles, pleasure and reality. 											
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This, Freud discusses how men sexualise women for needs much more complicated than sexual pleasure and how this showcases the darker sides of male psychology. The film industries have picked up on the need of female sexualisation and therefore most often sexualise a female protagonist throughout the film.
	The film and advertising industry meticulously exploit women for sales and views of products (Butler, 2006). The women that are included within these spreads are often typically described as desirable, leading the regular women to believe she must also look this way to achieve what is being sold, thus creating the idea of idealism. Saville’s work and others of the post-modern movement are actively attempting to change the way in which the woman is viewed within the art industry and media portrayal. Saville’s work is combating against the ideal and the male gaze; she creates vast flesh like paintings that stare down on the viewer intimidating and discomforting them, taking the power away from the male, as “these women know that they are arousing” and take their “pleasure from their own bodies” (Saville, 2005: 57). Saville’s work showcases how the male should be looking at the female body; it shows how the realistic female body looks. Her work brings the viewer closer to the flesh and therefore forces the viewer to appreciate the tone and movements.


	Saville focuses her work on the female nude. Many of her exhibitions rarely contain male muses, if they are included they appear to be docile, almost mirroring how so many other artist showcase women within their work. A muse within the art industry is described by the Oxford Dictionary (2017) as “a person – especially a woman - or personified force that is the source of inspiration for a creative artist.” Why do women in particular hold so much inspiration for others? Psychologist Lucien Freud would argue that the ‘child’s psychosexual stage,’ (Freud, 1917) effects the development of a person’s future psyche. Sigmund Freud looked at how the mother/infant dependency is one of the greatest initial factors that contribute to an individual’s personality (Freud, 1916). Over indulgence or negligence from the mother will have a further effect on their relationships later in life with women, for example their wife (Freud, 1994). The child’s psychosexual stage will mould the way in which man views woman; this is exposed through life as well as through art. Within the art industry man has always triumphed, many of the ‘greatest artists’ are men, for example Picasso and Van Gogh, two of the most well-known artists that have been in existence. Suggesting that the female artists are not ‘great’, just there, existing and creating. It leads the viewer to question, why are all the ‘great’ artists men?
Within the Metropolitan Museum of Art (the Met) the Guerrilla girls had an exhibition that focused highly on the number of female artist that were showcased there. The image shown in figure 4 states: 
Do women have to be naked to get into the met? Less than 5% of artists in the modern art section are women, but 85% of the nudes are female (Guerrilla Girls, 1989). 
 (
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Twenty-seven years have passed and this continues to be as discouraging as it was in 1989, women are viewed as the muse, not the artist. From a female artist perspective this continues to be very disappointing. The Guerrilla girls work having such a great impact, suggests that this piece actively made people notice the inequalities between the male and female gender, and was showcased throughout many art museums and galleries. There have been nine creative directors of the Met since it opened; every single one of them has been male. During the time of the Guerrilla Girls exhibition, the director was Philippe De Montebello, who was arguably questioned as being a sexist:
The Metropolitan Museum of Art is one of the world's largest and finest art museums. Its collection includes more than two million works of art (The Met, 2017).

This presents how the creative director in charge of the museum is also the curator for the exhibitions; he decides who and what is on show there. This title holds immense power, which poses the question; do men in powerful positions take advantage of women? Similar behaviour has been observed through Donald Trump, the President of the United States referring to women as “beautiful piece of ass” (Trump, 1991). And Harvey Weinstein, a force within the film industry introducing his female intern as “fuckface” (Weinstein, 2008) we see their abuse of power; they believe that people, women in particular, should yield to them to gain a further stride on life. This suggests that women have always fallen into the routine of believing men are in control of what they should do. However, with the likes of modern artists, such as Jenny Saville and The Guerrilla Girls creating statement pieces, there is a movement within the art industry which means more female artists are getting recognition. This is resulting in female artists being exhibited in some of the world’s greatest and largest museums, showing the strength that a strong female force can have within the world (of men). 

Upon further investigation of scopophilia and sexism within works, it is seen that: 
Laura Mulvey’s essay ‘visual pleasures and narrative cinema’ has been seminal in suggesting the role the figure of women plays in patriarchal fiction. She has since explained it was to examine the Masculinisation of spectator position and identification in classic Hollywood cinema. This view has led to work by feminists on the possible aesthetic consequences of gender difference. (Cook, 1998: 27)

Pam Cook states that ‘Visual Pleasures and Narrative Cinema’ (Mulvey, 1975) is the greatest approach to the female protagonist within film (Cook, 1998: 29). Could this be because the author Mulvey is female? Cook argues that within a mixed genre film “the male voice of film combated the female voice of the woman’s” (Cook, 1998: 30). Is it only women that notice the inequalities and sexism showcased throughout cinema? The woman is portrayed to be frail and lacking of power in many classic Hollywood films, even as a child watching Grease, the character Sandy was the person to change her personality to win over the boy (see the comparison in figure 5). Claire Johnston states this is seen to be “an expression of the director’s world view rather than in terms of the film” (Cook, 1976: 78). Reiterating that the way in which the female character within film is shown, is down to how the director views women within his daily life, thus supporting Freud’s theory of the ‘child’s psychosexual stage’ affecting the future perspectives of women, which suggests that the woman is the reason for her being subjected to male based guilt and blame.  
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The essay ‘Sexism and psychiatry, American Journal of Orthopsychiatry’ (1974) suggests that, “Psychiatric theory and practice has been criticized as being sexist in orientation, as having perpetuated and encouraged inequalities between the sexes” (Levine, et al,1974). Sexism is the “prejudice, stereotyping or discrimination, typically against women, on the basis of sex” (Online Oxford Dictionary, 2017). Psychologists such as Freud revert all issues with the male psyche back to the mother; a woman that tried her hardest to care for the child that she had just brought in to the world, yet the father figure; the male, gets almost no blame for the developing issues of the child (Freud, 2015). Why is it that the woman has these responsibilities? It is believed that Social gender roles would be the most significant factor towards this, which has also been thrust upon women through media. It is explained that;
Gender roles are cultural and personal. They determine how males and females should think, speak, dress, and interact within the context of society. ... These gender schemas are deeply embedded cognitive frameworks regarding what defines masculine and feminine (Houghton, 2015).
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For Example, during the 1980’s where cleaning product adverts were aimed at the female who strives for the ‘perfect’ American family. A stay at home mother, cleaning and looking after the children, and the father who comes home from a busy day at work. ‘Fairy’ washing up liquid is a good example of this, shown in image 6. The advertising companies wanted to portray what appears to be a happy family, and everyone has their roles. Women stay at home, be a mother, cook, cleaner and the men earn the ‘money’. These roles were what was expected and accepted at the time, and through magazines and television advertisements women believed this too is how they should act. The role of the mother is due to gender, and only recently have averts changed the way that they broadcast this. Thus suggesting that the female is the only one within the household that can cook and clean, and these perceptions are based from what society believes. This chapter has outlined the way that the male gender, the media, particularly in the creative industry, view women. Also the way that women are blamed for a child’s psychosexual stage; apparently men and the child itself; are never responsible for this. Gender view and sexism will be further discussed in chapter two.

















Chapter 2 - Gender
Gender is defined as “The state of being male or female (typically used with reference to social and cultural differences rather than biological ones), which outlines the traditional concepts of gender” (Online Oxford Dictionary, 2017). There are many components that contribute to gender, these are cultural and social assumptions, the individual also needs to have an understanding of the differences between gender and sex. Sex is the physical aspects, for example the genitals in which a person is born with and gender is the way in which people choose to be seen, this is what the individual identifies as, and signifying gender is not just a physical state of being. Cindy Sherman quotes “gender is socially constructed and performed by individual’s everyday” (Sherman, 1978). Sherman’s work ‘Me, Myself and I’ shows her dressing up as a variety of different characters, both male and female and taking on different personalities. A still from the film is shown in figure 7 where she is dressed in her underwear laid across some sheets looking up to the ceiling. Through her work she shows that she has no identity based upon gender and that she identifies herself as being human, not gender specific. Sherman is ‘non-binary’ (Sherman, 1979), not limiting herself to anything be it male, female or other. Post structuralism is the term used to describe the opening up of categories within gender; it states that you cannot be restricted in terms of choice of sex. Androgynous clothing was created to allow males to wear female ‘styles’ and females to wear male styles. Some of the most well-known brands are ‘Original Tomboy’, ‘Androgyny’ and ‘Fourteen’.	
 (
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As more people start to accept gender fluidity and androgyny it pushes the audience to question whether sexism is starting to be combated? The media contributes to the acceptance or rejection of many socially known habits. Society is “the aggregate of people living together in a more or less ordered community” (Online Oxford Dictionary, 2017).  Society in the past accepted the understanding of identity; the media used it to sell consumer culture. For consumerism to work the supplier needs to make assumptions about our identities, this is “the manipulation of the masses” (Lopez, 2012). Freud (1991) identifies this as ‘desire’. The producer of a product makes you feel deficient in what they are selling, and suggesting that through buying their product you gain your desire. The media tend to focus their products to a specific gender audience, female or male. Again ‘Fairy’ is an example of how the media manipulate the audiences, with them paying attention to women and the ‘housewife’. 	
	The term ‘housewife’ is still used to describe a woman that stays at home during the day, (whist her husband is at work) that cleans, looks after the children and cooks. Yet the term ‘house husband’ is not used to describe a man that stays at home and cooks and cleans, as this is seen as being derogatory. Yet another sign that the culture we live in have appropriated sexism and have allowed it to happen to women but not men.  Through America the term ‘Home maker’ has been adapted from house wife, the term states no sex and is therefore non-gendered, a more appropriate term some would state, as either parent can be the one to stay home and care for the family. This is showing how some societies are trying to make changes to allow the LGBT (lesbian, gay, bi-sexual, transgender) community to fit in to the ‘social norms’.


Gender throughout art has a long history. Gender is seen within art figuratively, and suggestively (Williams, 1987). Figuratively gender is seen through an image of a male or female muse, the viewer clearly sees a person within the image and can identify what the sex may be. The viewer can suggest the sex due to a number of physical factors (although this may vary throughout time periods) such as, hair length or style, clear use of make-up, their clothing attire, and whether any body parts are visible, such as breasts or genitals. There is also a number of suggestive factors that allow the audience to depict whether a man or woman is within the scene. Such as, if the muse falling in line with what was socially expected at the time, for example, cleaning, riding a horse, or dressed in a particular professions uniform (army for example). Another suggestive factor is whether there is references to suggest gender such as, the choice of colours, the style of line (curvaceous or jagged), and the scenery surrounding the muse (Perry, 1999). The image is to be perceived by the viewer, and therefore the viewer decides if, and what gender they see within it. 	
Figure 8 shows a photo by Alwin Poiana of an individual (non-gendered), the image is in black and white and the only colour is the lips (which are red), the person is dressed in a chequered dress, covering their face. The only assumption that the viewer has to the gender of this person is the clothing, hairstyle and make-up. Many of these aspects are physical, which suggests that the physical aspects of gender are more important than that of the psychological and emotional ones.  The viewer uses the figurative and suggestive factors to gain an understanding of the scene depicted within the image. Gabriel Ann Maher and Alice Rawsthorn discusses:
  How the evolution of an increasingly eclectic and fluid concept of gender identity is impacting design culture and redefining traditional feminist arguments on gender politics (Rawsthorn, Maher, 2013: 1).
 
They argue, “Can design be genderless?” (Rawsthorn and Maher, 2013: 2). “Alice Rawsthorn discusses the role of gender identity in design—from early prejudices toward women to contemporary theory”, in her book “Hello World: Where Design Meets Life” (Rawsthorn, 2013) she discusses the concept of gender identity, and how art and design creates a space where there is no need for a clear gender outline. Figure 8 presents a non-gendered figure with a hidden face; many would argue the lipstick is a sign that the individual is female, though Poiana purposely chose a toned physique, slim person to create the question “can design be genderless?” (Poiana, 2015).
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Gender is often discussed within class and power is focused on due to the male abuse of power and their misogynistic attitude towards the female sex. This section will investigate the power women have within the social structure and the power they hold to influence it. This section will also address the historical evolution of sexism though snapshots of three key periods of time (the 17th century, the 19th century and the 20th century). This portrays how women affect the world around them in a variety of different ways, fashion industry, advertising, and architecture is all known to have strong feminine influences. 
…The women, as they make here the language and fashion and meddle with politics and philosophy, so they sway also in architecture (Wren, 1670, 26). 

Perry questions Wren, if he is referring here, to the feminisation of French buildings during the 17th century? Due to Christopher Wren previously stating he much prefers the strong masculine style of architecture, which he often used within his buildings in London (Wren) (shown in figure 9). He is one of London’s most critically acclaimed architects and has designed buildings, such as St Paul’s Cathedral, Kensington Palace, and the Royal Observatory. Wren’s comment being sexist in its nature may also be seen as harmless, due to the time period in which it was said during the 17th century, this in turn shows how the female sex has been viewed for lengths of time.
 (
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The second period of time discussed is the 20th century, here it is seen how the media and the art industry have discussed women for many years, and have used them within articles and works of art how they feel. In particular the advertising industry have used the female sex to gain more attention to their products and campaigns. One of the most famous female endorsed goods were cigarettes, and how well thought out advertisements and endorsements from the women’s suffragettes, helped with making them as widespread as they are today.  At the start of 1848, the women’s suffragette movement was formed; women believed that they should have the right to vote and to be able to run for parliament. They fought for this right through marching the streets and protesting the male run parliament (Gerrard, 1982). Women finally got the vote in 1918, though this only applied to women over the age of thirty, in contrast with the new law that men over the age of 21 could now vote (again we now see the clear sexism within powerful men in parliament, referring back to Trump chapter 1). 1928 was the official year that women over the age of 21 could also vote equalising the age of men at the time (Gerrard, 1982). This movement was covered highly by the media (‘The Daily Mirror’, ‘The Daily Sketch’, ‘The Keys’), though much of the coverage was negative; the suffragettes were looking for the attention to their cause rather than praise. 
Newspapers themselves were for or against women’s suffrage. The suffrage movement put the government under pressure and this was interesting to newspaper readers (Gerrard, 1982).

[image: :daily-sketch-front-page-9-june-1913-KCRHF3.jpg]
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This represents how the media of the time is biased towards particular causes, showing how they chose who to support and who to oppose (figure 10 shows an example of a negative magazine example). The media have a large influence over the public, as their view is what many people read and learn from. The ‘Edwardian society valued modest, decent women who were happy to serve as wives and mothers’ (Parrat, 1989: 40), again illustrating the way in which men and women are expected to act within specific societies.
The final period of time is the 19th century, here it is seen how the cigarette was transformed into a fashion item to increase sales. This was an ingenious move in the advertising movement. In 1865 Washington Duke invented the cigarette (Kremer, 2012). His initial market was the soldiers at the end of the Civil War. Though James Bonsack invented the cigarette-making machine, in 1881 that smoking became widespread. People were initially concerned over the idea of cigarettes, which lead to slow sales, this is when they manipulated the women of the suffragette movement, giving them the cigarettes calling them ‘sticks of fire’. Thus opening up a whole new market, targeted towards women. This was also ‘free advertising’ as the women were in the public eye through the newspapers, this also meant that cigarettes were in the newspapers, and often front pages making them a fashion and political statement. This presents how the media use and manipulate women, they decide the light in which they want to portray the story, and in turn decide how the public will witness the situation. 













Chapter 3- Media

[bookmark: _GoBack]The media’s coverage of politics is often centre of discussion, due to accusations of being bias. This section will investigate whether this bias is also seen through the media and art, such as film and paintings. It will also investigate how women are perceived by the media. The political side to the media will often support or oppose what is being discussed at the time (as seen in the previous section), though it is clear that all sources of media must be unbiased (Vallone, et al, 1985: 6). Through the works of strong female artists such as, Saville and Tracey Emin the viewer can start to explore the idea in which the media may also be biased towards them as female artists. Many female artists explore the idea of feminism, sexism and gender, Saville and Emin focus highly on this topic. Through Saville’s work ‘Propped’ (previously mentioned in chapter 1 (Figure 1), the viewer sees how she works to remove the male given power and damage the male gaze, thus creating an empowering piece of art for women within the feminist movement. It is also seen through Emin’s work in particular ‘Everyone I Have Ever Slept With 1963-1995’ (shown in figure 11), a textile tent with Appliquéd names of everyone she had actually slept with during that time). Emin’s work shows how she herself does not identify as a typical straight woman, due to the variety of male and female names included within the tent. Both artists are described as ‘Feminists’, though Saville herself would not identify as being one, Nochlin states in an interview with Saville that: 

It is clear that Saville thinks of herself more as a painter of the flesh than as a feminist activist, her exploration of the female figure goes beyond aesthetics in order to address deeper issues related to the social construction of the body. (Nochlin, 2000: 96).

This presents how Saville uses her paintings (figure 1) to engage the viewer into thinking more thoroughly about the female nude, and how through mentally categorising women to fit in with social perceptions based upon their body types is unacceptable. The media is often quick to jump at calling any woman that believes in equality as a feminist, though many believe that simply addressing the need for equality to be natural and needed, rather than being labelled a feminist, in which they actively protest and work towards equality within the sexes.
 (
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Both Saville and Emin attended the BA Fine Art course at Goldsmiths, in the late 1980s, along with fellow Young British artist (YBA) Damien Hirst (Stallabrass, 1999: 18). This section will investigate the differences between Hirst, a male YBA, and his fellow female artists Saville and Emin, and how the media approach them and their works. Hirst is widely known for selling his diamond encrusted skull titled ‘For the love of God’ (2007) (shown in figure 12) for £50 million in 2007. This being an extortionate price for the piece, many journalists have suggested that the skull has in fact not been sold. Christina Ruiz, “editor of ‘The Art Newspaper”, claims that Hirst had failed to find a buyer and had been trying to offload the skull for £38 million’ (Ruiz, 2007) yet:

With his exhibition Treasures from the Wreck of the Unbelievable, which fills not only a Venetian palace but also the capacious halls of the ship-shaped Punta della Dogana at the mouth of the Grand Canal, the arrogant, exciting, hilarious, mind-boggling imagination that made him such a thrilling artist in the 1990s is audaciously and beautifully reborn (Jones, 2017).
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)
This statement gives the viewer the first indication of how the media portray Hirst, positively. The media and reporters portray Hirst to have been a ‘thrilling artist’, labelling his arrogance as a positive aspect of his personality, which many would argue is actually a considerably negative characteristic. The art sections of many newspapers such as, ‘The Guardian’ and ‘The Times’ have supported Hirst throughout his many lapses and ‘Arrogant’ behaviours, is this because he is a male artist? In comparison the media have previously commented on Saville and Emin’s work labelling it as “a violent mess of sex and death” (Shirwin, 2017). A clear indication of how male and female artists are treated differently is the way in which the media portray them, with increasingly biased reports from the media with negative undertones focused towards female artists, such as Saville and Emin, in comparison to the supportive tones of the male artists, for example Hirst (as seen above).  
	Another example of how they are media biased, is the way in which Teresa May, the Prime Minister of the United Kingdom, has been reported on by the newspapers, and news reporter’s through television. One of May’s own Members of parliament (MP) has referred to May as being “out of her depth” (Philippe Lamberts, 2017). May is one of the most powerful women in Britain and deserves respect for the position in which she holds for her country. Her own MPs often men, are below her in terms of power, and therefore should be looking up to her and respecting what she says and stands for, as she herself is attempting to do the best for this country. Through the media she is often referred to in masculine terms such as 
‘Strong’ (Perry, 2017) and ‘stable’ (Perry, 2017), why does the media use masculine terms to describe women in power? Women should be able to hold a position of high power and still hold the title of femininity, as they themselves would refer to themselves as a female. May has previously been referred to as a ‘sidekick’ (Phillips, 2017), this shows the way in which men in power and the media think of women as the less powerful sex in general. This way of thinking needs to change, society needs to change the way in which it allows men to think of women and the way that women too, think of themselves. Donald Trump is a prime example of media bias; the next section looks into the media frenzy that followed Trumps accent to power. Trump is supported by newspapers such as: ‘The Wall Street Journal’ (2017), yet the ‘The Financial Times’ (2017) have a clear dislike towards him. Trumps coverage was shown to be mostly negative with 80% of the news coverage being against him, a graph showcasing this is shown in figure 13 (Patterson, 2017). 
 (
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The reason is clear enough. Trump is a journalist’s dream. Reporters are tuned to what’s new and different, better yet if it’s laced with controversy. Trump delivers that type of material by the shovel full (Patterson, 2017).

This in turn allows the media to broadcast their own opinions over the opinions of others within the groups of societies, thus allowing the public to be subtly manipulated into agreeing with their opinion.













Conclusion 
I have investigated and researched the ideas of gender, sexism, appropriation, psychology and feminism within the media, and their portrayal of these. I have investigated the psychology of the male and found that according to Freud all issues revert back to the mother, leaving the man to deal with these issues that occurred as a child, with his future female partners. As many reporters and journalists that I have quoted are male this has lead me to believe that the media are clearly biased, positively towards the male and male artists. This too links with the psyche of the man and that of the ‘child’s psycho-sexual stage’ (Freud, 1994). I have found that the female gender as a whole is under constant tyranny, whether this is from the social pressures that they put on themselves, to look like the women advertised, or the pressures that the men in their lives put on them to make up for issues caused as a child. The female sex has to work harder to gain the respect that they deserve as seen through the many examples of May, Saville and Emin. Through my research I have found that the pressure that women feel has come from a variety of different aspects such as, men, the media and Freud’s theory of  the ‘Psycho sexual stage’. This has lead me to question whether it is just the pressure put upon women  from male society and the media or whether, this ‘pressure’ has come from women ourselves. There is a need for the female gender to compete and strive for the best bodies, hair and makeup. Women compete with each other, which leads to an unrealistic view on life; this is magnified by the media showcasing the ‘ideal’ woman within their campaigns, and the male gender having unrealistic expectations for what they expect from a wife and mother.  The generation that we live in now has accepted that the pressure, in particular women, has led them to develop a ‘Fear of our own mortality’ (Freud, 1996).  Everyone feels they must comply with the way in which it is ‘socially accepted’, and therefore follow crowds and media outlets to conform. Women feel a particular pressure to conform to the ways in which society has been trained to think and react. This needs to change. 
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