
 
 
 
Marketing Fundamentals 
 _______________________________________________________________________________________ 
 
 
 
 
Task 1 (B)
GROUP supporting Documents
Written By:  
Elena Petrescu(GL), ID: 1814733
Corina Bardan, ID: 1813607
Mihaela Filimon, ID: 1813660
Laura Basa, ID: 1805644











Supporting Documents for Blog 

 
Learning Log 1: Author: Elena Petrescu(GL) 

· Blog posts are useful in creating general awareness about any brand and the author. I have posted one individual blog on the History of Heinz to introduce the company and its product along with identifying the potential customer of this food manufacturing company. I have planned to create a blog post that will create interest in me and my post from where I can learn about customer behaviour and their attitude. I have studied about the company to know in details so that I can clarify the objective of my blog post. I searched the official website and explored the whole site and each section to know the mission, vision and objective of the company. I have analysed its history to know the product development and marketing plan of Heinz which helped to cooperate with my group member Mihaela Filimon to make another blog about promotional activities of Heinz products. I tried to highlight the history of Heinz in my blog post and find out the key features and fact of the company. I designed the blog by maintaining consecutive content so that the readers will easily understand the post. I designed my blog based on the foundation and development of the company and how they came to this stage with 150 years of glorious success. I have introduced the health safety and quality control program with the readers along with highlighting the popular product of the company. I have used the social media plugin and referred the readers to the official site to know to justify the true information about the company. I have learnt that social media communication is much more effective for communicating with stakeholders which helps the author and the company to identify their promotional tools. Heinz uses free-shipping, regional contest and social media to share their information and collect feedback. As an author of the blog, I have come to know that my plan has achieved its objective successfully as the target audiences used my referral links to visit and share their feedback. My ultimate goal was to present company information along with its marketing promotion that can create interest and general awareness and I completed this with m blog post.
 




Learning Log 2: Author: Corina Baldan 

            The topic of the report is about blogging to communicate that I have focused on my assignment. The report in which I worked is about Heinz company. Heinz, who used to be known as H.J. Heinz Company, Kraft 
Heinz Company's division and brand, a huge maker of handled food products and drinks made by H. J’s merger (Enterprise Heinz Holding and Kraft Foods Group).  
My name is Corina Baldan and for my part, I have shown one of the P’s in 4p’s of marketing which is 
“Price” and the need of social media and digital marketing. Why is it important? Because it helps in marketing which is one of the key components of Heinz company, which is a noteworthy salary driver. 
· Effective marketing means offering the right thing to the right individual at the right minute and area (Milisavljevic, 2013). It is about cautious arranging and perfect execution for my task The components whose presence is crucial in the marketing plans are the product which is to be sold; the cost at which the product is to be sold in which I have shown my work; the channel of conveyance of the product and the systems of elevating the product to be sold. The 4Ps together structure a perfect showcasing blend, specifically product, cost, area and advancement, and these are interrelated with one another. Any move in one P affects another. The concept of product is a blend of administration arranging, assembling and advancement to satisfy the client's definitive need or need. It includes both concrete and elusive segments like diversity of product, payment against deformities, size and product configuration, branding, after sale queries for quality bundling and naming (Moussetis, 2011). From my perspective, the pricing is also important because price relates not exclusively to an item's cash esteem, yet additionally to the minute or vitality that the customer is set up to spend on acquiring it. Also in the other part of the report, I have shown the need of social media and digital marketing. Utilizing social media life and computerized advertising is currently turning into a key instrument to assemble brand mindfulness and run a promoting effort. From the time of standard or broad communications, Heinz can screen brand adversaries utilizing the platform and computerized promoting and have progressively quantifiable profit (Pathak, 2017). 
 
Learning Log 3: Author: Mihaela Filimon 

           For creating the blog, I along with my group mates divided our task. I have done the new product in Heinz part. For doing that part, I have to crucially analyze overall products of Heinz and also assessed the other’s part of the blog. I have introduced a new product name “Mayochup” for Heinz depending on their existing product and food menu. New product development needs a lot of market research, idea creation, forecasting of demand and supply, consumer’s demand and perception etc. I have done my part with the help of some theories and literature from books and different sources. The main four consideration for developing 
· “Mayochup” are idea and concept generation with effective testing in the market, marketing strategy for this new product with business analysis, development of the product and product launch. All these factors are essential elements for new product development in the existing market for Heinz. As the company is famous for its diversified taste, the idea of “Mayochup” will be combined with two special ingredients, Mayo and Ketchup. The idea I have generated based on the consumer’s food taste in Heinz. After that I need to develop a sustainable marketing strategy for the new product in Heinz. I need to analyze the market and also need the evaluation of customers regarding this new product. I have assessed that from secondary source that around 56% consumers of Heinz want new and different products on their interest. In this situation, I think this new product will be effective for Heinz to achieve customer’s positive perception. After knowing customer’s feedback and business situation, it is time to develop the new product of Heinz. I have come to know that Mayocue is blended with Mayo with Barbecue and Mayomust is blended with Mayo and Mustard. So, Mayochup will be made combined with Mayonnaise and Tomato ketchup. After developing the product, it is important for me to introduce it in the market for commercialization. For that I need to develop the product with product features and also I need to create an attractive design of the product. From the literature and theory, product feature requires a good quality of the product. Packaging, bottle design should be attractive to achieve the customer’s purchase intention. In fine, I have assessed the organization Heinz with all their existing products, customer’s demand with formed literature and theories to develop the new product 
“Mayochup” in the market. 
 

Learning Log 4: Author: Laura Basa 

· [bookmark: _GoBack]The main purpose of a blog post is to attract the target audience and generate awareness about the topic. I prepared myself for creating an individual blog on an important part of the marketing mix which is Place. Besides, I have also helped my group members to create a shared blog post on how social media and digital marketing impact on the marketing strategy of Heinz. First of all, I studied about the marketing mix and got a general idea of how marketing mix works. Then I have read some journals and official website of Heinz to know their marketing strategy and product development plan. As I have to post a blog on Place, I have concentrated on this part what the role of place in the marketing mix and how Heinz deal with this factor while doing their marketing. Then, I designed my blog post on how to attract the reader to my blog post and give them a general idea about the marketing mix and how we develop a marketing strategy. I started my blog post by mentioning the largest food factory of Heinz which is situated at Kitt Garden. According to the marketing mix, the place is an important part of marketing where a product is produced along with sales activities. This factory can produce 1billion can every year to serve the need of the customer. I have also explained some main places to get their products and linked some online stores to get the product. As my purpose is to create interest to visit the places of Heinz product, I linked them so that they can buy more than 100 types of products from this company. The sales online tracking system has shown that almost 87% of the visitor had visited the online stores and 43% of them ordered using my referral link. I have also posted how social media with my group member Corina Baldan to increase brand awareness and authority to impress the customer. I have also provided all the social media link of Heinz to show their interest in the company. The marketing department of this company is highly dependent on the social media platform to create general awareness which I found effective in their marketing strategy. I have used a social media platform and their website to created interest where my blog successfully achieved the result. 
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