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The aim of the CRA (2015) was to increase the confidence of consumers and make enforcement much easier. The CRA (2015) was designed to consolidate fundamental consumer rights, including contracts for goods, digital content, and services, in one place (Part 1) (Giliker, 2017). Also, reform and make the law better relating to the unfair terms in consumer contracts (Part 2). England, Wales, Scotland, and Northern Ireland are all covered by the CRA 2015. However, separate rules for Scotland are included in different parts of the Act (Conway, 2021). 
This essay will be evaluating whether the Consumer Rights Act 2015 (CRA2015) has improved protection for consumers. The CRA (2015) was introduced in October 2015, it had one of the largest overhauls of consumer law for decades. 
Part 1 of the CRA (2015) is applied when there is an agreement between a trader of goods and a consumer who wants to acquire the goods of the trader whether they may be supplying goods, digital content or services. The CRA (2015) can be applied whether the agreement is oral, written or even implied from the parties (Rose, 2020).  



There are different parts to the CRA (2015) and they all cover different things, for example part 1 of the CRA (2015) covers consumer contracts for goods, digital content and services whereas part 2 covers unfair contract terms. The aim of CRA (2015) part 1 is to give clearer shopping rights to consumers. Prior to the CRA (2015) being introduced there were 12 sperate pieces of legislation that covered consumer rights and 60 pieces of legislation that define consumer law enforcement's investigative authorities. While these old legislations offered a high degree of consumer protection the old regime was deemed over complicated and unclear in certain areas (Emery, 2015). The UK consumers felt that it was difficult to understand their legal rights and obligations. Furthermore, the old regime did not keep up with the technological advancements and changes as well as there being inconsistencies with the EU and pre-existing UK legislation (Conway, 2021). 

The CRA (2015) has reinforced the law on consumer goods and services rights and remedies, in the case of digital content, customers now have new rights and remedies, as well as updating the law on unfair terms in consumer contracts (Trunson, 2015). The rights available to consumers have been updated and strengthened in the following forms, consumers who purchase faulty goods have 30 days to get a full refund whereas the previous law only stated a reasonable amount of time for such refunds. The Act also now covers second-hand goods when they are purchased through retailers. Consumers who have purchased digital content such as music or movies are now entitled to a refund if the goods are not working and could be entitled to a compensation if a virus infects their computer (Gov.uk, 2015). 

Additionally, consumers now have a contractual right to services delivered with reasonable expertise and care. If this is not the case, the service provider must correct the problem, or the customer may be eligible for a partial refund. Furthermore, consumers may be entitled to a price decrease if services are not provided in a timely manner. Additionally, anything that is expressed or written to the consumer about the trader or the service on behalf of the trader that the consumer considers when determining whether to enter into the contract or later when making a choice about the service constitutes a contract term under the CRA (2015) (Ward Hardaway, 2015). 

Part 2 of the CRA (2015) “applies to contractual terms and notices that relate to trader-consumer obligations or intend to limit a trader's liability to a consumer, whether or not the term or notice explicitly applies to a consumer, as long as it is reasonable to assume that it is meant to be seen or heard by a consumer” (Poole, 2016). Compared to the Unfair Contract Terms Act (UCTA1977) the CRA (2015) part 2 is much “broader and also regulates those unfair terms in consumer contracts or unfair consumer notices, ensuring that they are not binding on the consumer unless the customer chooses to be bound by them” (Poole, 2016). The UCTA 1977 is an act that further restricts the extent to which civil liability for breach of contract, negligence, or other breach of duty can be avoided through contract terms and other means under English and Welsh and Northern Irish law, and under Scottish law civil liability can be avoided through contract terms. The UCTA 1977 reduces the extent to which liability or remedies can be removed or limited in business-to-business contracts using exemption clauses (Legislation.gov.uk, 2022).

The sales of goods act (SGA1979) are an act to strengthen the law relating to the sale of goods. The SGA (1979) defines a contract for the sale of goods as a “transaction by which the vendor transfers or promises to transfer the property in goods to the buyer for a cash payment, known as the price." The SGA (1979) only covers sales, other contracts involving the supply of goods are covered by comparable implied terms in the SGSA (1982) (Stone, 2017). The SGA (1979) incorporates certain “implied terms” into the contract of sale for the consumer’s benefit, for example, the expectation would be that the goods upon purchase would be of satisfactory quality. This includes any minor blemishes, appearance issues, safety and durability, if the goods fail to meet any of these implied terms, then it could be a breach of the consumer’s statutory rights (Conway, 2017).

The SGA (1979) and CRA (2015) both cover different sections, for example, in the SGA (1979) it covers points such as the right to sell, sale by description, satisfactory quality, fitness for particular purpose and sale by sample (BBC, 2013). Whereas some of the sections that the CRA (2015) covers includes trader to have the right to supply goods, goods to be as described, goods to be of satisfactory quality, goods to be fit for a particular purpose and goods to match sample. 

The CRA (2015) generally echoes the sections of the SGA (1979). However, there are 2 sections in the CRA (2015) that is different to the SGA (1979). In section 15 of CRA (2015) it states that when installing goods by or on behalf of the trader forms part of the contract for their supply, and if the installation of the goods is incorrect then it would be treated as it was not conforming to the contract. Additionally, in section 16 of the CRA (2015) If a contract for the delivery of goods includes digital content, the items will be viewed as not complying to the content if the digital material does not comply with the contract (Stone, 2017). Additionally, the CRA (2015) refers throughout to the “supply” of goods. This means that its terms apply to all goods-supply contracts, including hire-purchase, work-for-hire, and materials-for-work, for example, if the contract was to build a house, the materials such as bricks would be supplied. The SGA (1979) only deals with sale (Willet, 2018). 

One difference that can be noticed when comparing the CRA (2015) with the SGA (1979) is that the CRA (2015) covers digital content and services. In the SGA (1979) it does not mention anything about any digital content and services. Chapter 3 in the CRA (2015) part 1 covers the digital content and services. In this chapter it goes through contracts such as the consumers rights to enforce terms about digital content, digital content to be of satisfactory quality and the right to repair or replace, as well as many more other sections. Chapter 3 also includes new remedies such as consumers have the right to repair or have a replacement if the goods are faulty as well as a price reduction (Rose, 2020).

The Supply of Goods and Services Act (SGSA) 1982 mandates service providers to do work with care and competence, in a reasonable amount of time (if a specific completion date has not been agreed upon), and at an affordable price (where a fixed price was not set in advance). It was an early attempt to provide greater protection to customers. Any goods or materials that are supplied as part of the service is required to be of satisfactory quality, in this sense this act is similar to the SGA (1979). If these requirements are not met by the service provider, then it could be considered as breach of contract. The CRA (2015) replaced the SGSA (1982) on 1st October 2015. The issue with the SGSA (1982) was that the term reasonable is not defined and caused a lot of confusion (NetLawman, 2020). 

Part 2 of the CRA (2015) covers unfair terms. The previous legislation of Unfair Terms in Consumer Contract Regulations (UTCCR1999) protected the consumers against any unfair standard terms. According to the UTCCR (1999) consumers are not bound by a standard term in a contract with a supplier or seller if that term is unfair (Legislation.gov.uk, 2022). 

Some of the sections that the UTCCR (1999) covers are negligence liability, liability arising in contract, sale and hire-purchase and the reasonableness test. Additionally in part 2 of the CRA (2015) some of the sections it covers include contract terms which may or must be regarded as unfair, exclusion from assessment of fairness, bar exclusion or restriction of negligence liability and enforcement of the law on unfair contract terms (Rose, 2020). When comparing the UTCCR (1999) with the CRA (2015) part 2 it is clear to see that the CRA (2015) part 2 has improved upon the previous legislation and clears up the previous confusing old legislation. Part 2 of the CRA (2015) goes more in depth and covers more information so that it easier to understand for traders and consumers. 

Furthermore, when comparing the CRA (2015) part 1 to SGSA (1982), the CRA (2015) part 1 has 5 chapters and covers a lot of content such as sales contracts, goods to be of satisfactory quality, installation as part of conformity of the goods with the contract and many more. Part 1 of the CRA (2015) gives the consumer and trader a much more better understanding of their rights and what is expected of them, whereas in the SGSA (1982) it covers information such as implied terms where transfer is by description, implied terms about quality or fitness and the contracts concerned. The content covered in the SGSA (1982) is not as in-depth as the CRA (2015) part 1 and also, the SGSA (1982) does not clarify the rights and remedies for suppliers and consumers as well as the CRA (2015) (Legislation.gov.uk, 2022). 

The CRA (2015) has made significant changes to private law which relates to the sale of goods, supply of services, digital content, and unfair terms. The CRA (2015) has also made significant changes to the regulatory side of consumer law through the creation of Enhanced Consumer Measures (ECM). These changes have improved consumer protection and have made it much easier to understand compared to the old legislation (Cartwright, 2016). ECM aims at giving public enforcers more leeway in order to get the greatest results for customers, the measures must at least achieve one of the following which is redress for consumers, enabling consumer choice or a reduction in reoffending. Moreover, the CRA (2015) amends the Enterprise act (EA2002) by increasing the range of remedies available to an enforcer in civil court (Gov.uk, 2015).

To summarise everything that has been said above, The CRA (2015) has improved consumer protection by updating and adding in new sections to the act in comparison to the old legislation which was deemed to be unnecessarily complicated. The part 1 of the CRA (2015) including a new chapter that was relevant to the new technology that consumers are able to purchase, it also included new remedies for the consumers so that they understand their rights much better. By introducing the new regime of digital content, the CRA (2015) provides consumer protection when purchasing goods or services online because it provides consumers with a 30-day refund or the right to a replacement if the goods are not in satisfactory quality (FieldFisher, 2015). Therefore, the CRA (2015) has improved protection for consumers. Additionally, Part 2 of the CRA (2015) has also improved protection for consumers due to the regimes that are included in the act how it explains them so that consumers and suppliers have a better understanding of their rights. Some of the regimes that are included in part 2 of the CRA (2015) include requirement for contract terms and notices to be fair, contract terms which may or must be regarded as unfair and exclusion from assessment of fairness. These regimes provide consumers and suppliers with a better understanding of their rights therefore increasing consumer protection (Competition&MarketsAuthority , 2015).
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