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[bookmark: _Toc175174950]Introduction 
The present study will shed light on the importance of the current trend of digital transformation. The effectiveness of digital as well as social media and how can enhance the business performance of an organisation in the recent business market will be elaborated on in the study with valuable information. The different types of social media platforms also will be vividly displayed in the study in order to understand their effectiveness in influencing customers as well as their purchasing behaviour. The discussion will take place with the help of proper valuable as well as statistical information. The report also highlights the importance of customers in optimising the business performance of an organisation in the completive market.
[bookmark: _Toc175174951]Importance of customers in business
Customers are considered the primary source of business for every organisation. They are also considered the most important external stakeholders (Fader, 2020). Therefore, in order to develop good relations with customers every organisation try their best to optimise their business activities and have a positive impact on them properly. Different types of strategies such as post-sale services, value-based pricing strategies, cost-effective pricing strategies as well as instant customer support have been taken into account by organisations in the recent completive business market. The enhancement of the relationship with customers also paves the way for an organisation in order to enhance its brand recognition as well as gain huge profits from the market (Nardi et al., 2020). It also enables an organisation to properly strengthen its presence in the current market as well as expand its business in other marketing using the existing customer recommendations. In the current business market, the business typhoons in the retail industry such as Unilever, Tesco as well as others have been able in order to reach their business success by formulating the best strategies to offer the best support to their targeted as well as valuable customers. The best retention of customers of this organisation has been able to retain their employees in their completive business market. Effective brand promotion also has been possible as a result of the strong customer base. In the current business market, Unilever has a presence in more than 190 countries around the world. 
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Figure 1: Revenue generated by Tesco
(Source: Statista, 2024)
On the other, Tesco is a multinational grocery retailer that has been able to generate a huge amount of revenue that is around 60 billion British pounds (Statista, 2024). Thus, the strong customer base has contributed to the successful development of the business of the organisations.
[bookmark: _Toc175174952]Impact of social and digital media on developing customer base
In the current era, especially after the pandemic use of social media as well as the internet has come into prominence. People have shifted their preferences from physical to digital and it also has a positive impact on the business field in order to easily connect to customers without any barrier.
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Figure 2: Number of social media and internet users
(Source: Statista, 2024)
The graph that has been presented above portrays the fact that how the number of internets, as well as social media users, has reached an extreme level. As per the information of the statistical data of 2024, there are 5.45 billion people who use the internet and that is around 67.1% of the total population of the world. On the other hand, there are around 5.17 billion people which is around 63.7% of the total population who use social media (Statista, 2024). Thus, in recent times, the majority of the growing population has used social media as well as other digital media platforms through the internet in order to access different important things. The businesses have used this opportunity in order to enhance their customer base they have tried to enter various social media platforms such as - Facebook, YouTube, Instagram, LinkedIn and others. The various important things that are very much able to enhance the business performance of an organisation with the help of social media platforms. It can be discussed as follows -
Knowing audience properly
Since in social media platforms, there is the presence of a huge number of people an organisation can effectively identify its targeted customers. An organisation receives the best opportunity of identifying the needs of customers as well as developing a good relationship with them (Fader, 2020). 
Capturing feedback
An organisation can effectively get valuable feedback in relation to the services of the organisation (Verčič, 2021). It can directly interact with customers by directly messaging them as well as asking them to participate in an online poll. Thus, through the effectiveness of a survey, an organisation can collect valuable as well as most important feedback from customers.
Best AI support to customers
Offering the best services to customers leads an organisation to develop a sustainable relationship with them. Since any query is effectively resolved by an organisation it can positively influence customers (Fernandes, 2020). The effectiveness of the chatbot is another notable thing that also makes an organisation able in order to deliver instant services to customers. 
Building strong bonds
Using the benefits of social media platforms, an organisation can effectively promote its attractive services on different platforms in order to grab the attention of customers (Infante and Mardikaningsih, 2022). Customers can easily view the services as well as offers of the services of an organisation in the recent business market. 
These are the most important aspects and with the help of them, an organisation can effectively reach a wide customer base in the recent business market.
[bookmark: _Toc175174953]Conclusion 
From the discussion of the present report, it can be said that the enhancement of the business of an organisation can be possible with the help of social media platforms. The sustainable development of the business is possible as a result of the effective management of the different business aspects. The strengthening of the relationship with customers is also can be conducted by utilising different social media platforms. In future, it will also be very helpful in developing the business performance of every organisation.
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