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	Assessment Criteria


	Mark

	Allocated

Mark
	Comment



	1. Forward Plan and Proposal Planning, Initiative and Effort
	10%

	7
	Fairly good planning and a good execution, along with some good initiative are seen. Appropriate aims and objectives have been laid out.

	2.  Knowledge and comprehension of the topic area
	20%

	15
	The role of Digital marketing through influencers making good connections with potential clients is well reviewed. Shows a good understanding of the topic, while trying to discuss some gaps in the literature.

	3. Research Methodology
	20%

	16
	Appropriate methodology has been chosen and the choice is well justified. Research design is coherent and has been followed consistently throughout.

	4. Research and Analysis
	25%

	18
	The analysis, especially with SPSS is systematic and is of good quality. The presentation is neat and tries to address the key objectives of the research sincerely.

	5. Discussion

	10%
 
	7
	The discussion tries to cross reference the findings with key literature reviewed. The aims and objectives are firmed up with the outcomes of analysis. Validity and reliability are also discussed.

	6. Conclusions and Recommendations
	10%


	7
	Conclusions and recommendations are in commensuration with the findings. Applicability for the industry could have been drawn out more clearly.

	7. Presentation
	5%


	4
	Well structured and well written presentation.

	Total

	100%
	74
	

	General Comments
Overall this is a diligent and credible piece of work.
Gladius Kulothungan

The result is provisional until confirmed by Examination Board


