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The main purpose of this essay is to analyse the importance of the marketing information system, its effectiveness in the hospitality and tourism industry, as a tool for marketing, information gathering and communication within the industry. In order to understand the importance of the information system, one has to understand what the information system is, how it works and what tools are needed to use it. 

Jobber (2016) defines it as a "system in which marketing data is formally gathered, stored, analysed and distributed to managers in accordance with their informational needs on a regular basis".  Using a management system in order to help the marketing process creates a strategy that can improve the competitiveness of a company and its overall success.

The information system of a company is usually used in order to collect information, that has to be analysed and stored to help the company take marketing decisions and analyse the results in order to improve these results and become more successful. Success is defined differently in different companies in the hospitality and tourism industry; for example, the success may be translated into more sales, more customers, more data collected, and so on. Nowadays, the use of the IT, the internet technology makes the collection of data more straightforward and more and more companies use IT companies in order to take care of their online marketing like a website, social media, SEO, email marketing, etc. 

According to Robert Harmon (2003), information systems are decomposed on four components: user interfaces, application software, databases, and system support. One of the essential components of the system is the management. Through managers, the decisions will be taken using the interface and systems in order to analyse and take marketing decisions. Analysing the data and changing decisions in order to improve the results is the job of the manager and with a competent manager, the company can succeed. Using application software will help managers to analyse all the data acquired and decide whether it needs to be improved, but also collect data to see how the company develops over time and if it goes in the desired direction. In order to store this information, a company should use databases and make sure that all the data is stored in a logical way, in order to be found later on when needed. For the last component, a company will need system support that consists of system managers that will take care of both the hardware and software, will make sure everything works properly and complies to the rules and laws at that moment in time.

In the hospitality and tourism industry, it is really important to take advantage of the marketing information system. The internet technology made it easier for all the companies to keep track of their earnings, their success, to create databases and target people considering their preferences in order to convince them to become a customer. For the accommodation providers, for example, they can create a stunning website with great photos, in order to promote their products, they can engage with people on their social media using the posts that customers created in order to reshare it, they can engage with reviews on websites like TripAdvisor and Yelp and they can collaborate with companies like Booking.com, Expedia, TravelSupermarket and so many more, in order to sell their services. It is similar for a travel agency, for example, that can collaborate with Secret Escapes and others in order their packages and create a name for themselves. Social media and a website should be one of the priorities of any company in the hospitality and tourism industry, right after offering quality services, value for money and excellent customer service.

The marketing staff of a company need to be up to date with all that is happening in both the online and offline market and evolve as fast as the market does. Having the right marketing team will ensure that the company is successful and that the customers are satisfied. Also, having the right tools and programmes that will help the team is a step forward to growth and development.

In order to create a successful strategy, a company should have well defined the marketing strategy, the marketing budget and the marketing mix. Also, all these factors should be relevant to a specific target market, that the company chose from the beginning. Changing and adapting the elements of the marketing mix is essential for improving the company. The product is the first and most crucial element of the mix because choosing the correct product will influence all the other elements of the mix. The product can be either in the hospitality industry like an accommodation provider, a restaurant and so on, or on the tourism industry, like travel agencies.

The element of place in the offline market should be decided before starting the actual business and the location should be considered carefully because it will involve a lot of problems changing it later on. The online part of the place is easy to change but very important to achieve the desired results and in order to do that, all the tools should be used like social media, website, SEO, analytics, ads and so on. Choosing the price for the services of the company should be related to the target market but also, should involve value. People will not pay a price that does not seem fit for the services offered. Also, discounts and promotions should be offered in order to increase the sale, to penetrate the market and to keep loyal customers to the business. Choosing the right people will have a significant impact on the company. People are very important in order to keep customers loyal and happy, and offering excellent customer service should be a goal for all the companies in this industry.
Regarding the processes, it is indicated that each company should have its own way of keeping track of their results with research programmes, databases, audits and email marketing. A company can use all of these ideas, choose only some, but the important thing is to keep the information and use it in order to grow. Physical evidence is the last element and it refers to everything from the look of the company, the interior and exterior design, the things that the company offers like refreshments, welcoming people, even loyalty programmes and discounts for customers. Combining all the elements of the mix in equal ways will create a harmony in the company.

Some of the advantages of using this system is that the company will have organised data collection, easy to find for everybody and very useful; will have a broad perspective, meaning that improvements can be made easily by tracking the whole organisation; will store relevant data, important not only for information but also for execution; will avoid crisis, by being prepared and know where the organisation is going; will have the ability to coordinate, access information and implement it; will analyse and plan with the help of the information; will have control in something terrible happens by having all the necessary information.

Some of the disadvantages of this system may include the maintenance of the system, the complexity, the need for specialised staff not only for marketing but for interpreting this information and the set-up of the system that may be a little difficult.

In conclusion, using the marketing information system is one of the ways to deal with the research created by the marketing team, both internal and external, to create and analyse databases, to get more information about the competitors, get loyal customers and to get more investors by proving the worth of the company through these information. Having a good marketing team that will keep up will all the things changing day by day will make the difference between a successful company and an unsuccessful one. Also, being up to date with all the technology, programmes and changes that are happening even more often now than ever, is a sign that the brand created is strong and will face different struggles that may get in the way. Using all the tools of marketing will make a company stand out and grow fast.
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