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Examining a range of factors, including the marketing mix (4Ps), segmentation, targeting, and positioning (STP), marketing communications, and the proportion of digital marketing to traditional marketing techniques, is necessary when analysing the marketing strategies of Six Senses and Holiday Inn. 

Six Senses: 
1.Product: According to Masterson (2017) Product has 4 layers: core product-basic product-augmented product-perceived product. If I use this theory on Six Senses.
We could say : 
Core product: hotel room
Basic product: Luxury accommodation with extras. Good brand identity
Augmented product: Good quality guarantee, good customer service, premium services: beauty, wellness, spa, nature. Luxury feeling, 
Perceived product: Attract high wealthier demographic, for them worth the price for the luxury feeling. Worldwide brand.
Six Senses position itself on being a luxury and wellness brand that provides distinctive and eco-friendly experiences, such as opulent lodging and spa treatments.
2. Price: According to Blythe (2014) 3 key factors affect consumer’s price sensitivity: economics, search and usage, competition. Six Senses targets a wealthier demographic that is prepared to pay for exclusive and ecologically sensitive experiences by implementing a premium pricing approach.
3. Location: The luxury hospitality company Six Senses is well-known for its distinctive and elegant resorts, most of which are situated in breathtaking and far-off places. The company's core values include wellness, sustainability, and a relationship with environment. Six Senses resorts are frequently found in stunning, unspoiled settings like tropical islands, secluded mountain getaways, or isolated coastal regions. Across the world, Six Senses has made a name for itself with resorts in the Americas, Asia, Europe, and the Middle East.Every venue is specifically picked to complement the brand's dedication to giving visitors an exceptional and culturally enlightening experience. (Sixsenses 2024)
4. Promotion: Six Senses uses partnerships, social media, blogs, and content marketing to spread the word about their business and create happy customers. Influencer marketing is a noteworthy strategy for reaching the intended audience. Seasonal promos linked to holidays, festivals, or particular seasons of the year are frequently introduced by resorts. These packages could come with exclusive offers, freebies, or one-of-a-kind experiences. Resorts provide discounts for longer stays in order to entice visitors to stay longer. This invites visitors to fully enjoy the resort's attractions. (Sixsenses 2024)
5. Segmentation, Targeting, Positioning (STP): The target audience for STP is interested in sustainable travel and holistic well-being, while the segmentation is centered on high-income consumers seeking premium experiences. Six Senses caters mostly to wealthy individuals and high-net-worth tourists who can afford to treat themselves to opulent travel experiences. The brand might target markets like well-off individuals, entrepreneurs, and successful professionals. People who appreciate wellness, mindfulness, and total well-being will find Six Senses appealing. Six Senses  targets a segment of repeat and loyal customers (Blogmarketing 2024)
.
6. Marketing Communications: Businesses can develop a thorough and successful communication plan that tackles important components of differentiation, reinforcement, information, and persuasion in their marketing activities by matching marketing communication objectives with the DRIP framework.( Fill 2019) The brand uses social media platforms to communicate visual stories through emotional and immersive marketing. Additionally, community involvement and sustainability initiatives are prioritized.
[bookmark: _Hlk159078826]7. Contemporary Concerns:
Due to international events like geopolitical tensions, marketing methods may need to be adjusted, with a focus on safety and flexibility in travel plans. A persistent focus on well-being and health is necessary in light of worldwide health issues.     

[bookmark: _Hlk159082058] Similarweb analysis  Period: November 2023-January 2024
Trafiic and engagement: 1.961 M
Divice distribution: 
· desktop:17,34%
· Mobile: 82,66%
During this period Cambodia had the highest traffic share by 9,30% following by US with 7,33%
Channel overview: Organic search was the highest with 67,96 % followed by direct search with 21,38% (Similarweb 2024)
                                


Holiday Inn: 


1.Product: The core values of the Holiday Inn brand are convenience and consistency along with providing cozy, reasonably priced lodging. As a member of the InterContinental Hotels Group (IHG), Holiday Inn serves a wide range of guests, including tourists, business travelers, and families.(IHG 2024)
2.Price: Market-based pricing,  referred to as customer-driven or value-based pricing, is determining prices in accordance with what consumers believe a product or service is worth. It takes into account elements including rival price, consumer demand, and the general state of the market.( Kotler and Armstrong 2017) Cost-based pricing, another name for non-market-based pricing, is determining prices based on internal variables, principally the expense of manufacturing, shipping, and selling a good. It doesn't specifically take the state of the market or consumer willingness to pay into account.( Anderson et al. 2019)
When determining room prices, Holiday Inn, a member of the InterContinental Hotels Group (IHG), takes into account the state of the market, consumer demand, rival pricing, and perceived value. With this strategy, they can react to market changes and modify prices in response to local demand, seasonality, and special occasions. At the same time, hotels often use non-market-based pricing strategies, such as cost-based pricing, to ensure that prices cover their operational costs and contribute to profitability. Holiday Inn places itself in the mid-range of the hotel sector with its price approach. As a member of the InterContinental Hotels Group (IHG), Holiday Inn generally provides lodgings at competitive and reasonable pricing. (Proactive 2024)
3. Location: There are Holiday Inns all throughout the place, in both urban and resort areas. The company has operations in North America, Europe, Asia, Africa, South America, and Australia, among other continents. (IHG 2024)
we can use the official Holiday Inn website or other online travel and hotel booking platforms to determine the exact location of a Holiday Inn. Typically, these websites offer a detailed inventory of all Holiday Inn locations, including with addresses, features, and phone numbers.
4. Promotion: Advertising: Using a range of media, such as print, the internet, and television, to reach a large audience. Participating in community activities and endorsing charitable causes are instances of public relations initiatives aimed at enhancing a brand's reputation. Digital marketing is the process of employing online content, social media platforms, and email campaigns to connect with potential customers and win their loyalty.( Brandcredential 2023)
5. Segmentation: As a worldwide hotel chain, Holiday Inn uses segmentation techniques to deliver customized services to particular traveler demographics. Although the precise details of the segmentation may differ, the brand typically caters to a wide range of client categories. Certain age groups may be the focus of specialized offerings, such as senior discounts or kid-friendly features. It provides family-friendly features including roomy rooms, kid-friendly cuisine, and recreational facilities because it understands the needs of families. A significant segment for Holiday Inn includes business and corporate travelers. The brand provides amenities like meeting spaces, business centers, and convenient locations near business districts.
6. Marketing communication: Comfort, convenience, and a friendly atmosphere are the main messages that Holiday Inn tries to get across to a wide range of consumers. Although certain advertisements could differ, the brand constantly highlights its dedication to provide travelers a great and dependable experience. Holiday Inn uses a wide range of marketing channels to reach and engage its target audience. Channels they use: 	official website, email marketing, social media, online travel agencies, search engine marketing, content marketing, public relations, mobile apps, offline advertising, direct marketing. (Jilbee 2023)
7. Contemporary Concerns: Include, Sustainability and Environmental Responsibility, technological adoption, changing travel preferences, global economic uncertainty, social and cultural sensitivity. (Deloitte 2024)
Similarweb analysis  Period: November 2023-January 2024
Trafiic and engagement: 1.490 M
Divice distribution: 
· desktop:29,72%
· Mobile: 70,28%
During this period US had the highest traffic share by 26,51% following by UK with 7,67%
Channel overview: Paid search was the highest with 59,22 % followed by direct search with 18,09% (Similarweb 2024)

Conclusion:
Strong social media interaction and an online presence are advantageous for both brands. It is critical to emphasize health and safety precautions. Continue to keep an eye on changing consumer preferences and market trends and adjust your marketing efforts accordingly. Thinking about using technology, such as smart amenities and contactless services, to improve consumer experiences. This thorough study offers a thorough grasp of Six Senses and Holiday Inn's marketing techniques, including both conventional and digital methods and addressing current issues in the hospitality sector. . When these two brands are compared on Similarweb, it is evident that Six Sense has higher traffic engagement than Holiday Inn, as would be expected. However, what astonished me was that Six Sense gained its primary search engine ranking through organic search, whereas Holiday Inn gained its ranking through sponsored search.
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