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This study evaluates the marketing strategies of the Premier Inn and Marriott hotels. The study also shows the comparison of both hotels marketing methods which included how the premier inn and Marriott hotel sell their products to their targeted customers. At the same time, this shows the segmentation targeting of the Premier Inn and Marriott hotels which is beneficial for both hotel companies (Kotler et al., 2020). Marriot hotel is one of the biggest hotel brands all over the world was founded in 1927 by john Willard Marriott and his wife, Alice Marriott, and Marriott hotel provides services to its guests with its wide range of rooms which have 1,423,044 rooms in 131 countries and territories. On the other hand, Premier Inn is also the UK's largest hotel brand that provides room services to their guests, and is the British hotel services chain. Premier Inn has over 72,000 rooms and over 800 hotel branches (Smith and Zook 2020). In particular, these brands have been chosen to base the study on, since they have high market share and have contributed highly to marketing strategies for promotion. 

[bookmark: _Toc117786528]Discussion
Mainly, Marriott hotel market their product and services through social media, attracting customers through its wide range of facilities and services. Marriott hotels use Twitter to solve the guests' queries and share their information about the services and products on other social media platforms, which targets a wide range of active customers. Marriott hotel makes their marketing strategies according to the environment of countries like culture and customers (Bowie et al., 2017). Marriot hotel advertises its services on social media to attract a wide range of customer’s on the national and international levels (Buttle et al., 2016).
On the other hand, Premier Inn use interactive websites to attract customer traffic. Premier Inn updates its marketing strategies according to advanced technologies to gain customers' attention. Premier Inn stays connected with its customers through different channels to advertise its services and products, enabling it to find more customers than other hotels. Premier Inn makes videos a marketing strategy to have more excellent retention in guests' minds (Setiawan et al., 2020).
While the Marriott hotel is far behind in these marketing strategies but Marriott hotel creates applications to provide their services to their guest through their mobile phone. While on the other side Premier Inn give a fast and nonstop pace for the development of its marketing strategies because marketing plays a massive role in the operations of the Premier Inn, and technology is the essential factor for marketing the Premier Inn services and products (Qadri et al., 2016).
Premier Inn makes its marketing strategies plans according to the countries' situations, which helps them make more effective marketing strategies worldwide. But due to many franchises, Premier Inn has to make their strategies by considering the other hotel proprietors. But on the other side, Marriott hotel changes their system according to the seasons and trends in the countries because they have more command over their business than Premier Inn. Marriott hotel identifies the customers' needs and wants, which helps them achieve their marketing aims and goals (Wang 2021).
 But the Premier Inn does not take these things seriously much. They are satisfied with the quality of services. Premier Inn believes in the quality of its services and products because it attracts customers naturally. On the other hand, the Marriott hotel uses social media as its vital marketing industry (Lazareva 2016). Before social media, the Marriott hotel used newspapers as their marketing tool because social media could not do this then. On the other hand, Premier Inn also used marketing strategies at that time because it was very effective for marketing the hotel industry. Technological development impacts both hotels' marketing sector time after time, and they started to change their strategies after considering the market situation (Gross 2016). 
Premier Inn ranks 3rd as the best luxury hotel in the UK and is one of the most robust hotel chains in the UK's hospitality industry. Premier Inn provides excellent services to their customers or guests and serves high-quality foods and products to their guests or customers. They also have the luxury and better room services. On the other hand, Marriott hotel is also not less than Premier Inn because they also have brilliant quality food and services. Marriott hotel is also famous for its vast, clean luxury rooms (Sehlinger et al., 2016).
The plan of Marriott hotel's marketing communication with their target audience includes market analysis, mission statement, objectives and strategies. Marriott hotel also provides the budget to achieve the aim and target of the plan. While the premier inn also takes it very seriously because it plays a massive role in the growth of the hotel. Premier Inn communicates with its targeted audience in different ways and tries to impact the audience positively. Both hotels try to hit their target customers through branding advertising and social media. Premier Inn and Marriott hotel has many similarities in their marketing strategies because they both are related to the hotel industry (Sehlinger et al., 2016).
The Marriott hotel provides its best services but is also involved in other social activities to improve the world's social environment. It helps market their product and services all around the globe. The Marriott hotel plays a huge role in the hotel's sustainability and industry. Since 2016, Marriot hotel has trained over 725,000 associates in human trafficking awareness. Marriott hotel also aimed to spend 500 million dollars on managed hotels and women-owned businesses. Marriott hotel seeks to remove the hostile environment and build a sustainable environment (George 2021).
On the other hand, Premier Inn also work hard to communicate green messaging to their customers by providing them with food and products without plastic. Premier Inn serve its customers with eco-friendly products which are not harmful to the environment. On the other side, Marriott hotel also focuses on eco-friendly products and services to develop and build an eco-friendly climate to save the industry's future. Marriott hotel also has similar green messaging strategies for their guest, such as preventing plastic use and wasting food (Dhir 2019). 
Marriott hotel works very efficient for marketing regarding sustainability and green messaging. The Marriott hotel provides reusable products to their guest, which positively impacts the hotel's sustainability. Marriott hotel serves meals according to the need and orders of the customers, which helps them to prevent food wastage in the hotel, which plays an essential role in the eco-friendly environment (Bower 2018).
On the other hand, Premier Inn also has similar strategies to Marriott hotel. Premier Inn is also improving the negative environmental impacts through business activities by identifying the harmful actions that negatively impact the hotel industry's green environment. Premier Inn shows their company as a green hotel company, enabling them to target more targeted customers. But the Marriott hotel markets its products and services by identifying the needs and wants of its customers. The Marriott hotel is located in the airports, the centre of the cities and the tourist places, so a significant range of tourists use their services (Atasoy et al., 2022).
After the pandemic of Covid-19, Marriott hotel fired many workers due to the decrease in the growth of the business, and it impacted the customer flow due to the closure of the tourism industry. But now the Marriott hotel is gaining customers day after day. Marriott hotel has faced a decrease in revenue because most of the customers were related to tourism which is not being operated efficiently. The Marriott hotel ensures customers with clean and health services to encourage them toward the hotel industry. They provide safe and secure rooms to their customers so they can stay in the hotel comfortably (Bowie et al., 2016).
 Marriott hotel follows all the protocols to prevent the effects of Covid-19 by facilitating their customers with a healthy environment and organic foods, which are beneficial for decreasing the impact of the pandemic. On the other hand, the position of the Premier Inn after the pandemic of Covid-19 is fragile because they are not getting many customers or guests, which is a significant loss for the Premier Inn (Setiawan et al., 2020). 
Premier Inn provides health safety messages to their customers to ensure their health safety and protocols; they also offer services under the COVID-19 pandemic. The Premier Inn facilitates their guest with masks and sanitisers to keep them healthy and safe. Premier Inn share the messages and tips for preventing Covid-19 as the marketing strategy to recover the customer flow (Atasoy et al., 2022).
On the other side, the study also evaluates the market positions of the premier inn and Marriott hotels in the hotel industry, which is very strong, according to the research. The premier inn and Marriott hotel have many similar marketing strategies, which helps to increase the company's growth (Jobber and Ellis-Chadwick 2020).
[bookmark: _Toc117786529]They offer room services worldwide, and Marriott hotels exist in around 8484 locations. Marriot hotel generates revenue of approximately 13.86 billion dollars per year (2021), and Marriott hotel has 120,000 employees who operate the hotel's services worldwide (Atasoy et al., 2022). On the other hand, Premier Inn offer services in different locations. The Premier started trading in 1987 as a travel inn. Premier Inn is a private limited company founded in 1987 by the founder Whitbread (Bowie et al., 2016).

Conclusion
This study summarises the marketing strategies of the Marriott hotel and they market their product and services through social media, attracting customers through its wide range of facilities and services. Marriott hotel makes their marketing strategies according to the environment of countries like culture and customers. On the other hand, Premier Inn use interactive websites to attract customer traffic. Premier Inn updates its marketing strategies according to advanced technologies to gain customers' attention. Premier Inn stays connected with its customers through different sources and channels.
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