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INTRODUCTION
Starbucks Circular Cup+ is a reusable cup subscription and return system as presented in this poster. It outlines the business case for Starbucks, the market rationale for the extension and how it fits with sustainability goals.
BRAND EXTENSION
Starbucks is one of the world's largest chains of coffeehouses with over 40,000 stores in more than 80 countries (Starbucks Corporation, 2025).
Premium reusable cups replacing single-use packaging
Smart return kiosks with QR-code tracking
Rewards through the Starbucks Rewards app
BRAND EXTENSION AND SUSTAINABILITY
Supports the 2030 pledge to cut waste, carbon and water by 50% (Starbucks, 2020)
Advances UN SDG 6, 12, 13 and 17
Measurable, trackable reuse data, not vague claims
Turning pledges into a genuine circular system.
BRAND EXTENSION AND CURRENT TRENDS
7 billion disposable cups a year; only 1.2% reusable vs a 25% target (CNBC, 2023)
Real environmental value is the key
to	purchase	intent,	Green,
appealing	to	customers
and
(via
Rewards) and investors (via lower
costs) (Bigliardi et al., 2022)
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STARBUCKS Circular Cup+
"Drink. Return. Reward."











































CONCLUSION
The introduction of Circular Cup+ fills the gap between the Starbucks' sustainability commitments and reality, transforming  the  takeaway  coffee
experience into a zero-waste, revenue-
generating
moment.
and
brand-strengthening
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