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An investigation into the motivations of tourists in light of recent terror attacks. A case study of Tunisia and the effect terrorism has had on the country’s tourism industry.
[bookmark: _Toc507969700]Introduction
The Purpose of this proposal is to systematically collect and analyse primary and secondary data, using a mixed method approach to understand tourist motivation for travelling to destinations affected by terrorism.
[bookmark: _Toc507969701]Aim
The sole aim of this research is to identify if tourist motivation and decision making in selecting a tourism destination is affected by safety and security. 
[bookmark: _Toc507969702]Objectives
1. To identify factors that motivate and demotivate tourism to areas affected by terror attacks.
2. To analyse the trends and factors affecting areas struck by terror activity and the effect it has had on its tourism industry.
3. To compare other destinations affected by terrorism.
[bookmark: _Toc507969703]Rationale
Tourism is one of the fastest developing industries, with an increasing number of people travelling year after year, offering ‘promising development dynamics’ for destinations. However, the booming industry is exposed to many negative factors such as political conflicts, war, natural and human created disasters and acts of terrorism can all lead to the downturn of an economy. (Bysyuk, 2010)
Bysyuk (2010) citing Blake and Sinclair, (2002) say’s “Terrorism is the premeditated use or threat of use of violence by individuals or sub-national groups to obtain political or social objectives.”
Over the years there have been many terror attacks to affect destinations in the industry, probably the biggest milestone of these is the 9/11 terror attack on The World Trade Centre ‘Twin Towers’ in New York on the 11th of September 2001. (Bysyuk, 2010) (See Appendix 1. For further information on the 9/11 attacks.) 
Ten years on from the 9/11 attacks popular Tunisian resort Port El Kantaoui, north of Sousse, a shooting on the beach where ‘38 people lost their lives’ in June 2015. (BBCNews, 2017) Tunisia before the attack was in Butlers fourth stage of destination development cycle; consolidation where it was developing and attracting tourists, to the fifth stage of the cycle; stagnation and decline where tourist numbers had decreased, and the destination was suffering from a loss in economic benefits it once had after the attack. (Bbc.co.uk, 2018) (Refer to Appendix 2, Butlers destination life cycle model.) From shootings to car bombs in tourist areas, many major terror attacks have turned people away from travelling to the middle eastern destinations and opened their eyes to see that terror attacks can happen at any given time or place. (Crouch, 2017) (Refer to Appendix 3, for deeper investigation of other terror activity.)
Over the decades there have been many professionals whom have produced studies on the factors that affect destinations and tourist motivations.
[bookmark: _Toc507969704]Maslow’s Hierarchy of Needs
Maslow’s hierarchy of needs is a five-stage model which reflects how safety is the second most important human need. The first need being biological and physical needs such as, shelter, food, drink, sex, love and air. Maslow states that consumers need ‘protection from elements, security, order, law, stability and freedom from fear.’ Proving that the need for safety and security is of the highest importance when choosing destinations. (McLeod, 2017) 
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Figure 1. Maslow’s five stage pyramid model 

[bookmark: _Toc507969705]Plog’s Psychographic Theory 
Tourism motivational theorist Plog, proposed a ‘psychographic concept’ which explains the reasoning of certain travel patterns based on the tourist personality ‘allocentrism’ or ‘venturers’ the more confident carefree travellers and ‘psycocentism’ or ‘dependables’ who stick to what they know, they will often return to the same destination and are more anxious travellers. The research since then has also gone on to show predictions of why destinations flourish or go into decline, otherwise known as venturesomeness. Every stage of the destination life cycle appeals to a psychographic group of tourists which is dependent on the characteristics and success of the destination for travel motivation. (Plog, 2004) & (George, et al. 2013). Each tourist changes personality type as time goes due to change in circumstance, needs and characteristics. For example, a young couples venturer attitude will change once they have children as safety becomes of higher importance. (Plog, 2001)
Figure 2, Plog (2001), psychographic personality types. 
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                                        Figure 2. (Plog, 2001) 
[bookmark: _Toc507969706]Dann (1977) Push and Pull Theory 
Dann’s ‘push and pull’ dimension explains that tourists travel because of their own internal forces such as intrinsic desires which are intangible, whereas they are pulled by external factors that are tangible and portray the destination image as a novelty and fit the tourist expectation of the destination. 
[bookmark: _Toc507969707]Proposed Research Methodology
Research is defined as a ‘systematic investigative process employed to increase or revise current knowledge by discovering new facts.’ (BusinessDictionary.com, 2018) There are a many approaches and methods for research. Saunders et al, (2011) The Research Onion is process which researchers follow to develop the most effective methodology, working from the inside in. (Highlighted in red is the researcher’s method)
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Methodological choice diagram which draws out the two methods of choice, mono or multiple method. (Highlighted boxes in red is the researchers route.)
[image: ]Figure 3. Saunders et al, (2011) (Page 165) 

[bookmark: _Toc507969708]Research Approach
The first stage of this research is a literature review is a study of secondary data in the form of news articles and websites that focuses 9/11 being the start of major terror fear along with a case study of Tunisia’s beach attack which has a substantial effect on the tourism industry in the middle east. Furthermore, the collection of primary research will be collected through interviews and surveys.

The investigators chosen research approach is exploratory, using a case study of Tunisia, as the researcher intends to identify the motivations of tourist’s decision-making process of choosing where to travel to. Exploratory research is defined as a way ‘to look for patterns, ideas or hypotheses, rather than testing or confirming a hypothesis.’ (Collis and Hussey, 2013, P.10) In addition, the research will test empirical evidence which is ‘data based on observation or experience’ the common techniques used are ‘case studies, observation and historical analysis which can provide both quantitative and qualitative data.’ Known as the ‘mixed method approach’ (Collis and Hussey, 2003, P.11) Mixed method approach is also known as ‘methodological triangulation’ ensuring the research disables any ‘bias or sterility that a single-method approach’ (Collis and Hussey, 2003 p.78) 


[bookmark: _Toc507969709]Paradigm
A paradigm is the ‘progress of scientific practice based on people’s philosophies and assumptions about the world and the nature of knowledge.’ (Collis and Hussey, 2003, p.46) 

Following the mixed method approach the researcher intends to analyse qualitative data by interviewing professional travel agents to discover tourist motivation, patterns and trends. This is where ‘theoretical structure is developed and then tested by empirical observation.’ This phenomenological approach is ‘concerned with understanding human behaviour from the participant’s own frame of reference’ (Collis and Hussey, 2013) Thereafter, the researcher will analyse quantitative data following a ‘positivistic approach which seeks the facts or causes of social phenomena’ and ‘theory is developed from the observation of empirical reality’ in the form of surveys.  (Collis and Hussey, 2013)

[bookmark: _Toc507969710]Sample
Loseke, (2013) says “A sample is a subset of a population. It can refer to study participants, to places and times of observation, or to documents or other objects that are examined.” It would not be possible to sample every person in the population, this is the reason for sampling.

‘Qualitative data is concerned with qualities and non-numerical characteristics, whilst quantitative data is all data that is collected in numerical form.’ (Collis and Hussey, 2013, page 57)

0. [bookmark: _Toc507969711]Questionnaires -Random Sampling, sample size and limitations

The proposed sample method for quantitative data is ‘random sampling’, so that whole target population has equal chance of selection. The advantage of random sampling is that there is an elimination of bias although this method can be time consuming and harder to achieve. The questionnaires will be sent out on social media, the types of people to complete the proposed questionnaires will be 18+ and be from varied backgrounds and demographics but predominantly British. (Collis and Hussey, 2013) (Refer to Appendix 4 for example questions.)

The researcher intends to have 100 individuals’ complete questionnaires for this study. The questionnaires will be a way of analysing tourists’ motivations in accordance to safety and security of destinations. The advantages of using this type of data is that they are easily examined, low cost, easy to produce and access online or ‘web-based’ questionnaires. (Saunders, et al 2011) There are many disadvantages of surveys it can be difficult to control what the respondent answers, questions must be concise for the respondent to understand the question and they can be detached, social media will only send the survey to the researchers friends but also they might send it on to their friends altering the sampling method to change into the ‘snowball effect.’ (Evalued.bcu.ac.uk, 2018) 

The researcher intends to analyse quantitative data from surveys through SPSS or ‘statistical package for the social sciences’ the advantage of using SPSS is that it allows the researcher to keep track of and analyse quantitative data efficiently. Using computers can have its disadvantages such as bugs or loss of data, but SPSS is a quick way of data analysis, the data will be displayed in the form of many charts such as bar charts and graphs to identify the patterns within the data. (Bryman and Cramer, 2005)

[bookmark: _Toc507969712]Interviews - Judgemental sampling, sample size and limitations

The researcher is proposing to use the ‘judgmental sampling method’, fitting best with the phenomenological approach by means of analysing communication with interviewees that have vas knowledge and experience in the industry, whom recognise trends of destinations. Judgmental is like snowball sampling, where reasoning behind the selection of the individuals is the same, except there is a unique part of the method that is dissimilar where the researcher knows exactly who they wish to question and does not seek out other options for interviewees directed by the previous individual. (Collis and Hussey, 2013) The sample size will be around 3 to 5 individuals, asking 5-10 questions about the industry, if the professional has seen any patterns or trends in effect of recent terror attacks in tourism destinations, interviews will be voice recorded and notes will be taken down alongside this. Notetaking can be time consuming, so it is essential to record the interviews with the consent of the interviewee. (Collis and Hussey, 2013) 
[bookmark: _Toc507969713]Data Analysis

‘Content analysis is a systematic coding and categorising approach which you can use to unobtrusively explore large amounts of textual information in order to ascertain the trends and patterns of words used….’ (Grbich, 2011, page 112) Content analysis is a research method, to examine data which has been researched for the study and to effectively turn research into information. (Saunders et al, 2011)


‘Quantitative analysis techniques such as graphs, charts and statistics…. helping us to explore, present, describe and examine relationships and trends within our data.’ Primary and secondary data fall under this research method, other techniques of analysis are ‘simple counts such as frequency occurrences to more complex data such as test scores, prices or rental costs.’ (Saunders, et al, 2011, p472) Software such as Excel and SPSS are used in this method.

Data analysis techniques of qualitative data audio recording and transcribing. Analysis through CAQDAS programmes is often conducted with this style of data. The disadvantages of these techniques are recording interviews and transcribing is a slow process, interviewees are critical of transcripts, so they must be as accurate as possible, other alternatives such as hiring scribes can be costly, transcription yourself can be difficult to replicate. (Saunders, et al, 2011)
[bookmark: _Toc507969714]Reliability & Validity 
Validity is where ‘an effect or test is valid if it demonstrates or measures what the researcher thinks or claims it does.’ (Collis and Hussey, 2013) citing (Coolican, 1992, p35) Research is deemed valid if other research has been conducted which backs up the research.
‘Reliability is concerned with the findings of the research and is one aspect of the credibility of the findings.’ (Collis and Hussey, 2013, pg.58) Reliability of the research is dependent on the design of the questions for the survey in a positivistic study. Piloting is an important method which can be used to check the reliability of the survey. A ‘pilot study’ is ‘a small-scale experiment or set of observations undertaken to decide how and whether to launch a full-scale project.’ (Collinsdictionary.com, 2018) Pilot studies are used to check how feasible the design of the study is, getting other people to pilot the questions to ensure what the researcher is asking fits best with the aim and objectives of the study. (study.com, 2018)
[bookmark: _Toc507969715]Ethical Considerations
According to Oxford Dictionaries, (2018) ethics is ‘moral principles that govern a person’s behaviour or the conducting of an activity.’ Confidentiality and anonymity of participants is an ethical approach that helps to retrieve the most honest answers. all participants in the study will complete the Ethics form, consent to this gives the participants knowledge of what the study outlines, how the information is going to be used and that they have the right to withdraw from the study at any time. Questions for the study will not embarrass the participant, the participants will be over the age of 18 and questions will not push the participant to admit to illegal activity and will be ethical. (Collis and Hussey, 2013)
(Refer to Ethics form)
[bookmark: _Toc507969716]Conclusion
In conclusion, the researcher has devised a working title, aim, objectives, methodological route for research and data analysis taking into consideration reliability, validity and ethical considerations of the proposed research. 




[bookmark: _Toc507969717]Appendices

Appendix 1.
It has been estimated that 2973 lives were lost in this fatality, an event that changed tourists outlook on the importance of safety and security in its entirety. (V, Bysyuk, 2010) The 9/11 attacks plummeted New York into a deeper recession than it was currently facing, although the financial market was hit the hardest, the tourism industry suffered substantially. (Polgreen,2004) For almost six years before the attacks the US airline industry had been extremely profitable, before the attacks New York had 53 million domestic visitors this figure plummeted to 30 million after 9/11. (Polling, 2011) 

Appendix 2. 
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Appendix 3.
On the 7th of July 2005 the London bombings shook the nation and had major effects on the economy and tourism industry. According to BBC News, 2005 The office for National Statics recorded 2.58 million visitors came to the UK which fell to 2.48 million after the London bombings in July along with tourist spending fell from £1.13 billion to £60 million. (News.bbc.co.uk, 2005)
Terror activity in Turkey and Tunisia caused huge decline in local economies and their tourism industries Before a series of terror attacks in 2016, Turkey had a successfully expanding tourism industry, Turkey was a popular tourist destination for all. Political unarrest and terror attacks across the country has caused an estimate of 10 percent decline in overseas visitors and an even bigger loss for the economy as many regions are heavily reliant on tourism. (IMF, 2017)
Appendix 4. 
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