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Introduction
The module The Changemakers: Building Your Personal Brand to Sustainable Employment has been a critical development of my knowledge on professional identity in health and social care. In essence, professional development is based on the principle of reflexivity because the method is intended to enable individuals to comprehend their relation to themselves and others more (Luft & Ingham, 1955). The process does not make self-awareness optional, but rather it is central to competent practice. I started to think about identity as a strategy and not as a stable concept, especially when I say that personal branding is a strategic process of creating, positioning, and sustaining a positive image of oneself (Gorbatov et al., 2018, p. 6). 
Notably, the module went beyond the individual identity to structural and global aspects. It has been indicated that a good personal brand can contribute to personal goals and culminate in the success of any company (Nhanow, 2020), which is why branding is considered an asset of both individual and systemic capital. At the same time, globalisation becomes a complication because cultural differences remain prominent nowadays, and diversity has tended to advance (Hofstede et al., 2010). This justifies the need for flexibility. Moreover, action is based on behavioural frameworks, in which goal-setting is problem-based, change-oriented, and may be effective in motivating attainment (Ogbeiwi, 2021). Lastly, sustainability cannot be discussed without wellbeing, and the PERMA model has five building blocks that increase one’s prospects of success (Seligman, 2011). So, the main point presented by this portfolio is that the combination of identity, cultural intelligence, strategic action, and psychological resilience is what leads to effective employability in health and social care.
Reflection of Unit 1: Brand You
Unit 1 was really significant in changing how I understood employability because it redefined the concept of identity as a construct, as opposed to a passive characteristic. According to the literature, branding is deliberate, where personal branding is a strategic process of creating, placing and maintaining a positive self-image (Gorbatov et al., 2018). This goes beyond the level of qualification to symbolic value creation. More importantly, a personal brand describes what one adds to the people they serve (Nhanow, 2020), which is exactly what patient-centred care models entail. Therefore, branding does not consist of superficial self-promotion but is part of ethical practice.
Theoretically, branding works according to reflexivity. Literature states that social negotiating identity means that successful personal branding involves self-awareness, feedback-seeking, and sense-making (Kovich et al., 2023) This is supported by the fact that personal branding strategies are clearly geared to reflexivity development (Gorbatov, 2019). My critical response to this was through the realisation that self-awareness is relational. As mentioned, self-awareness does not simply mean looking inside yourself but closing the gap between how people perceive you and how you perceive yourself (Letter for Better, 2023). This is the weakness of purely introspective models.
The Johari Window offered a solid analytical model. Its objective is clear: the main purpose is to raise the Open Area (BehaviorFacts, 2026). Such growth increases transparency because the higher the self-knowledge, the higher the trust, cooperation, and emotional intelligence (BehaviorFacts, 2026). Nevertheless, it is a vulnerable process, as the individual cannot develop without being open to feedback (GodsFaintPath, 2022). Importantly, this is a criticism of hierarchical healthcare cultures in which feedback can be limited.
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Image 1: Serendipity Activity
 Non-linear career development can be traced to the idea of good luck in making unexpected and lucky finds (Image 1). This is in line with emergent career theory, which postulates that opportunities are created by action and not planning.
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Image 2: Networking Meaning
 The concept of networking as a process to make professional contact (Image 2) is in line with the social capital theory, where people rely on the social networks to promote their status and credibility (Szántó et al., 2025). It shows that branding is not limited to the individual but also to relational ecosystems.
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Image 3: Outside Industry Connections.
Specifically, informal networks are emphasised by the presence of family and friends, future colleagues (Image 3). This proves the point that identity construction is not institutionally constrained but socially embedded. In general, Unit 1 illustrates that branding is a dynamic interaction of self-perception, external validation, and social capital. This has far-reaching effects on employability in care situations where trust and relational competence are of paramount importance.
Reflection on Unit 2: It is a Small World.
Unit 2 helped me develop my knowledge through placing my professional identity in the context of the world and culture. One of the main revelations is that even nowadays, cultural differences are still significant, and diversity has been inclined to grow (Hofstede et al., 2010). This is a challenge to global convergence assumptions and rather places diversity as an ongoing structural fact. The framework by Hofstede offers a deeper level of analysis since it allows quantifying the variability of culture in addition to the impact on behavior, decision-making, and social systems (Hofstede et al., 2010). This is especially applicable in the field of healthcare, where cultural misfit may undermine results. To illustrate this, mental distress in most Asian nations is commonly manifested in somatic symptoms (Ahmed et al., 2024), and this shows that Western diagnostic frameworks might not be adequate.
More importantly, cultural competence is not a passive knowledge but an active adjustment. The literature points out that professionals should treat intercultural contacts more sensitively and open-mindedly (Hofstede et al., 2010). This goes in line with the rising significance of cultural intelligence to the ability to work well with different cultures (Ahmed et al., 2022). On a critical note, this is a concern of institutional preparedness, because systems tend to fall behind the demographic realities.
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Image 4: Case Study Activity
 The presence of the medical centre and breastfeeding association (Image 4) depicts various services offered. This shows the way healthcare systems should be able to fit the different needs of the community, which supports culturally responsive practice.
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Image 5: Networking Meaning
 The revisitation of networking brings out the international aspect of it. As it has been observed, personal branding assists people in achieving social capital, monetary gains, and professional progress (Kovich et al., 2023). This is an indication that the global employability is dependent on the relational reach.
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Image 6: Changing Perspective
Systemic transformation is expressed in the need to offer improved care opportunities and upgrade the system (Image 6). This is in line with studies that support culturally sensitive design of healthcare. Analytically, Unit 2 exposes that the competence of health and social care goes beyond technical skills to encompass cultural adaptability. This reinvents professionalism as a situational concept instead of being universal.
Reflection on Unit 3: Opportunity Knocks
Unit 3 incorporated a strategic aspect to employability, which concerned the recognition of opportunities and coordinated action. The key in this is the goal-setting theory, in which the goal-setting is problem-based, change-oriented, and can be effective to drive achievement (Ogbeiwi, 2021). This highlights willfulness, rather than passive development. This framework is operationalised in SMART goals. It has been proven that they lead to quantifiable action and enhance communication and cooperation (Ogbeiwi, 2021). Importantly, SMART models facilitate accountability, especially in healthcare settings where the outcomes should be quantifiable. Opportunity is, however, not only structural, but it is also psychological. Studies show that the intention to take part in personal branding rises with receiving improvement feedback (Kovich et al., 2023). This implies that behaviour change is motivational in the case of feedback loops. Moreover, the higher the chances of participating in personal branding when a person is in control of their career. This is in accordance with the self-efficacy theory.
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Image 7: Limiting Beliefs
 Cognitive barriers are represented by statements like “I am not good enough” (Image 7). These ideologies restrict participation in opportunities. Most importantly, this is congruent with the studies that have indicated that a lack of self-awareness decreases the capacity to use feedback efficiently (Ryan et al., 2004).
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Image 8: Achieving Success
 Proactive development can be seen in such actions as passing more courses and making connections (Image 8). This is in line with the results that lifelong learning enhances your personal brand (Ahmed et al., 2024). Critically, Unit 3 shows that opportunity is constructed as a result of interaction between structure, strategy, and psychology. Even the well-designed frameworks cannot work without taking the limiting beliefs into consideration.
Reflection on Unit 4: The Pursuit of Happiness
Unit 4 was a synthesis of prior learning that focused on sustainability via wellbeing and resilience. The PERMA model is an overall model that recognises the following main components, namely, Positive Emotion, Engagement, Relationships, Meaning, and Accomplishment (Seligman, 2011). Notably, there is a strong correlation between well-being and life success (Donaldson et al., 2022), which makes psychological well-being and professional success interconnected. The concept of resilience is another important skill in healthcare. It is characterised as something that is not an inborn and fixed characteristic, but can be developed (Grant & Kinman, 2014). This undermines deterministic perceptions and makes resilience trainable. Moreover, resilience is an active process that is linked to change over time (Al-Hendawi et al., 2024), which is why it is contextual in nature.
Resilience is based on emotional intelligence (EI). It is characterised as the capacity to be aware, comprehend, and manage emotions (Mayer & Salovey, 1997). Importantly, EI-enhancing interventions increase wellbeing and resilience (Al-Hendawi et al., 2024). This is especially true considering that medical practitioners experience chronic stress.
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Image 9: Personal Development
 Cognitive resilience is reflected in such statements as: do not say I can not do it (Image 9). This is in line with the psychological capital theory, in which optimism and confidence are the forces behind performance.
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Image 10: Limiting Beliefs
Going back to limiting beliefs brings out the effects they have on wellbeing. These are the same challenges to overcome in resilience development. Analytically, Unit 4 reveals that the concept of sustainable employability entails psychological resources as well as technical competence. Professional performance cannot be sustained in the long run without wellbeing.
Conclusion
The module has facilitated a critical combination of identity, culture, strategy, and wellbeing in health and social care practice. The data indicate that effective personal branding and positioning reflexivity is based on self-awareness and feedback-seeking. This is enhanced by cultural competence, which determines flexibility in different circumstances. Strategic goal-setting offers practical progress, and wellbeing models sustain performance over the long term. In general, the main finding here is that employability is not a single skill but a multidimensional construct. With the combination of these factors, I will be more prepared to act as a reflective, adaptive, and resilient practitioner in complicated healthcare settings.
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