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This essay will provide an analysis of the marketing strategies of Six Senses one of the most Luxury Hotels Resorts and Spas and Moxy which is one of Marriot’s more appreciable Hotel Brands.
In 1995 Six Senses was founded by Sonu Shivdasani having 26 Resorts and 41 Spas. Moreover, in 2012 the Luxury Hotel was acquired by Pegasus Capital Advisor. Another key to remember is that InterContinental Hotels Group (IHG) has declared in 2019 the purchase of Six Senses Hotels Resorts and Spas which will be the pinnacle of IHG's luxury portfolio, enhancing the largest luxury hotel brand in the world (IHG Hotels & Resorts, 2019).
[bookmark: _Hlk126931493]One of Marriott International's most recent brands is Moxy Hotels. The first Moxy Hotel debuted in Milan in 2014, since that time it has enjoyed tremendous success having more than 70 locations currently operational across three separate continents (Flight Deck Powered by Pilot, 2022).
A marketing strategy, according to Varadarajan (2010), is an integrated set of decisions that aids the company in making crucial decisions regarding marketing activities in specific markets and segments with the goal of creating, communicating, and providing value to customers in exchange for achieving its objectives.
To start with it should be said that Six Senses Hotels Resorts Spas are spread over more than 20 countries and are situated in some of the most extraordinary locations in the world. As other hotels started to operate in accordance with the Six Senses principles, they all shared the same dedication to striking a balance between economic, environmental, and social profitability while being unwaveringly respectful of the surrounding communities and ecosystems. The wellness path that is available and encourages visitors to participate in as much or as little as they desire depending on their individual requirements and goals best exemplifies the focus on the guest. The motivation of people to visit Six Senses is influenced by many factors like: location ,climate , privacy ,  wellness ,sustainability and a total relax.
 Six Senses Kitzbühel Alps is an eco-friendly residential development that was created to address the concerns of modern life, with 40 exquisite villas and apartments, the Austrian Alps' highest peaks are calmly visible from the resort, which is fully serviced and offers unrivalled ski-in/ski-out access to the slopes. A warm and stylishly comfortable ambiance is created by using natural light and materials like stone and wood. A total of 30 apartments in various sizes are accented with high ceilings and open living spaces leading to oversized balconies and terraces for year-round use. Another 10 exquisitely designed villas offer generous space for larger families and are built around a natural Alpine stream, making them an ultimate retreat. At Six Senses Spas, guess can find many facilities like an indoor pool, heated outdoor rock pools, saunas, steam rooms, an indoor and outdoor gym, and more.
 Whilst the Hotel Six Senses Palm Jumeirah and the branded Dubai apartments will introduce a new level of communal living. Penthouses, Royal Penthouses, and duplex Sky Villas are among the residential options. Additionally, there are nine five-bedroom oceanfront Signature Villas, each with an own garden, infinity pool, and views of the beach bordered by palm trees. A private section of beach on the West Crescent of the Palm Jumeirah, the site's strategic importance relates to the deep cultural and historical ties between Dubai and one of the country's most valuable natural resources: coral reefs and the ecosystems they support. (Six Senses, 2023).
On the other hand, Moxy is a fun, cost-effective, and trendy hotel chain created to provide visitors everything they want and nothing they don't. With more than 60 immersive hotels open in North America, Europe, and Asia Pacific, Moxy defies the conventions of a typical hotel stay, beginning with check-in at the Bar (Marriot International 2023). The Moxy hotel chain was created to draw guests who are looking for more than just a place to sleep. The large flat-screen TVs, USB ports, and high-speed Wifi are all included in the modestly sized but contemporary and comfortable rooms.
To become the top ethically responsible hospitality brand, Six Senses emphasises wellness, community, sustainable, design, and smiles (Travelinsightpedia, 2021). Having a dedicated team qualified in construction, project management, architecture and design, the focus remains on the guests by offering them an unforgettable experience that meet the standards of their expectations.  A wide number of advantages have resulted from the Sleep with Six Senses programme, including the incorporation of smart technology to ease anxiety and encourage restful sleep-in guest rooms. Every Six Senses location features an organic garden, whose landscapes are made up of native and non-invasive plant species, many of which serve as essential ingredients for their restaurants, spa treatments, and natural cleaning products developed in their own Earth Lab. (Six Senses, 2023)
The Moxy Hotel chain is designed for young travellers who are looking to make new friends and experience thrilling new adventures. The animated brand mixes chic, industrial style and amiable service at a reasonable price point so that visitors may economise on space and invest on experiences (Marriott International, 2023). 
With a variety of board games available, a 24-hours open bar, and inviting shared workspaces, common areas are created with the intention of facilitating easy social interaction. Moxy Hotels might be inexpensive when compared to other Hotels, but they can also be quite pricey for individuals who are travelling on a tight budget (Flight Deck Powered by Pilot, 2022).
Due to the changes in how travel and tourism information is shared and distributed, using social media platforms as part of the travel experience has become more and more important (Munar & Jacobsen, 2014).
The ideal approach for both Hotel chains to keep their customers informed and provide them with all the information they require is through social media. This is how Six Senses Hotels Resorts Spas introduced a travel app that allows customers to connect with resorts and hotels all over the world anytime, anyplace from the palm of their hand. With the help of this app, visitors can manage their reservations, schedule transfers, and take advantage of the newest deals. They can also pre-book a spa treatment or experience, specify their interests or dietary needs, and add on half or full board before their trip (Luxury Travel Advisor 2020).
Alternatively, Moxy Hotels has announced the debut of "Moxy Universe," which guests can access via mobile devices to create their own avatar with a variety of hairstyles, clothing, and accessories. After checking-in at the hotel's iconic Bar Moxy, visitors can instantly access the Moxy Universe by scanning a special QR code to unlock at least five challenges spread out across the hotel's guestroom and public areas, where they can win fantastic rewards. At the same time Moxy is a part of Marriott Bonvoy which represents the exceptional travel service provided by Marriott International. In addition to earning points for their stay, Marriott Bonvoy members can also earn points by making regular purchases with co-branded credit cards, visiting any of the 30 spectacular hotels and resorts in the Marriott Bonvoy portfolio, including all-inclusive resorts and luxury vacation rentals. (Marriott International 2022).
According to publications like Travel+ Leisure, Six Senses was rated the top Hotel brands in the world. As one of the most Luxury Hotels Six Senses is aimed to attract people like families, couples who are looking for a place to relax, enjoying spa treatments and reconnect with themselves, others and the world around them. By having 21 properties in 17 different countries, where people can have a fantastic experience, some of them are known to stand out of the rest.
Known as the top Six Senses property, Six Senses Laamu is positioned in Maldivian atoll Laamu. Guests can arrive to this Resort by seaplane flight, tracked by speed boat ride and enjoy the 97 water and beach villas all equipped with spas, outdoor pools, kids club and many other facilities.
The Moxy Hotels brand is defined by its attitude, which is constantly humming with tremendous energy, fascinating guests, and a dynamic team. The staffing approach is one of the most distinctive features of Moxy operations, as Moxy has Crew in place of front desk staff, which oversees welcoming guests, checking them in and out, preparing drinks, and advising them on any needs they may have. Moxy Hotels chains are targeted in especially by young people who are looking for adventure, party and amusement.
Moxy Hotels by Lightstone were recognised as the best hotels in Miami and New York City. The Hotels are specially designed to cater to today's budget-conscious but more discerning and demanding tourists. Each hotel is created to inspire memorable experiences and significant social interactions, not just a place to sleep, by collaborating with top interior designers to develop snug, adjustable guestrooms paired with engaged public spaces.
In conclusion Six Senses is one of the most luxury Hotels focused on wellness and sustainability and targeting especially families. Although Moxy is a stylish Hotel aimed to offer to the young people the best experience at a low price. Both Hotel chains are looking to attract the new generations and are using social media to have a good relationship with their guests and keep them up-to date. 
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