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Introduction
This essay will discuss the contemporary issues currently faced within policing in the UK.  To understand what these issues are and the impact they hold, it is important to understand the meaning of contemporary issues.  As explained by Spacey (2021) contemporary issues are difficulties and opportunities that are pertinent to everyday life and diplomacy.   Such issues cover areas including environmental, economical and ethical matters, which are often created as a result of change to technology, societies, cultures and lifestyles.  
In today’s policing, many of the challenges faced are widely reported within the media, using various platforms to do so.  This has been heightened during the recent pandemic, where much focus was placed on the media for support and information.  The reporting of matters during this time, such as Black Lives Matter, police culture, stop and search powers, violence against women and girls, to name a few. These have made a significant impact on the perception of today’s policing.
In addition to the focus on current trends, the impact of politics in policing is widely reported and plays an integral part on public opinion of the police.  Debatably, performance and accountability have been dominant throughout the association of policing and politicians for a long time.  Bowling, et al (2019) will say that many police officers, including those at Chief Constable rank, will allude to policing being neutral in nature and believe policing and politics do not mix.  It’s further held that any relationship involving a power dimension must indeed be political.   
This essay will focus on the decline in confidence of today’s modern policing, together with the relationship with the media, the growing impact of social media and the influence of politics and how that bears on public perception of policing standards, together with support for future strategic planning and policy.  
Overview of Specific Policing Issue
According to Mynenko and Ditcham, (2022), public confidence in policing has hit an all-time low.  They report the outcome of the 2020 Crime Survey of England and Wales revealed public confidence in policing has continued to fall over the previous two years, from 62% of people being satisfied with their local force, to just 55% in 2020.  This was predominantly due to no engagement with officers or the organisation.
Whilst public confidence in policing is an important concern within the UK, Police in England and Wales depend upon legitimacy and support from the public.  Bradford et al., (2009).  Mawby (2010) explains how previously the Home Office measured  performance with key indicators, however upon realisation of the importance of Public confidence rather than figures, scrapped these in 2009.  
To clarify understanding of public confidence, Morrell, Javid and Bradford (2000) describe the closest synonym of confidence in policing as trust.  The difference in meaning of confidence and trust, often mistaken with each other is thereafter explained; Confidence is described as an “overall attitude or orientation that people have towards the police”; and trust as something ‘that people do – or do not’.  For one to have trust in policing, one must hold a belief of how officers will conduct themselves during a particular situation.  (Bradford et al., 2009) 
Trust and confidence are closely linked with legitimacy.  O’Reilly (2022).  Legitimacy meaning that people believe the forces have the authority to be in power, and subsequently it is their obligation to follow such orders.  Bradford et al., (2008).     Saarikkomaki (2018); Thumala et al., (2011) refers to the police holding more legitimacy, meaning the public sector is required to pay particular attention to nurturing and continuation of their legitimacy.  
Currently, policing is facing more and more scrutiny due to the increased use of social media reporting, both by media agencies and individual police services.  Jackson and Bradford (2010) suggest the media hold a weighted bearing on the perception of policing.    
Reporting via social media is global, allowing for worldwide matters to be reported in the UK, enabling a reaction to various situations that didn’t involve UK police or policing.  The recent Black Lives Matter protests, involving the unlawful killing of George Floyd in 2020 by Police Officers in the United States of America is an example of the impact of social media reporting.  Although this was not a UK incident, the questions of legitimacy held by police was the focus.  
Theoretical explanation
Prior to exploring the impact on public confidence in policing, it would benefit to first understand the more frequently accepted models of public confidence.  As recorded by Choi, Yim et al (2020) , primarily there are two models.  The first being the instrumental model and thereafter, the expressive model.  
Jackson and Bradford (2009) believe the instrumental model indicates the driver for public confidence is the fear of crime and, as concerns of becoming a victim of crime rise, the support and confidence for police and the criminal just system deteriorates.
Contrastingly, the expressive model of public confidence considers the efficacy of local policing is formed upon public perceptions of social order and cohesiveness.  In addition, the perspective that the fear of crime, together with the confidence, result in the same perception of the status of the community.  Jackson and Bradford (2009)
Jackson and Sunshine (2007) support this with the belief that it is not in fact the fear of crime for one’s individual welfare that reduced public confidence, but was in fact the perception one holds of the moral standing and cohesion within their community. 
So where does this fear come from?  Ceccato (2016) details the opportunity of crimes being determined by their design of urban spaces, meaning the manner in which locations are set out within the urban fabric, therefore placing some responsibility upon the planners to view the impact of safety.  Brantingham and Brantingham (1995) concur and deem the architecture of parks, homes and transport settings to be human constructions with an immeasurable consequence of the fear one holds resting upon the way in which these constructions are made, as well as the quantity, type and time of crime one can suffer.  Ceccato (2016) continues that, indeed, a crime does not have to occur in any location, if one feels fear in that place, this may result in them avoiding that area altogether or at specific times.
One theory is the broken windows hypothesis of Wilson and Kelling, cited in Mckee (2018) where it is used as a metaphor in describing disorder within communities, linking such disorderliness to incivility and ensuing crimes.  
This perception of fear is one area of concern contributing to the low confidence within policing.  However, the reporting of such fear and crime, together with reporting of negative police responses, are impactive and controversial.
The press and media have a responsibility to report accurate accounts, but their role is often a mechanism of social accountability.  Bonner (2009).   This incorporates reporting via social media and, whilst reporting on many diverse matters, this platform also affords police services the opportunity to report positives items themselves, encouraging engagement.  
Social media has seen an enormous growth in recent times.  Leishman and Mason (2003) noted how this furnishes the police with various functional opportunities to advance their activities, particularly by way of maintaining up to date press releases and maintaining control of the context of such reporting.  
To gain further understanding of social media and the role it has in policing, one must identify where the growth of its use by Police arose.  Many media organisations agree this was during the London Riots in 2011, with Douglas (2011) reporting for the BBC the many ways in which these riots were arranged by organised crime, together with how the police responded to these challenges, using the same social media platforms.  Denef, Bayerl et al., (2013) suggest that not only did the police witness a substantial growth in twitter followers, but it was also here, during the riots, the police engaged with the public for the first time on such a large scale, predominantly on Twitter.  
The use of social media during this time was condemned by the then Prime Minister, David Cameron, who believed the internet should be stopped if used to ‘create ill’.  However, the then Mayor of London, Boris Johnson, argued that the use of social media was a benefit to police in being able to monitor and follow such activities.  Warrell and Bradshaw (2011).  Also joining the argument whilst highlighting the surge in gang crime in London, MP Karen Buck, reported in the Guardian that the UK government was very behind in understanding the impact of social media.  Gentleman, A (2011)
The internet already holds an intense effect on people’s behaviour, the majority of which is likely to result in testing the policing in new ways, something that couldn’t have been foreseen previously.  The Police Foundation (2014).
Meeting the challenges of increasing public confidence by way of media engagement
The growth of internet use continues and, as Crump (2011) states, so did the pressure for improvement in public engagement and information sharing with the public via new avenues, thus leading to the experimentation of social media.  Albeit, Crump (2011) also points out that a few of the police forces in the UK have been utilising social media since 2008.  
It is questionable, therefore, of the impact this move into the realm of social media has had on public confidence in policing, if any at all.
Mawby (2010) discusses the department of Corporate Communications within the organisation and its role in operating social media, explaining this is a new era of communication that describing these as new methods of communication that avoids previous methods with the media.  Effectively, this evolvement affords Police forces the opportunity of direct engagement with the public on a larger scale, removing the need to be fully reliant upon the media to act as a facilitator in communications.  
The Police Foundation (2014) reports how the use of social media by the police is generally divided into three categories; providing information, engagement, intelligence and investigation.  It is the first two of these that can be applied to the models of public confidence referred to by Choi, Yim et al., (2020), in that the provision of policing information directly to the public can provide a trusted source of information on current crime levels and affect the fear of crime, as well as community engagement.  
The positive aspect of social media is demonstrated through a study undertaken by Ruddell and Jones (2013) whereby a firm positive association was identified linking those who accessed police social media sites with their confidence and satisfaction within the police.  
Choi (2018) discusses the use of police social media accounts, identifying this can lead to a change in perceptions of policing through altering the fear of crime.  He goes on to show how media content holds an effect on perceptions and positive reporting can reduce fear of crime and increase confidence.  
Bullock (2018) argues that the accounts reviewed demonstrated that the method of use by police officers of such social media to communicate, is influenced by the attitude and approach of Police Leaders.  It can be argued that this removes the personal touch to such posts and reports, again reducing trust of what is said by those officers within this forum.  
Whilst these theories identify the positive impact the engagement with social media can have, would it not be prudent not to acknowledge the negative effects of such media use and how this influences public confidence?
Recently several incidents have occurred, primarily within the MPS, with the momentum of these reports gaining interest very quickly, leading one to ask why does a story gather such interest and how does an organisation respond?
An example of the impact of such reporting is discussed by Mynenko and Ditcham (2022) who describe the recent resignation of Cressida Dick as Commissioner from the MPS as coming at a critical time.  This resignation came after a series of widely reported damaging controversies, often influenced with a political agenda, such as the pressure applied by Sadiq Khan, the then Mayor of London, after he announced he had no confidence in her leadership.  Bowden, G (2022)
This followed several high-profile investigations, one of which was the kidnap, rape and murder of Sarah Everard by an MPS serving officer.  The aftermath of reporting of this incident held a damming impact on police legitimacy and thereafter public confidence.  Following this murder, the media participated in negative reporting of the MPS from the involvement of one of their officers, the failings in reporting of incidents involving that officer, the misogynistic culture within the MPS and even reported on the failings of the vetting process.  Although this incident happened within the MPS, the effects are felt throughout the UK and the perception of Police isn’t restricted to just the MPS.  Therefore, it is important that police forces are prepared for such incidents and ready to tackle this with positive reporting and engagement.  
Tackling the impact of social media and subsequent loss of confidence
Within the United Kingdom, the increase in use of social media came at a time within an increase in police corporate communications, huge job losses within the news industry and critical limitations on police and press relations.   (Colbran).
As cited in Walsh and O’connor (2018); (Albrechtslund 2008) describe social media as eclipsing mass media and explain that, as social media is a distributed and collaborative method of “many to many” communication, it affords users who were previously part of the audience, an opportunity to now engage and take the role of producing staggering quantities of “user-generated content”.   
It is recommended that the organisation fully understands the impact of the use of social media on its own accounts, together with the resulting outcomes such reporting by others can hold on the organisation, even if not directly involved.  In addition, recommendations for monitoring of such use for analysis of engagement and measuring of confidence, given that this platform affords the public an opportunity to respond.  
In 2010, the National Police Improvement Agency issued a guide to all UK Police forces, entitled Engage; Digital and Social Media Involvement.  Within this, police forces are advised to adopt seven principles for effective communication; these are to be credible, consistent, responsible, inclusive, ethical and personal.   This document claims that using social media can assist in the enhancement of organisational reputation, as well as affording accessibility to staff.  
The impact of social media cannot be ignored, with it becoming an essential aspect of current society and used globally.  In the area of policing, whilst police forces are embarking upon their journey in the use of social media platforms to engage with their communities, the educational literature is struggling concerning the efficacy of the use of social media by Police.  Cartwright and Shaw (2020)
It can be argued that there is insufficient guidance and policy for all 43 forces to follow, and this is where focus would be required to move an organisation into modern times and to be familiar and current in the world of social media.  Although, as argued by Luscombe and Walby (2017), police officers have been identified as paying little to no attention to policy manuals and administrative rules.  
With the understanding that the police generally use social media as a communication tool, it is critical to understand what sorts of content the police wish to disseminate.  Therefore, the challenges faced by leaders is consistency and relevance, and the requirement to hold some knowledge of public preferences to how police use social media is vital and always holds room for improvement in this methodology of engagement.  
Lee and McGovern (2013) propose that by adopting an Evidence Based Policing technique to social media, by making use of the outcomes of unique studies, this will enhance the effectiveness of police services’ social media posts in relation to reaching their PR objectives, which has been argued to be the primary goal for using social media.
Conclusion
Whilst public confidence is recorded at an all-time low, through this essay, the impact of social media has been discussed and recognised as the new communication tool, paving the way for current and immediate reporting, with the desired outcome of positive engagement leading to increased confidence.  
This essay has discussed the impact of the media and the way in which it represents the police and how this holds an influence on the public confidence in policing.  
Given that within the UK we continue to police with consent and hold legitimacy, public perceptions are important to maintain this policing model.  However, the media continue to sensationalise their reporting, often portraying a negative view of police.  In addition, due to this style of reporting, it can be argued that the media capitalises on the public’s perception of crime resulting in a reduction of public confidence.      
This essay has discussed the positive impact of good engagement with the media.  Police forces can use the media and social media for appeals, investigations and, in addition, for sharing of positive police stories.  There is also an opportunity for reporting of reassurance campaigns with the aim to reduce fear of crime.  
It is not only the responsibility of the media for reporting, but it is important for Police forces to recognise the cultural change in use of media platforms.  More and more organisations have specialised departments for their communications, however the challenges going forward are for each police force to take ownership of its professionalism by demonstrating accountability and affording engagement.
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