[image: ]BHP Group PLC, formerly BHP Billiton Plc, is a global resources company. The Company is a producer of various commodities, including iron ore, metallurgical coal, copper, and uranium. Its segments include Petroleum, Copper, Iron Ore, and Coal. 
Marketing mix analysis of BHP group
BHP Billiton Product Strategy:
BHP Billiton is one of the main masters in terms of the specification they specialize in major commodities, as a result easily managing to all along keep the company in the leading position all through. The major commodities which the company handles and is working with daily are following coal, iron ore, copper, and oil-gas, the il gas segment is the main segment of the company and these elements which are being managed by the company daily are significantly owning one of the main and most essential shares of the world market. BHP Billiton makes sure that they keep themselves as one of the world's largest players in the world market. The commodities which they supply depend on the demographic therefore and are required to assure that the products are available at the places and if not then they make sure that they get that commodity which they want. BHP Billiton has a large hand at playing the supply of the products to the entire world and the amount they supply to the world will be beneficial as these commodities are needed on a day-to-day basis. Whereby we can assure you that the company will be profitable all along and will not ever become outdated as resources and raw materials are needed for an exceptionally extended period unless technology might potentially exceed to a higher level but as for now it is essential for the market.
BHP Billiton Price/Pricing Strategy:
Below is the pricing strategy in BHP Billiton marketing strategy:
The prices of the commodities are based on the global market, therefore generally they tend to vary according to the market values. Hence the pricing strategy in the marketing mix of BHP Billiton is dependent upon external factors like global markets, competition, or ethically wise, and so on. This can conclude to the obvious point that the prices of commodities vary on a timely basis. BHP Billiton deals in raw materials which are traded at a low price. Now we find that the market prices are varying but there must be considered that the prices can also be dependent on the taxes levied by the government as well as suggesting the prices at which the commodities are available in the various countries. This is how the price of coal, iron ore, copper are maintained or varied. But the main thing which is changing is the global prices of these commodities. Considering that these raw materials are being traded, the costs per total of the whole trading, production process and leading to the final form of the product or service which is provided to the customer is costly, but this is maintained as BHP group as profits are high enough to overcome and exceed the outflows of the business 
BHP Billiton Place & Distribution Strategy:
Following is the distribution strategy in the BHP Billiton marketing mix:
This particular section of the marketing mix mainly focuses on the places in which these commodities are traded, allocated or accessed, These commodities are traded globally, therefore there isn’t a specific location from which raw materials are extracted from or are not restricted to any demographic border.. The final products are circulated all over the world. The mode of transportation is very efficient, and they make sure that they crater to the daily needs of the consumers, therefore they provide a USP and efficiency which ca lead to assure costumer satisfaction. The company has made a landmark achievement when it comes to these commodities as they have made sure that this resources and services are provided and easy to access to for their customers  which once again leads to efficiency Billiton has become one of the largest resources of these raw materials through a set of mergers and acquisitions , considering how extended time efficient and essential are the services provided by the company ,causing convenience at all time for their costumers This makes the company widen its horizon and to assure profitability and sufficient sales to be made in order to manage daily costs of the company and possible investments in the future .
[image: ]This has in turn made BHP Billiton one of the largest leaders in the field of raw material supplies.
BHP Billiton Promotion & Advertising Strategy:
The promotional and advertising strategy in the BHP Billiton marketing strategy is as follows:
BHP Billiton has bestowed a lot of effort when it comes to promotion. They make sure that the promotional activities are up to the mark. The company is investing is all kinds of promotions like the newspaper, radio, television and now even in the online processes. BHP Billiton also has a substantial number of CSR activities which is widespread all over the globe. This in turn helps in making the company more promotions indirectly by reaching the common masses. The company also does promotion in the form of business to business. This helps in increasing the customer horizon base of the company. Hence, this completes the BHP Billiton marketing mix.
[image: ]But the way in which the company manages to promote itself such as by providing a corporate profile ,similar to information provided below or having particular standards of operation and corporate standards is very essential in this case. The following factors should be considered when it comes to corporate standards in order for the business to successfully 
promote itself: Color schemes: orange which represent and associates with the activity of their business and engage target market without being 
unprofessional. Colour scheme could be a big factor of brand recognition, as individuals might most likely make a connection of the brand based on the representative color.
2. Writing style: Generally catchy, not entirely formal unless a serious matter is addressed, and simplistic way of expression depending on the type of information given but initially suitable for target market. Grammar being another aspect, as a lot of exclamation marks are used to identify a summary of the information provided or to let the reader know that it is an essential and information. Therefore by having an appropriate writing style, it would be much easier to attract and keep potential costumers attention ,as the writing style is catchy, straight-forward  and not just chunky paragraph from which individuals will most likely get bored of reading.
3.House style: Assuring staff is using appropriate format for any documents such as specific options of font: Arial and the size being 10.5,and does not have unrecognizable characteristics therefore being easy to understand the information given and potential costumers will be find it easier to find the information they are looking for.
4.Version control: Assuring to make a clear statement and piece of evidence in terms of any changes or updates, such update of color scheme or logo or depending on time period, applicable now being covid regulations. This is an important aspect. As for example BHP has changed its logo over time, which might be to adapt to nowadays expectations or to generally innovate the brand, attracting more costumers in the process.
Importance of corporate standards -The reason why corporate standards are important is that it maintains everything in order ,easier to identify, and assures quality ,as by obtaining a certain format ,colour schemes gives an advantage for the costumers to identify BHP group more easily, leading to be more brand recognizable  and to progressively improve its reputation .
-Another advantage is that communication within the business and to its costumers is easier to be obtained and maintained as staff knows exactly how each written information should look like, no misunderstandings ,and in terms of costumers ,the communication is effective as information is nicely worded and layout is appropriate therefore aim is being achieved.

Additional information in terms of BHP group occupancy and organizational structure reference 
BHP Billiton is among the top producers of the major commodities which include iron ore, coal, copper and uranium.therefore being such essential resources , essentially making sure that the products are marketed all over the world. This in a way is making sure that the company is worth the investment. The company has more than 65000 employees and contractors included. The company is mainly focused on minerals like copper, iron ore, coal. The other minerals which they extract more are in the following locations : Australia, Potash in America. When it comes to the segment of oil and gas this company is the global leader in oil and gas exploration, production, development, and marketing, therefore being a unique selling point and being able to easily attract more potential costumers and moreover become returning to loyal costumers. This of course leads to further on actions of BHP group maintaining a good reputation and having a more and more profitable day-by-day but also managing to spread world-wide its products and services efficiently in terms of time and cost.

Image references: https://eiti.org/supporter/bhp
Imformation reference : https://embapro.com/frontpage/marketing4pcase/14332-bhp-billiton
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