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FINAL GRADE

57/100

BMGM5001
GRADEMARK REPORT

GENERAL COMMENTS
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Comment 1

Add table of content
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Comment 2

Too small. Consider to break in different pages. 
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Comment 3

Good graphic but need further evaluation. 
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ENGAGEMENT WITH LITERATURE /10

Demonstrate the use of memorable and impactful phrasing of sometimes complicated ideas. Keep it simple and back it up.
You have to tell the audience what is the marketing strategy to promote the product. Remember, you can think out of the box
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4

but the plan should be realistic and achievable.

10

KNOWLEDGE AND UNDERSTANDING/25

Show you understand the concepts you’re discussing and presenting. Be prepared for questions and have the examples in
your pocket, even if not necessarily in the Plan itself.

COGNITIVE AND INTELLECTUAL /25

You should provide justification for your arguments and judgements using evidence that you have reflected upon the ideas
of others within the subject area and that you are able to make sound judgements and arguments using data and concepts

18

Limited evidence in research. You have to increase scholarly sources in your presentation. 
Apparently, you have good understanding in market research methods, and you create a chart to 
support your idea. However, it has zero reference to support your work. 

The IBM is a credible source. Good.

Evidence in very good understanding in sustainability.. However, misunderstanding in marketing 
plan. You should tell me how to promote the concept rather than focus on the concept itself. Limited 
evaluation in marketing strategy. What is the marketing strategy? which platform you are going to 
use? Traditional marketing? Digital marketing?

Real data support your argument why the restaurant has to improve sustainability in marketing. You 
have mentioned how to measure the restaurant success but too general.



PRACTICAL SKILLS /25

Use the right sources to back up your plans. Consider the reliability of the sources.
When presenting, preparation is key. Be
comfortable with your plan and confident when presenting and explaining it. Keep it simple, but back it up with good, well
researched data and be able to discuss that when questioned

10

TRANSFERABLE SKILLS /15

The ability to conceive, research, write and present in front of a group is key. Remember you’re trying to convince people to
take your up on your plan. Don’t rush it – its about getting your point across, not about the amount of slides you have or
words you use. Make sure you have shown your professionalism. You should consider this is a real presentation to
customers in business

15It is appreciated you have create a own model for marketing research to measure the success. Real-
life examples e.g. Starbucks have been used to support your argument.

You are in business suit, which has shown your professional. The PPT design is very good. You have 
bullet points and images to support your work. 

The video is too small. You should consider the visibility. Good eye contact and intonation. You 
should have more body language.


