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—!
The exhibit label

Writing exhibit labels can seem daunting.
How do you keep your visitors' interest
while still communicating important
information?



e ————————————
1: KNOW YOUR PURPOSE

o What do you want your audience to
know or learn?
O you cannot select works for an exhibition, nor write any

label text until you’ve (at least started to have) thought
through this question

O How does this object support the theme of my
exhibition?

O What does this object bring to the conversation that other
objects do not?



e ————————————
2. BE CONCISE

0 What information will you include,
and what information will you
leave out?

O connects back to 1

O Visitors are easily overwhelmed when presented with too
much information at once

O leave out details that don’t support the overall message of
your exhibition

O labels should contain 1deally 50, but no more than 120
words



—!
KEEP YOUR VISITORS IN

MIND

0 Writing with your audience 1n mind =
crucial to create clear and concise exhibit

labels

O Not everyone 1s a native English speaker:
Keep language simple but don't speak down
to readers

O Assume your visitors are unfamiliar with
your subject, they know less about the
exhibit than you!



e ————————————
2. BE CONCISE

O Some labels contain only the tombstone information—the
most basic details about the work of art (artist’s name,
title, date, medium, etc.)




—!
2. BE CONCISE

O Other labels contain

Tombstone
AND

paragraphs of
informational text =2
Remember to not to
overwhelm visitors, so
include text for objects or
additional information
that best reinforce your
exhibition’s message




—!
KEEP THE TEXT SHORT &

SIMPLE

Q Most visitors scan or read a shorter label but may
bypass a label if there 1s too much text

a Don't use a long word when a shorter word will do.

Some visitors may have a limited vocabulary and you
want them to enjoy the exhibit as much as others with
larger vocabulary.

Q Use paragraphs to break up longer labels.

Two or three shorter paragraphs are less intimidating than
one large chunk of text.



—!
KEEP YOUR WRITING

ACTIVE

a Keep to active verbs so your text 1s strong and precise.
Using the passive voice often uses more words and can
be vague. Make sure the subject of your sentence does
the action instead of the subject recerving the action.

"The savannah 1s roamed by beautiful giraffes." versus
"Beautiful giraffes roam the savannah."

"The baby was carried by the kangaroo in her pouch." This one
1s a prime example of passive voice being vague. Who's baby is
1t? Is 1t her baby or a human baby? The sentence 1sn't clear. So
to change 1t to active voice you'd write, "The kangaroo carried

her baby 1n her pouch.




—!
DON'T BE BORING

Q Texts = friendly, but speak with authority

Q Labels combining text and graphics = more meaningful +
and memorable

Q Explain technical terms but avoid jargon and confusing
acronyms

Q Different displays attract different audiences and so need
a different approaches and tones



N
KEEP IT CASUAL &

CONVERSATIONAL

a Write your text as direct conversation with
visitors

2 Show enthusiasm with your word choices

Q Avoid judgments and sentimental descriptions



—!

BRING OBJECTS TO LIFE

In a museum or gallery, display 1tems have been
removed from their human connection. You’ll want
to reconnect them for the visitor.

Try incorporating quotations to help visitors connect
with an object. Quotations can be evocative,
thought-provoking or humorous.

Humor 1s very subjective, so avoid putting jokes in
the actual text. What 1s funny to one person can be
embarrassing, even offensive, to another. A wry
comment or an anecdote can easily bridge the
differences.



Basic information structure
- Artist [ maker

= Title:

» Dale

» Medium/materials

- Dimensions

* Provenance or collection

- Description

How much information?

Your label will be read by people without any prior
information and by those who are well versed on the
subject, so choose language that is clear, concise,
integral and avoids jargon.

Select informaltion that provides contextual
significance aboul the object and its place in the
exhibition.

Keep the order of information consistent and include
key things of interest aboul the artwork Lo give
important story line information.

Be aware of audience fatigue and use a 70-80 word
count on individual artwork labels and 100-200 words
for introductory panels.

A standing read time of 10 seconds is also the
average time given by audiences Lo any one label,
so once you have writlen it, test it to know the most
important information is included.

Label hierarchy

For large scale exhibitions with an overarching
narrative a label hierarchy is useful to break up
information into digestible sections.

An exarmple might look like this: An introductory
panel to the exhibition — themed labels for each
room — individual artwork labels.

Visual cues or symbols help connect sub-themes
and provide quick identification of other sources of
information such as for audio guides or children's
labels.

Consistency of font, text size, spacing and type
assists audiences in digesting information. Studies
suggest that certain fonts such as Helvelica Regular,
Verdana and Arial in a size of least 18 points are

the easiesl for the eye lo comprehend lor text
based inforrnation. Text sizes should be increased

if audiences are standing further than 1 metre from
labels.

Here are sorne examples in 18 points:

Futura Bold
Futura Medium

Verdana Bold
Verdana Regular

Graphik Medium
Graphik Regular

Label types and materials

The most basic form of label is printed information
on adhesive paper mounted on card or foam
board. This can be done in house and cul o sizes as
needed.

Laminated or vinyl printed labels can be sourced
through exlernal printing companies. These offer
flexibility for specific size requirements, large batch
printing, and present better graphic qualities for
printed information. These may be single use as vinyl
stickers or made more durable for long term use

as printed photo paper with laminate mounted on
boards such as Forex.

Black text on white, cream or clear background is
best for legibility however it's good Lo reassess this
if the wall colour or lighting may be different for a
particular exhibition design.

Labels should aim not to dominate over the objects
they are placed alongside.

For other signage including the masthead, exhibition
title signage, and large introductory panels, capture
the audience’s attention by using large print vinyls
which offer good visual qualities.

Audience

Knowing which audience groups your labels may not
communicate effectively with is very important

Some points
to think
about




—————————————————————
#3. CREATE A FORMAT AND

STICK TO IT

o How will you organize the
information you want to share?

O labels are visual experience -2 should be pleasing to eye
m Visitors unconsciously register aesthetics of a label
»  “look” of label should match the “look” of exhibition

O Culture (e.g. Cycladic)

0O Place of Origin (if known)

0O Date and/or Time Period (e.g. Early Cycladic Period, circa 2500-
2400 B.C.E.)

O Material(s) (e.g. marble)

O Credit line (e.g. Gift of Mr. and Mrs. X, 1986)




ik Medium / size 17

Koji Ryui
Born 1976, Kyoto, Japan

ik Regulsr 7 size 12

ik Regulsr telic / size 14 HAVEA NICE DAT;
2016
clay, plastic, found objects

ik Regular  size 11

kKoji Byui works intuitively to imbue everyday and often found
objects with distinct life, personality and possibilities. The
selection of his materials — often chosen for their scarcity and
ephemerality - is core to Koji's practice. In arranging these
objects, he constructs curious scenes, softly spoken moments
that are tied together with intriguing narratives.

In creating the installation before you, Koji has used found
objects, tools and plinths. These objects form the backdrop to

Koji's HAVE A NICE DAY sculptures - an ongoing project of art
making using air dried clay, moulded in smiley-faced plastic
bags.

Within the installation, each character is unique. Mass produced
smiles have been turned upside down, warped askew, left
crooked and lopsided. These are the resulting expressions

of Koji's characters as they are left to their own devices -
interacting, intermingling and wreaking havoc.

Writer and academic, Georgina Cole has responded to Koji's work in the
Soft Core catalogue.

Artwork courtesy the artist and Sarah Cottier Gallery, Sydney.

Koji has previously shown at the Museumn of Contemporary Art, Australia (2006)

Art Museum, lapan (2011). the Mildura Palimpsest, Victoria (2 ila Powerhouse Arts
Centre, Sydney (2014) and 4A Centre for Conternporary Asian Art, Sydney (20049).




—!
Some tips at the end — and before

you start...

0 Remember that the objects are the reason for all the
labels.

O Don’t be afraid to have your voice stand out on a
label!

0 Consider your own opinions on the art when writing
labels while keeping the information objective.

O Write, revise, and ask a friend to read what you’ve
written to see how well you’ve communicated your
message. Then, revise again!

O Good luck!
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