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Essay Topic: 
“The Future Unveiled: Exploring the Transformative Role of AI in Communications and its Implications.”

	Though it was once seen as a thing of the future, the concept and idea of Artificial Intelligence (AI) has quickly become a present reality. It has been a product of the contemporary world that determines the way people work, live, and relate to each other day in and day out. The use of artificial assistants like Siri or Alexa or even advancing computer assistants like ChatGPT, having the developing capability of carrying out discussions with users works within a short period as AI is slowly embracing everyday life. Moreover, advanced technologies especially artificial intelligence transformed not only personal relations but also human-machine relationships as well. We have entered a constantly evolving era of AI, where technology is transforming industries, enhancing human capabilities, and reshaping the way we live and work. Which makes it all the more important for us to discuss and recognise the transformational role of AI. But before we explore the transformative role of AI in the communication sector and highlight its implications, first, we need to understand the concept of Artificial Intelligence, which can be understood by multiple explanations.
According to Leave et al (1992), Intelligence comes from the Latin word "Intelligo" which means "I understand". Additionally, according to an article from ScienceDirect.com, it is stated that the direct antecedents for the word “intelligence” lie in the Latin word intelligentia or intellegentia, which means “the action or faculty of understanding”, and is derived from the Latin intellegere, meaning “to understand”.  Thereby, it is fair for the term Intelligence to be viewed as the ability to understand and take action. In Goldberg (1989), a number of experts construct definitions for artificial intelligence. According to H. A Simon, Artificial intelligence, or AI, is a lesson for computers to be able to perform tasks more efficiently and to do things better than humans. Meanwhile, according to Knight and Reach, artificial intelligence (AI) is a part of computer science that is dedicated to understanding efforts to develop computers that are on par with or even superior to what humans can do. 
The concept of AI could also be defined by category. According to Jaamaluddin and Sulistyowati (2021), AI can be categorised into four main dimensions: Acting Humanly, Thinking Humanly, Thinking Rationally, and Acting Rationally. In the context of Acting Humanly, AI is designed to perform and resemble human-like behaviour or response. This is achieved by the computers being programmed with a programming language that enables them to carry out thought processes like humans, which enables AI to Act Humanly. In the “Think Rationally” dimension, artificial intelligence (AI) is the creation of intelligence by humans being put into computers. Additionally, AI also focuses on the intelligent behaviour of technology and is therefore known as a tool that has rational thought, which makes AI function differently from normal, ordinary computers. However, it is explained that it is only possible if a computer can sense its surrounding environment and adjust to changes in it so that it is able to do tasks in a manner that serves the intended purpose.
As we start to look into the transformative role of AI in communications, we must look into the current landscape of AI in communications. The application of AI is already rather vast and rapidly growing. Natural language processing (NLP), machine learning, and advanced algorithms that allow intelligent machines to understand, assess, and even produce human language are at the centre of this technological development.
For instance, Natural Language Processing (NLP) forms the foundation for how machines understand human language, both spoken and written. Whether it's analysing customer reviews to driving digital assistants, NLP gives AI systems the ability to interpret language in a way that feels natural, making it useful for a variety of applications. In a relatable scenario, we can observe how our smartphones can predict texts or how applications like Spotify can suddenly present and play music suggestions that cater to our personal tastes. As I think many would agree, including myself, I would say that communication is improved by this AI-driven personalisation, as it just makes it more effective and customised to each user’s needs.
 It is also an undeniable fact that Customer service is one obvious area where AI is already making waves and having an impact on many businesses, as companies are increasingly depending more on virtual assistants and chatbots to expedite their customer services with clients. Excluding human assistance, these AI tools are capable of managing basic tasks like order tracking or updating accounts. To guarantee that their clients receive immediate and faster responses, the automation feature of AI frees up time for working employees to focus more on complex tasks. Further proving its effectiveness, according to chatbot statistics listed on the Master of Code website, “Business Leaders have reported that chatbots have increased sales by 67%. Moreover, 26% of all sales transactions initiate from a bot interaction. Additionally, digital assistants are credited by 35% of company leaders for closing deals”, which entails that the development of AI in the business world is threatening yet indeed transformative for all reasons.

However, how much more transformative can the role of AI be in communications? The answer would lie in the potential of AI to continuously transform communications between individuals, and corporations, and shape societies' reactions. Rather than simply improving existing systems to be better, AI’s reach goes beyond improvements. Thus, it is revolutionising them by increasing personalisations, task automation, and even participating in creating and curating content.
i. Personalisations 
AI is transforming communication by offering outstanding levels of personalisation. Platforms like Netflix and YouTube, for example, can make personalised content recommendations based on user preferences, like how we can notice Netflix would put out “Because You Liked....(series or movie name)”, which is all thanks to machine learning; resulting in the user experience to be more relevant and engaging. Beyond entertainment, personalisation is also present in social media posts and business communications. Like when we scroll through our feeds and emails, and we notice how it matches our interests or products based on our browsing history.
ii. Task automation
Through task automation, AI has significantly impacted communication by allowing businesses to meet the demand for faster and better-performing operations. Automated tools like chatbots can handle conversations at once, providing instant response to customer inquiries. Apart from that, task automation helps manage email overload, freeing up time for employees to do other work and schedule meetings, which also results in a more productive and efficient work setting. Thus equally if not more importantly, automation ensures businesses’ responsiveness during times of high volume.
iii. Content Creation and Curation
AI is becoming more and more involved in the role of creating and curating content. AI algorithms have started to be used by media companies to generate simple news article writing, which speeds up the content creation process. Additionally, Artificial Intelligence (AI) is also being used on social media platforms, for the purpose of analysing user data and choosing content that’s interesting and relevant to users, ensuring a personalised experience every time we scroll.
However, creating content isn’t only limited to social media or journalism for AI. In today’s world, AI is capable of writing poetry, scripts, or even making music. Which poses fascinating inquiries that concern creativity and originality. Can something that originally comes from “human” unique skills be generated by a machine? How will these advancements impact the creative industries like music, literature, and film, where human creativity is so heavily relied upon throughout all these years? 









Contrastingly, what of the implications of AI in communications? Touching on the implications of AI in communication, I find it worth uncovering two significant factors that I find to be highly relatable and being talked about a lot in the contemporary world which covers the issues of Artificial Intelligence in current society.
i. Impact on Employment
According to an IMF Blog Article, “AI will affect almost 40% of jobs around the world, replacing some, and complementing others.”
AI’s increasing use in communication has significant implications for employment. This has become a concern for many individuals around the world. Resulting in queries like “Will I potentially lose my job because of AI?” It has become like some sort of nightmare for people, that certain jobs will potentially become fully automated, like how we can observe from customer service and content creation. It hasn’t been overlooked that AI systems have the potential to replace workers in some admin and call centre roles in particular. However, despite potential job losses, AI also creates new opportunities in fields that have high relevance in the AI sector, like AI development, data analysis, and AI management.
ii. Ethical Considerations and Privacy
Privacy has got to be one of the primary issues surrounding AI in communications. Individuals tend to pay little attention to the fact that AI systems handle large amounts of personal data just to provide suitable recommendations or help complete tasks. Realistically speaking, do many people raise questions about the collection, storage, and usage of this data? Does many wonder about who truly owns the information generated by these AI systems, and how much control individuals have over their personal information?
Moreover, AI’s ability to replicate or create realistic images, videos, and voices also fueled concerns about misinformation and deepfakes. The fact that AI-generated media can be used to spread false information or tarnish reputations, underscores more urgency for stronger regulations and ethical guidelines for the use of AI.

As I reflect upon this essay, I find it definite that the future of AI in communications holds great potential, more or less. There are even upcoming developments of AI technologies like emotional AI and advanced conversational AI that are set to make interactions between the user and the AI system more intuitive and even more human-like. However, with these advancements, there are going to be challenges, raising ethical concerns and the need to cherish genuine human connections. As AI becomes more embedded in our lives, it is vital to ensure that it enhances, rather than undermining the quality of human communication.
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