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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads relatively quickly on both desktop and mobile devices. There are no noticeable delays or errors during navigation. All elements such as images, text, and buttons appear promptly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website includes several sub-pages such as “About,” “Contact,” and “Services.” Navigation is intuitive through a clear top menu. Users can easily access each section from the homepage.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website includes a “Book Online” feature linked through Wix, which allows users to schedule appointments directly. This makes it convenient for customers to reserve services.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve usability, the homepage could be more structured with clearer sections. Adding visual separators or icons could help users find information more quickly.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design of the website is pleasant, using calm colours and spa-related imagery to create a soothing atmosphere. It looks professional on desktop, with clear structure and easy navigation. However, on a mobile phone, some elements appear slightly cramped and the text alignment shifts. While it is still functional, the mobile version could benefit from more spacing and resizing of images for a better visual experience.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses soft pastel tones, which reflect the spa’s calm and peaceful environment. High-quality images are placed strategically across the pages, especially in the service section. These images enhance the customer’s understanding of what to expect. However, the site lacks video content. Adding short videos showing treatments or the spa interior could make the site more dynamic and help users feel more connected to the brand.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website currently does not include an online chat feature, which limits instant communication with visitors. A live chat tool would be a useful addition, allowing customers to ask quick questions about services or availability without needing to call or wait for an email. This would make the site more interactive, improve user experience, and could help convert more visitors into actual customers by providing immediate support.

	Question 2d – How effective are the social media links on the website?


	Answer: The website contains social media icons, but they are placed at the bottom of the page and are not very noticeable. While they do work, their visibility could be improved. Adding social media previews or placing the icons higher on the homepage would likely increase user engagement. Active social media links can build trust and attract more customers if integrated well into the website’s overall layout and marketing strategy.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are explained clearly on their dedicated page with brief descriptions. However, using visuals next to each service would help customers better understand what to expect.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: A few reviews are shown, but they’re limited in number. Adding more recent and detailed testimonials would make the site feel more reliable and trustworthy.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The clean design and booking system give the impression of a well-organised business. I would recommend the service for its professional appearance and easy online access.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are listed next to services, which is helpful. They appear fair based on the service descriptions, although adding package deals or discounts might encourage more bookings.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Local spa Harborne

	
	2.Relaxation massage Birmingham

	
	3. Facial treatment UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website currently doesn’t appear in the top search results. Improving search engine optimisation (SEO) through keywords, blog content, and Google listings would boost its visibility.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain extremely relevant in modern UK business. A website acts as the first point of contact between the company and potential customers. It helps businesses showcase their services, provide contact details, and build credibility. In a competitive market, customers expect a professional online presence before making any decision. Social media is important, but a website allows more control over branding and content. Especially for service-based businesses like spas, an easy-to-navigate website with online booking can directly increase revenue. Without a website, many businesses risk being seen as outdated or untrustworthy by digital-first consumers.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding a short introductory video or virtual tour of the spa. This would immediately create a personal connection with visitors, especially those who have never been to the location before. A video can highlight the spa’s atmosphere, staff professionalism, and available treatments better than photos or text. People are more likely to trust and book when they can visually experience the service environment beforehand. It would also make the website stand out compared to competitors who only use static images and written content.
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