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      This document includes the general evaluation of the company "ASOS" (the abbreviation is from "AsSeenOnScreen"). This company is PLC (means "Public Limited Company"). A very important aspect will be included in the document, the period of the COVID-19 pandemic and what effects it had on the "ASOS" company. Various sources were used: online/web and information provided by by the University of Wales Trinity Saint David. (Web Archive, 2015)
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      "ASOS" is an online fashion retailer dating back to 2000. It sells famous brands, but they also have their own product line. "ASOS" has some important implications in the world, namely:
· This company has chosen a wide audience and free of any discrimination. Specifically, they have more than 30 sizes for clothing (thus including any pattern), they also collaborate with "GLAAD" (the voice of LGBTQ activism) with a gender-neutral collection. 
· "ASOS" supports the models that represent their clothes following a model of welfare policy. They currently have over 200 models to whom no change is applied after shooting (they support any body type, important and to be promoted is a style as natural and accurate as possible). Any stretch mark, any color stain, any body tone is not changed even if it is different from the most common aspects in fashion. 
· Also, "ASOS" are official partners of the British Paralympic Association, offering them formal and ceremonial costumes (adding their logo to those of ParalympicsGB). It personalizes their own collection so as to satisfy any need of athletes. 
· Another support provided by "ASOS" is for young talent. They find people they consider amazing (from all over the world) and help them follow their projects related to their passion (any industry, some examples: photographers, musicians, chefs, etc.). 
· "ASOS" has 168 suppliers using 713 factories worldwide. The company is very involved and ensures that in all these factories people are safe at work and that their rights are respected. "ASOS" assures everyone "tomorrow at work", thus guaranteeing that all salaries are enough to meet basic needs but also for pampering. High ethical standards have been set, in 2017 a world-leading ethical trade strategy (with priorities) was implemented. Specifically, transparency, improving wages, health, safety, reducing any modern risk of slavery, identifying and stopping child labor. 
· The company "ASOS" have the "Carbon 2020 Strategy", which represents the fact that this company works hard to bring style - impact - price ensuring that the animals do not suffer for the fashion they represent. They have a strict supply rule for leather products or any animal product production. 
· And the last and most important fact chosen and created by "ASOS" is the founding of the "ASOS Foundation". Created with the thought that everyone deserves access to the same opportunities. In 2013, the full charity was obtained. It provides infrastructure, training and support to enable disadvantaged young adults to achieve their goal. There is a collaboration to create sustainable change: The Prince’s Trust, Centrepoint, Udayan Care, SOKO Community Trust and Wildlife Works Carbon Trust.
(ASOS PLC, 2021)
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      "ASOS" has its own design team in London. These designers always bring the "freshest" clothes, shoes and accessories. It offers a huge variety. They also have a range of first class face and / or body products. Also there is : 
· “Asos design” and the following range of sizes: ASOS CURVE, TALL, PETITE AND MATERNITY. Thus, making sure that on their website you can find everything you need regardless of the time of day or occasion. 
· "Asos edition" represents the occasion clothing (they also took into account events such as weddings and included all possible sizes). 
· "Asos white" are clothes that have understated staples with a modern twist. 
· "Asos made in Kenya" is the answer to the company's credibility in the power of fashion to build the future. The company works with SOKO Kenya to improve the lives of local communities, and create unique clothes. Here "ASOS" adds the following motto: "Does good, looks good".
· "Asos 4505" is the clothing for active people regardless of the chosen adventure. The company considers that "it is our movement for movement".
      Collaborations for clothes are from all over the world: Crayola, The Simpsons, LaQuan Smith, GLAAD and VFILES. With their help, unique collections are created. But as written above, ASOS not only offers their unique brand, they distribute several well-known company clothes. But there is a range of brands that can only be found at "ASOS": Scandi with Noak, Reclaim Vintage, Heart & Dagger and COLLUSION.
(ASOS PLC, 2021)
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     The benefits for "ASOS" customers are:
· Free delivery and return.
· Quick and easy payments by different methods: "klarna" (payment later in 3 interest-free installments taken monthly), "clearpay" (payment later in 4 interest-free installments taken every two weeks).
· Activating "match style", so you can find similar pieces much faster. You can upload an image and search for "ASOS" products that are similar to the uploaded photo.
· Access to the "fit assistant" offers recommendations and the necessary dimensions that are carefully customized (so there is no need for customers to try any product).
· "Premier delivery", which consists of next day / precise delivery.
· There is also a 10% discount for students.
· 24/7 customer support (on facebook, instagram, twitter, e-mail, live chat on the official website. This support is offered in 11 different languages.
(ASOS PLC, 2021)
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· 34% of all fibres used in ASOS Brands come from sustainable sources.
· 1st e-commerce brand to sign a labour rights agreement with global trade union, IndustriALL.
· 2019: cashmere, mohair, feathers, down silk, bone, teeth, horn and shell to be banned from our websites.
· 3rd year running we’ve decreased our carbon intensity per customer order.
· 34,000 people benefitting from our community programmes.
· 2018: Paralympic Winter Games formal and ceremony wear supplier to the GB team.
· $220,000 raised by our gender neutral clothing ranges supporting the &Together Movement which promotes acceptance for communities subject to discrimination.
· 900 Kenyan girls received sanitary kits made by Stitching Academy graduates from Made In Kenya fabric offcuts.
(Nick , 2021)

      "ASOS" wants to become number one in the world, so far they have:
· 3,171.0m : Retail sales in 2020, an increase of 19% on 2019.
· 2.7bn : Visits to our platform in 2020.
· 23.4m : Active customers in 2020.
· 22.2m : Followers across our social media platforms, engaging with us every day.
(Asos PLC, 2021)
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      "ASOS" considers stakeholders to be very important in shaping their corporate responsibility program. All this because so far and certainly still, stakeholders help to identify and prioritize the most important issues in the "ASOS" business and also provide expertise to address the challenges with sustainable actions. (ASOS PLC, 2021)
      The mode of interaction differs, below is a diagram that has each pillar of the "ASOS" program of "Fashion with Integrity" that is completed with stakeholders for each: 

[image: Stakeholders engagement] (ASOS PLC, 2021)
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      "ASOS" during the pandemic COVID-19 intensified its properties offered to customers. The company has chosen a partnership with Zeekit to modernize the use of "Augmented Reality". It was created for customers, thus during the COVID-19 pandemic this technology was as a support related to the rules COVID-19 in connection with social distancing for "ASOS" customers. Starting with May 5, 2020, this acceleration of "Augmented Reality" was announced. It offers as a visual simulator up to 500 products on six real-life models. They made shopping for clothes look as real as possible (similar to walking through the physical shelves of a store). They brought to life the products in a very realistic way, taking into account every size and cut. All great on photos of their models. Thus, they maintained the distance and offered the possibility to the clients to try the "ASOS" clothes even with COVID-19. (ASOS PLC, 2020-2021)

      Another response to the COVID-19 pandemic is that the company "ASOS" together with third-party brands have taken measures to regulate the consumption of orders. They made changes depending on the category requests during that period. Thus, the consumption of popular products such as lounge, face and body products increased. Then they moved away from the less sought after areas as clothing for events. Measures have also been taken to reduce the stock. "ASOS" has contacted each of their third party brands to discuss possible cancellations and delays by "ASOS" or the partner brand. Thus, everyone thought of a positive resolution to ensure that workers are protected and paid correctly. We continued with the sale of partner brand products (with those who wanted to continue). "ASOS" continued to trade successfully during the pandemic and taking into account new regulations (namely hygiene and social distance). And very importantly, the company continued to pay in full for all the shares it brought to the company. (ASOS PLC, 2020-2021)

[bookmark: _Toc71329333]ENVIRONMENTAL SUSTAINABILITY  

      Before entering into any subject, it is good to understand it. Environmental sustainability is taking responsibility for natural resources. Specifically, the conservation and protection of nature and global ecosystems thus supports health and well-being. Thus, the company "ASOS" through the above claims that it does not harm the environment and does not deplete or minimize resources. Protect animals in particular!
      Considerable is the positive animal welfare policy. They pledged not to sell cosmetics that are tested on animals. This company does not use furs, teeth or anything related to animal resources and they have forbidden this from those who are with them in collaboration, traders.
      “ASOS” is transparent and has chosen vendors that are just as transparent. Thus, as written above, "ASOS" activates in many objectives for the good of the environment and people. Their social and environmental goals are strict. "ASOS" as a first step does not refuse to work with suppliers who do exactly the opposite of the company's principles, but offers support in educating them and participating in work as ethically as possible. However, if the answers are no, "ASOS" will never work with those who do not want to choose ethical practices. Also, and very important "ASOS" wants to get 100% cotton from sustainable sources by 2025, and (2017-2018) has reduced its carbon footprint by 10%. Everything written above has to do with this subject, all the things the company does for the environment and safety.
      The environment is fundamental to ASOS’s roadmap to becoming a sustainable clothing company. At the Copenhagen Fashion Summit in 2017, they pledged to reduce the environmental impact of their business and help transition fashion to a more sustainable future.  ASOS has taken steps to reduce its environmental impact across it’s facilities and distribution network here in the UK, and more recently has made significant progress in improving the sustainability of its clothing supplier base. The brand has publicly committed to reduce its greenhouse gas emissions, using renewables at a number of sites and now offers a full range of sustainable garments for both men and women. Acknowledging that single use plastic and waste is a serious problem, ASOS have reduced the thickness of their mailing bags, saving approximately 583 tonnes of plastic per year. By also recycling customer return mailing bags, new bags are made with 10% post-consumer waste content, decreasing virgin plastic usage by approximately 160 tonnes annually.
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      In conclusion, the British company "ASOS" has been successful since its appearance in 2000 and is still one of the most popular. It sells over 800 different brands, it also has its own range at affordable prices. It was assumed and established as an objective the use of ecological materials in clothing. They say they ensure the health and safety of employees and customers. The company is pro in gender equality and freedom of association, body love with scars or imperfections. The company accessed several policies towards COVID-19, and thus maintained his success during the critical period. As an short way to say, some progress has been made in implementing carbon reduction, banning animal fur, providing more conscious collections, but more can be done and this company show that they can do a lot for this kind of style of life, good thing.
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