UK Tourism and Leisure Industry

Introduction

In 2018, the travel and tourism sectors generated 6.7% of total gross value added in the UK. Since then, the coronavirus (COVID-19) pandemic has had a significant impact on the sector in 2020 and 2021, with government restrictions both in the UK and globally restricting travel for extended periods of time. Within the United Kingdom, needless travel was first discouraged on March 16, followed by a countrywide lockdown on March 23. 

The office of National Statics has shown that, the impact of the pandemic on the tourism sector resulted in the immediate shutdown of 97% of businesses with 80% of staff being furloughed. (Office for National Statistics, 2021) 

Travel and tourism are the most important sectors for employment creation and cultural development across the world, and they have been the worst damaged by the COVID-19 pandemic. "Prior to the pandemic, leisure spending on travel and tourism across the globe amounted to nearly five trillion U.S. dollars and that figure fell to 2.33 trillion in 2020." (“Coronavirus: impact on the tourism industry worldwide - Statista”) (Statista)

Throughout the UK at the begging of 2020 there was dramatic changes in the way we saw the travel industry work, monthly air arrivals within the UK fell, “from 6,804,900 in February 2020 to 112,300 in April 2020, a fall of 98.3%” People in the sector were either laid off or put on furlough, which had a significant impact on their income and standard of living.

Considering the influence of the covid-19 pandemic on tourist numbers while focusing on a UK destination. London has been one of the most severely impacted areas in the UK in terms of tourist visitor numbers. Overnight visitors to London fell from 21.7 million in 2019 to 2.6 million in 2021. International tourists spent the most of their money in the central boroughs, the boroughs of Westminster, Camden, and Kensington and Chelsea alone accounted for 84% of their expenditure in 2017. Using this proportion, international visitor expenditure in these boroughs would have declined by about £11 billion between 2019 and 2021.

The number of visitors to London in 2019 was 21 million, however this amount dropped to 4.6 million in 2020. London, the capital and largest city in the UK is a famous tourist destination because of its cultural institutions and entertainment sector. 

Before the coronavirus pandemic, the worldwide tourist industry had grown practically continuously for decades. “Since 1980, the number of international arrivals skyrocketed from 277 million to nearly 1.5 billion in 2019. As our chart shows, the two largest crises of the past decades, the SARS epidemic of 2003, and the global financial crisis of 2009, were minor bumps in the road compared to the COVID-19 pandemic.” The sector has witnessed significant consequences that have severely impacted the industry and left a mark. The tourist business was impacted by SARS and the global financial crisis, although it recovered over time. Even though they were not as terrible as the COVID-19 epidemic. The industry has previously been on the verge of collapse. Having these effects teaches the industry to adapt and learn, which not only strengthens it but also prepares it for whatever happens in the future. It puts the consumer at rest since they know hotel businesses around London have protocols in place for situations like what happened in the past.
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As we all know, during the Pandemic, inbound tourism in the UK was not an option. Outbound travel has ceased, leaving people unemployed and without a source of income in destinations throughout the world that rely significantly on tourism. People in the United Kingdom shifted to domestic tourism, shifting their holiday habits from overseas to staycations. While domestic travel has fallen in general, staycations have grown in popularity and interest. Following the COVID-19 lockdown, the holiday-related search phrase with the greatest rise in the UK was staycation.  This term's popularity skyrocketed.  

Many of the fastest-growing search phrases were for getaways in various parts of the United Kingdom, such as Northumberland and the Peak District. From research “55% of UK holidaymakers planned to make the most of their holidays but by getting away to sunnier parts of the UK and the estimate spend was over £8billion in the process.” Staying close to home appears to be the new going away, with some destinations becoming more popular than ever. Bookings have increased significantly in Cornwall and Devon, the Isle of Wight, Kent, and Sussex. 

Many individuals will be unable to travel and will instead choose for domestic rather than foreign places. People may be hesitant to travel for a long period and may prefer the experience provided by virtual tourism. The amount of VR experiences on offer has increased in recent years, and they are now being embraced. Since COVID-19 made travel impossible and tourist destinations shuttered, interest in virtual tours has grown dramatically and is predicted to grow further. Personalised and easily available information is made possible by virtual tourism. It allows online visitors to visit museums and other sites, learn about specific objects of interest, read blog posts about exhibitions, read about the history of the destination they are "seeing," and so on. International travel will be influenced by technology. 



According to Holiday Cottages study, four out of every five individuals intend a staycation in the UK in 2022. According to the data, consumers prefer to spend their staycations in more rural, picturesque locales, indicating a change in staycation priorities away from metropolitan regions and toward natural beauty sites. This trend is particularly evident among the younger generation, with data indicating that many younger people have seen considerably more of the UK than they would have otherwise and are eager to discover more of the UK's rural beauty rather than booming towns and cities
Increased leisure demand is expected to provide a much-needed boost to the tourist industry in 2023, with camping and staycations among the most popular getaways. Camping, caravanning, holiday parks, and glamping, provide outdoor holidays where social distance may be observed and individuals can spend time in their own space and move around without too many crowds.
Further research shows that “More than a quarter of holidaymakers (28%) polled preferred a staycation over a holiday abroad while just over half, 52%, planned to take one of each in 2022.” According to this data, holidaymakers are increasingly opting to spend their holidays within their own country, meaning that there isn't as much demand for overseas travel as there was previously.

The introduction and greater usage of new technology should result in changing air travel behaviour in the future. Many individuals throughout the world are required to work remotely because of social distancing. Online conferences are being hosted on a variety of platforms. Zoom is a videoconferencing service. Videoconferencing will have an impact on travel, particularly to distant places, and will cut expenses and time. Based on their demonstrated efficiency during the COVID-19 pandemic, videoconferencing services will be utilised in the long run.
Expectations have shifted in the service industries, where consumers properly requested a far better level of service during the lockdown, notably in terms of hygiene and infection control. Hotel companies in London responded to this new expectation by offering hand sanitizers, enforcing distance restrictions, and distributing stickers or pamphlets in rooms to convince tourists that the highest cleanliness standards had been met. It's evident that these higher standards have now become the new normal, and after experiencing a higher level of service, consumers are unlikely to accept anything less from their service providers in the future. This knock-on impact has led many hotels throughout London to struggle to meet this new norm, especially when dealing with resource constraints. 

Hotels have experimented with interesting ways since the outcome of the pandemic. Now that travel is restored and Covid-19 limitations have been lifted, travel and tourism businesses may reorganise and plan. Hotels are attempting to improve bookings with certain renovations to react to the changing guest expectations. Many travellers chose rental apartments during the pandemic, where they could have more solitude and stay longer days in a place. In 2022, hotels will invest in acquiring the trust of digital nomads by providing workspaces, automation such as keyless check-in. 

Even in the middle of COVID increases, travellers remain excited and motivated to travel around the world and make the most of their holiday. Governments and tourist firms are doing everything they can to accommodate this, offering socially distant excursions and promising to open to other nations as soon as feasible.

Over Easter, the Jubilee weekend, and the months of June, July, and August, hotels in London experienced a spike in demand, mainly from travellers from the United States and Europe. 
Throughout Ester there were events on throughout London such as “Ester Weekend in London enjoying egg hunts, themed attractions, Easter-specific performances or a Sunday lunch.” Many tourists visiting London have been persuaded by the easing of testing and isolation restrictions for those who have received vaccinations. Unless quarantine regulations for returning UK, visitors are reduced, Asian tourists are unlikely to visit London in significant numbers. It could take several years for London's tourism industry to return to pre-pandemic levels. Although the number of visitors is consistently rising as more people prefer to travel.
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