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Pitch: 
 An AI-Supported Multilingual Diabetes Awareness Campaign for Ethnic Minority Communities in the UK
Introduction:
Type 2 diabetes is a major public health concern in the United Kingdom, affecting millions of individuals and placing increasing pressure on health and social care services. According to Diabetes UK, (2023), over 4.3 million people are currently living with diabetes, with Type 2 diabetes accounting for approximately 90% of cases. However, the prevalence of this condition is significantly higher among ethnic minority populations, particularly individuals from South Asian, African, and Caribbean backgrounds. These groups are more likely to develop diabetes at a younger age and experience more severe complications.
The Health Issue and Need for the Campaign
 Despite the availability of healthcare services through, many individuals from ethnic minority communities face barriers in accessing appropriate health information and care. These barriers include language difficulties, cultural differences, low health literacy, and digital exclusion (Handtke, Schilgen and Mosko, 2026). As a result, individuals may lack awareness of the early symptoms of diabetes, such as fatigue, increased thirst, and frequent urination, leading to delayed diagnosis and increased risk of complications, including cardiovascular disease and kidney failure
The Proposed Innovation:
EqualAccess Health
In response to this issue, this pitch proposes the development of Equal Access Health, a national awareness campaign that uses artificial intelligence (AI) to provide multilingual, accessible, and culturally appropriate diabetes education. The campaign aims to reduce health inequalities by ensuring that individuals from diverse backgrounds can access clear and understandable health information (NHS Employers, 2025).
The Equal Access Health campaign will utilise AI technology to deliver health information in multiple languages, making it more accessible for individuals with limited English proficiency. This includes AI-powered translation tools, chat-based support systems, and simple digital interfaces that can guide users through diabetes education and risk assessment. By using AI, the campaign can provide personalised and immediate responses to users, improving engagement and understanding (Nanditha et al.).
An important feature of this campaign is its accessibility. Individuals will be able to access information from the comfort of their own homes through mobile devices or online platforms. This is particularly beneficial for those who may face barriers in attending healthcare appointments or accessing face-to-face services (The Health, Nhs AI Lab and NHSX, 2021). The campaign will also encourage individuals to monitor early symptoms of diabetes and follow simple guidance, such as lifestyle recommendations, dietary advice, and physical activity guidelines. This approach promotes self-management and empowers individuals to take control of their health (WHO, 2023)
Implementation and Delivery
The campaign will be implemented nationally through collaboration with, local authorities, general practitioner (GP) surgeries, and community organisations. Faith-based organisations, such as mosques, churches, and temples, will also play a key role in reaching target populations, as they are often trusted spaces within ethnic minority communities. Social media platforms will be used to disseminate information widely, ensuring that the campaign reaches a broad audience.
Policy, Regulation and Ethical Considerations
From a policy perspective, this campaign aligns with key UK health priorities, including reducing health inequalities and promoting preventative healthcare. It supports frameworks such as the NHS Long Term Plan and public health strategies aimed at early intervention and improved access to services. Furthermore, the campaign will comply with legal and ethical standards, including the Data Protection Act 2018 and UK GDPR, ensuring that all personal data used within AI systems is handled securely and confidentially (GOV.UK, 2018)
However, it is important to consider potential challenges. The use of AI in healthcare raises concerns regarding data privacy, accuracy of information, and potential bias in algorithms. To address these issues, the campaign will ensure that AI tools are regularly monitored, updated, and evaluated to maintain accuracy and fairness. Additionally, clear guidance will be provided to users, encouraging them to seek professional medical advice where necessary.
Expected Outcomes and Impact
The expected outcomes of the Equal Access Health campaign include increased awareness of Type 2 diabetes, improved understanding of risk factors and prevention strategies, and earlier diagnosis within high-risk populations. In the long term, this could contribute to a reduction in diabetes-related complications and a decrease in pressure on healthcare services.
Conclusion
In conclusion, Equal Access Health represents an innovative and inclusive approach to addressing health inequalities in the UK. By combining artificial intelligence with culturally sensitive health education, the campaign aims to improve access to information, promote early intervention, and support better health outcomes for ethnic minority communities. This initiative highlights the importance of adapting healthcare delivery to meet the diverse needs of the population and demonstrates how technology can be used to create a more equitable health system.
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How the Campaign Works

ma Khan - Level 5

EqualAccess Health

An AI-Supported Multilingual Diabetes Campaign for
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The campaign integrates NHS-approved
diabetes prevention content with Al-driven
translation and communication tools.
Information is delivered through GP
practices, pharmacies, community centres,
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England, 20234)
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Why This Innovation Is Needed : it
Despite existing prevention programmes, communication

barriers such as language differences, low health lteracy, and
lack of culturally appropriate messaging continue to limit
engagement among ethnic minority populations (NHS
England, 2024a). Addressing these gaps aligns with current

NHS priorities on reducing health inequalities and improving
inclusive healtheare communication (NHS England, 2023b)
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‘Type 2 diabetes remains
a significant public
health issue in England,
with around 90% of
diabetes cases classified
as Type 2 diabetes (NHS
England, 2023). Ethnic
minority communities
are disproportionately.
affected, often
experiencing higher
prevalence, earlier
onset, and increased
complications due to a
combination of genetic,
Socio-economic, and
structural factors
(Public Health England,
2018; Diabetes UK,
2022).

Technology
Integration

Artificial intelligence enhances the
campaign by enabling rapid
multilingual translation, personalised
communication formats, and scalable
digital content such as videos, voice
messages, and chat-based support.
However, Al functions strictly as a
communication tool, with human
oversight ensuring clinical accuracy,
cultural sensitivity, and ethical
compliance (NHS England, 2024b).

The Innovation

Equalaccess Health is a national Al-supported multlingua
diabetes awareness campaign designed to deliver culturally
adapted and linguistically accessible health information.
The campaign uses artifcial intelligence to translate and
personalise preventio across multiple formats,
ensuring wider reach and improved engagement (NHS
England, 2024b).

Implementation Conclusion

EqualAccess Health represents a
scalable and inclusive approach to

mproving diabetes awareness in the

The campaign would be implemented
through collaboration between NHS England,
Integrated Care Systems, local authorities,
GP practices, pharmacies, and voluntary
sector organisations. A phased approach
involving co-design, pilot testing, evaluation,
and national rollout ensures feasibiity and
sustainability (NHS England, 2023b)

Regulations
and Standards

The innovation must comply with UK
GDPR and the Data Protection Act 2018
when handling any personal data, as
well as NHS standards on accessibility
transla
communication (NHS England, 20243)

n,and inclusive.

Governance frameworks must ensure
transparency, data security, and
appropriate use of Al in public health
messaging.
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Dissemination

The campaign will be disseminated
through a multi-channel approach
including NHS digital platforms, GP
surgeries, pharmacies, community
networks, and social media. Offline
engagement through community
aders, faith organisations, and local
outreach
exclusion and maximise reach (NHS
England, 2022).
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UK. By combining Al-supported
multilingual communication with
community-based delivery, the
campaign supports national priorities
on prevention, accessibility, and
reducing health inequalities (NHS
England, 2023b).
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