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The above statements indicate a clear consensus that artificial intelligence is the driving force of the economy in this rapidly changing twenty-first century. Artificial intelligence is now not an improbable vision of the future, but a reality that is shocking to organizations around the world. In the 21st century, organizations are forced to rethink a familiar marketplace that is becoming ever closer and more focused on helping to keep it current. Associations like Uber and Air are ideal examples of 21st century organizations (Liu et al., 2018). The application of the above interests, consistently above technologies that focus on agility, simplicity, adaptability, and the ability of managers to adapt with the involvement of clients, allows associations large and small to benefit from Artificial Intelligence (A1) in the 21st century. Organizations are gradually adopting A1 and its growing impact on every part of the business, especially on customers' technology. The global market for intelligence, content research and outreach programs is a market that is expected to accelerate by 2020 (Buckingham et al., 2016). Thus, there are theories about the development of AI and whether it can have a negative impact on the business represented. In any case, the motivation for mechanization is not to move or dehumanize people, but to improve and increase human capacity to increase profitability and productivity. In this sense, the use of AI motivates the company to (Lewis et al., 2017). 
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Recently, the widespread competition and confusion in social networks, as well as the increase in the number of social network calculations, have led to a radical change in the whole scenario so that all those who use them can be active. In any case, it has long been a cornerstone of business practice and is of great importance to the well-being of companies. But with the focus on social media and network analysis, this path should lead to serious research. Today we have to look for more sources of data than in the past. The advantage is that the data you can collect on your competitors has expanded enormously, so you can create a detailed profile of which your opponent is, where your weaknesses lie and how you can use it to advance in the game (Lewis et al., 2017). 
Keep in mind that serious research is not a little-known secret activity. There's no need to sneak into other people's boxes or add less convincing evidence that data is needed. There is an impressive wealth of important and publicly available information that can be used with the right tools and in the right direction. Another important thing to keep in mind if you're serious about social media is that you shouldn't just look at your direct competitors. To really benefit from these advantages, it is necessary to extend the operation and application of industrial and territorial benchmarks (Buckingham et al., 2016). 
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The leaders of the transformation attach great importance to alignment. The best do their best to adapt to different points of view, not just those who say what they think then. This requires self-confidence and inner security, because real listening can eventually lead to confirmation that you are on the right track, and many old school leaders have taken some difficult memories with this idea (Liu et al., 2018). 
Transformation leaders recognize the importance of listening, based on an awareness of how much fans have changed in recent decades. Today's colleagues are educated, curious and different and have their own goals. Some of them are also future leaders. Listening is a way to ensure that leaders of transformation are better prepared when they focus on making important decisions (Rahim et al., 2017).
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To create the conditions for the cross-border exchange of knowledge, information and resources that will provide the best conditions and benefits for the whole partnership. When it comes to diversity, the challenges facing organizations today often require information and knowledge from people with different perspectives and experiences to create an environment for mutual enrichment, understanding and development (Buckingham et al., 2016). But diversity also brings challenges. Colleagues work together more effectively and generally see themselves as similar. Differences that limit their ability to work together include nationality, age, education level and even residency. Greater diversity also means that colleagues regularly work with people they only know superficially or have never met - perhaps, but perhaps never encountered - in different departments of the organization. We found that the more people outside the group and the more diverse the experiences and knowledge, the more outsiders have to share information or adopt other cooperative behaviour (Rahim et al., 2017).
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The flexible structure and allocation of options are innovative changes that increase flexibility. Universal organizations regularly exchange warehouses and unlimited options for specific units that ship and merge without reservation according to current conditions. To strengthen this system, fragile or conflicting power structures and a culture of shock and valuable differences are useful (Lewis et al., 2017). Cisco is one of the organizations that have introduced this change. From the beginning, it relied on a multi-level, customer-oriented partnership to become an innovator in the brokerage and intermediary organization market. In addition, President John Chambers recently created a new administrative structure with committees and multi-functional forms to encourage the creation of neighboring and diverse countries and 30 markets (from social security to sports) with more flexibility than previously thought (Rahim et al., 2017).
Summary 
To conclude that the above questionnaire is use to draw conclusion for the managing business in 21st century where 12 respondents are responded to question which interpretation is above however the creation of increasingly liquid structures, multi-faceted organizations are regaining the front lines, allowing people focused on identifying change on the ground to react quickly and proactively. However the higher the level of education, the more difficult it is to work together, each with their own characteristics. We found that the more professionals in the group, the more likely it is that the group will be in shock or at an impasse. Moreover colleagues are educated, curious and different and have their own goals. Some of them are also future leaders. Listening is a way to ensure that leaders of transformation are better prepared when they focus on making important decisions.
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