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	https://yogareading.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Yoga Reading website opens quickly on phones and computers. Images load quickly, and pages open smoothly. Also, the booking sites linked to PunchPass open fast. Generally, a fast loading speed creates a good first impression and enables users to browse the website without interruption.
[bookmark: _GoBack]

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several sections, such as FAQ, Contact, On-Demand, Classes, Private Classes, and Courses. Customers use a clear top menu to find their way around. Each page has buttons and links that take visitors to information about memberships, prices, schedules, and booking options. The navigation system is simple to use, dependable, and clear.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Of course, the website lets customers book classes directly. After the user picks a class or course, they go to the PunchPass booking system. There, they can choose dates, buy passes, and make payments. You can book online for in-studio Zoom lessons, courses, and on-demand subscriptions.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Making the on-demand library easier to use by letting viewers sort videos by time, difficulty, or type could help people find what they want faster. New users could find it easier to look around if the cancellation rules were clearer and there was a "Start Here" guide for them. Also, a wider range of users could gain from a clear accessibility statement.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has calm colours, great pictures, and a fresh, simple, and welcoming look. The design still looks good and works well on mobile devices, but the menus have been made smaller and fit into a drop-down list. The spacing in the text is a bit closer together, but all the important content still shows up well on mobile devices. Basically, the two devices look the same.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has clear and colourful photos of the studio, instructors, and students to make it feel friendly and real. Soft, neutral colours create a calm and professional atmosphere. The on-demand section mainly uses videos to show different types of classes. The brand's ideas about movement and well-being are supported by pictures.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have a live chat option. Customers can reach out to the studio by phone, email, or by using a contact form. Even though these solutions work well, adding a live chat feature could improve responses and allow potential clients to quickly ask questions about programs, prices, or what to bring.


	Question 2d – How effective are the social media links on the website?


	Answer: Some links connect directly to Facebook and Instagram. They are shown on both the homepage and the bottom of the page. When get click on them, updates are seen about community activities and class news. Even though they work effectively, the links could be added to websites in a way that's easier to see, to encourage more people to get involved. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Classes, private sessions, courses, and on-demand options are some of the different ways the services are organised. Each page describes what the service offers, who it's for, how to book it, and the prices involved. Before coming, clients can understand the benefits, the way of teaching, and what to expect because of clear explanations. For example, details about a week-long pregnancy yoga course are offered to women, providing a detailed brief on the website.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There aren't many customer reviews on the site. There isn't a dedicated page for reviews on the website, but customers can find some comments on social media and Google Reviews. It might be harder for potential clients to judge the quality of the service if there are no recent reviews on the website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The profiles of the teachers, short class descriptions, and emphasis on practical skills and safe movement show good quality. The studio focuses on having a friendly vibe and teachers who know a lot. I recommend it because it has great teaching, a supportive atmosphere, and offers both in-person and online options.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, there is a clear list of prices for private sessions, class passes, and memberships. They show the high quality of education, the many courses available, and the access to expert knowledge. As part of the studio's personal and careful method, private sessions start at a set price. Clear pricing helps build customer trust.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga Reading

	
	2. Yoga Studio Reading

	
	3. Yoga Classes Near Me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. The Yoga Reading website appears at the top of Google when do search for "Yoga Reading" or "Yoga classes Reading. " It often comes in first or second place, which means a good number of people can find it easily online.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, for UK businesses, websites are still very important because they provide consumers with a main, trustworthy source of information. Customers still want businesses to have a professional website that shows what they offer, how much it costs, and how to make bookings, even with the rise of social media. Also, a website helps businesses appear in search results, improves their reputation, and makes online payments easier. A website is very important for service-based businesses like Yoga Reading. It helps them manage bookings, share their rules, and show what they can do. Websites can also connect with customers who don't use social media. So, websites are still very important for marketing, talking to customers, and running things smoothly.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Adding a section for testimonials and reviews right on the website would be the best improvement. These days, most reviews come from other places, so people looking to buy have to go off the website to feel more comfortable. A special page with quotes, pictures, and a short video review would help build trust and encourage new clients to sign up for programs. Social proof is especially important for beginners who may feel nervous or unsure about what to expect. Including success stories, like people healing from injuries or starting yoga for the first time, would highlight the studio's great teaching and supportive environment. This item will help attract new visitors and make people trust them more.




