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   In the sector of sustainable hospitality, the merger of circular economy measures into Corporate Social Responsibility (CSR) rules stands as a crucial endeavour. This essay seeks to explore the combination of round financial system hones within the CSR projects of Marriott Worldwide, a leading substance within the hospitality locale. As natural stresses keep reinforcing and societal anticipations for responsible enterprise hones increase, the selection of circular economic framework thoughts has risen as a basic strategy for companies striving to limit their ecological footprint while cultivating societal well-being. Inside this setting, Marriott International's approach serves as a critical case look at, highlighting the practical utility of circular economy concepts in a globally recognised hospitality emblem. Scrutinising Marriott's CSR rules through the focal point of circular economic system thoughts, supplying insights into how enterprises can correctly adjust environmental supportability with their company values and operational strategies. This essay will dive into how those prominent in chains implant circular economic system standards inside their CSR systems, analysing specific projects and strategies geared toward promoting sustainability. By depicting these key ideas, the following analysis will give insights into losing mild at the approaches wherein those hotels contribute to broader environmental and social wants.



[bookmark: _Int_fYGMkjF1]Marriott International, a global pioneer in the hospitality enterprise, has made tremendous strides in integrating circular economy framework ideas into its Corporate Social Responsibility (CSR) arrangement (Gardetti and Torres, 2017). With a portfolio of over 7600 properties across 133 countries and regions, Marriott acknowledges the significance of sustainability in its operations and objectives to decrease its environmental impression indeed as maximise incredible social impact. One key factor of Marriott's strategy for circular economy inside its CSR coverage is its commitment to waste reduction. The corporation has carried out differing errands aimed at minimising squandering time and promoting reusing and reuse. For occasion, Marriott properties worldwide take part in waste management applications that centre on bringing down unmarried-use plastics, reusing paper and cardboard, and composting natural waste. By diverting waste from landfills and promoting reusing, Marriott not simplest reduces its environmental effect but also contributes to the circular drift of substances within the financial system (Aaker and Moorman, 2023).
Marriott prioritises vitality efficiency and useful resource conservation across its homes, aligning with circular economy framework concepts (Mubarik et al., 2023). The undertaking has invested in power-saving technologies, at the side Driven lighting fixtures, smart thermostats, and movement sensors, to lessen electricity consumption and minimise nursery gasoline outflows. Moreover, Marriott properties put in constrain water-saving measures, together with low-float installations and water reuse structures, to preserve this profitable valuable asset. By optimising valuable resource use and minimising useful asset consumption, Marriott demonstrates its dedication to the circular economy while additionally lowering operational costs and improving long-term sustainability (Yu, Li and Jai, 2017). Furthermore, Marriott integrates sustainable sourcing hones into its CSR scope, emphasising the noteworthiness of -dependable obtainment in achieving circularity. The commerce venture collaborates with providers who prioritise sustainable substances, items, and bundling, subsequently advancing the appropriation of circular supply chains. Marriott's procurement rules prioritise items with minimum environmental impact, the side locally sourced natural deliver, green cleansing substances, and biodegradable services. 
The concept of a circular economy gives a basic move in conventional linear financial models, aiming to redefine the way we produce, eat, and take away goods and services (Lewandowski, 2016). At its centre, the circular economy looks to form a regenerative machine where sources are stored in use for as long as attainable, with maximum charge extracted at some point of each organisation of the product lifecycle. This holistic method encompasses various methods, together with squander reduction, useful resource efficiency, and product innovation, to obtain long-time period sustainability and resilience. Central to the circular economy is the thought of final the circle, in which materials, additives, and products are reused, repaired, remanufactured, or reused input of being disposed of after utilisation (Stahel, 2019). This moves from a "take-make-dispose" direct version to a "lessen-reuse-recycle" circular show speaks to a paradigmatic alternative in how company’s method of useful resource management and natural stewardship. By keeping resources in circulation and minimising waste technology, the circular economy framework points to decoupling financial boom from useful asset intake, ultimately leading to a greater sustainable and affluent future. One of the key concepts of the circular economic framework is designing merchandise and frameworks for sturdiness and sturdiness. 
[bookmark: _Int_BtYHifvt][bookmark: _Int_uGYQ4zMv][bookmark: _Int_GOuwDljS]Furthermore, the circular economy system encourages groups to embrace innovative commercial venture models that advance sharing, renting, and servitization. Instead of owning stock outright, clients can get admission to things and administrations through sharing frameworks, rental plans, or subscription-based styles, in this manner maximising help utilisation and minimising squandering era (Pinedo, 2021). Illustrations of such commercial endeavour models consist of car-sharing offerings, peer-to-peer apartment platforms, and product-as-a-provider administrations, which give affirmation to stock and experiences without the need for individual ownership. Another crucial factor of the circular economy framework is the concept of cascading cost, in which waste substances and with the help of merchandise from one manner are applied as inputs for another, growing a closed-loop gadget of asset float. This approach emphasises the importance of commercial symbiosis, in which one-of-a-kind businesses collaborate to exchange resources, power, and know-how, optimising resource use and minimising natural impact (Rossignoli and Lionzo, 2018). By tackling the synergies among different divisions, offices can free unused possibilities for fee approach while reducing reliance on limited assets.
Corporate Social Responsibility (CSR) has evolved from a philanthropic add-on to a basic element of commercial enterprise strategy, including a company's commitment to working ethically, responsibly, and sustainably (Riano and Yakovleva, 2019). In current years, the concept of CSR has been duplicated to include environmental issues, social equity, and financial viability, reflecting a broader knowledge of corporate citizenship and stakeholder engagement. Inside this framework, the circular economy system emerges as a powerful tool for advancing sustainability dreams and aligning commercial enterprise practices with societal and natural wishes. At its essence, CSR seeks to stabilise income technology with social and environmental stewardship, spotting that organisations must make contributions certainly to the bunches and situations in which they function (Rathore, 2017). The circular economic system aligns seamlessly with this ethos by promoting resource performance, waste discount, and sustainable innovation, thereby mitigating environmental impact and improving societal well-being. By integrating circular economic system thoughts into their CSR techniques, agencies can address urgent international demanding situations together with climate alternate, help depletion, and pollution while developing long-term costs for stakeholders.
[bookmark: _Int_jdv4vDh9]One manner wherein the round financial framework converges with CSR is through environmental sustainability (Atz et al., 2023). By adopting a circular economy hones the side of waste minimisation, recycling, and renewable strength adoption, companies can reduce their ecological footprint and relieve environmental damage. For instance, implementing closed-loop systems that reuse and reuse materials not only moderates natural assets but also minimises contamination and squandering era, contributing to a more beneficial planet and air. By prioritising environmental sustainability inside their CSR frameworks, groups show their commitment to responsible stewardship of natural resources and ecosystems. Moreover, the circular economy cultivates social obligation by offering inclusivity, decency, and community engagement. By grasping standards of useful asset sharing, collaborative intake, and reasonable hard work hones, bunches can create shared charges for employees, providers, and neighbourhood groups. For illustration, adopting circular economy styles that prioritise item sturdiness and reparability can make employment possibilities in re-establishing and maintaining services, contributing to economic improvement and social concord (Lizarralde and Tyl, 2018). Also, appealing to neighbourhood communities to repurpose waste materials or guide round initiatives can cultivate social capital and community resilience, strengthening the enterprise's social license to perform.
[bookmark: _Int_H194n9Xr]Marriott International, a leading global hospitality organisation, has mounted a comprehensive Corporate Social Responsibility (CSR) approach aimed at addressing environmental, social, and monetary troubles inside its operations and delivery chain (Sucheran, 2016). A vital examination of Marriott's CSR coverage reveals a sturdy dedication to sustainability, which includes ventures that adjust with concepts of the circular economy framework. Marriott's CSR policy includes several key areas, such as environmental sustainability, network engagement, and moral business practices. The organisation's natural ventures recognise reducing power and water utilisation, minimising waste technology, and promoting sustainable sourcing practices. For example, Marriott has set formidable objectives to lessen carbon emissions, water usage, and squandering sent to landfills all through its international portfolio (Green and Fazi 2022). These goals mirror a dedication to helping performance and waste reduction, imperative components of the circular economic system.
[bookmark: _Int_ht1ii0f0]In evaluating Marriott's CSR coverage through the focal point of the circular economy system, it is prominent that the manager has made substantial strides in integrating circular economy into its operations. Marriott's dedication to waste discount is especially noteworthy, with initiatives along with waste minimisation, reusing, and composting applications applied over its homes (Verbin, 2020). By diverting waste from landfills and promoting recycling and reuse, Marriott contributes to the circular economy going with the stream of substances within the financial system, lessening environmental effects and conserving assets.  Furthermore, Marriott's maintainable sourcing practices align with circular economy system standards by prioritising suppliers who demonstrate a commitment to natural stewardship and social duty. The association collaborates with companions to source economical substances, lessen packaging waste, and back neighbourhood groups. By integrating sustainability criteria into its procurement techniques, Marriott fosters a circular delivery chain ecosystem where resources are sourced, used, and reused in an accountable manner.
In the pursuit of sustainability and environmental duty, various businesses inside the hospitality enterprise have emerged as pioneers in embodying circular economy standards (Legrand, Chen and Laeis, 2022). These companies have confirmed a commitment to help efficiency, waste reduction, and imaginative trade styles that make a commitment to the circular economy of materials and resources. Examining enterprise examples past Hilton affords insight into the numerous approaches and strategies hired using bunches to upgrade circularity inside their operations.
1. Accor
Accor, a leading worldwide hospitality institution, has mounted itself as a trailblazer in joining circular economic system thoughts into its operations (Alkhateeb, 2017). The business enterprise's Planet 21 sustainability software encompasses different ventures aimed toward minimising natural effects and promoting economical practices throughout its international portfolio of resorts. Accor has set bold goals to reduce strength and water intake, carbon outflows, and squander innovation, reflecting its commitment to help efficiency and circularity. One extremely good initiative using Accor is its dedication to removing single-use plastics from its homes and replacing them with sustainable alternatives. Through this initiative, Accor ambitions to reduce plastic squander and marine poisons while advancing the usage of biodegradable and compostable substances (Rodríguez-Antón and Alonso-Almeida, 2019). Furthermore, Accor has carried out squander control programs that concentrate on recycling, composting, and waste-to-power solutions, diverting waste from landfills and promoting a circular economy to waste management.
2. Marriott International
Marriott International, another global hospitality giant, has made gigantic strides in incorporating circular economy system concepts into its Corporate Social Responsibility (CSR) coverage (Ferrell, Thorne and Ferrell, 2020). The organisation's sustainability platform encompasses more than some ventures targeted at natural stewardship, community engagement, and ethical commerce hones. Marriott has set bold goals to decrease carbon emissions, water intake, and waste generation across its worldwide operations, reflecting its dedication to sustainability and circularity. Marriott's squander markdown ventures incorporate programs aimed at minimising nourishment squandering, reusing materials, and promoting circular supply chains (Broughman and Wansley, 2023). For instance, Marriott residences worldwide take portion in meal donation applications, composting ventures, and recycling campaigns to lessen squandering sent to landfills. 

In conclusion, Marriott International's integration of sustainability concepts, in particular inside the framework of circular economy hones, underscores the significant benefits such forms offer in the motel industry. Through tasks like waste reduction, energy efficiency, and sustainable sourcing, Marriott exemplifies how embracing sustainability can yield tangible environmental, social, and economic benefits. Marriott's commitment to waste reduction not only effectively minimises environmental effects but also contributes to price savings and operational execution. By implementing recycling applications, composting tasks, and energy-saving measures, Marriott diminishes waste sent to landfills whilst optimising aid usage. Marriott's emphasis on sustainable sourcing fosters resilience inside its supply chain whilst assisting local communities and selling ethical exertions hones. By partnering with providers who prioritise environmental stewardship and social obligation, Marriott ensures the integrity and sustainability of its operations at the same time as creating shared charge for stakeholders. Overall, Marriott's determination toward sustainability highlights the transformative capability of such hones in the hotel industry. By grasping circular economic system ideas, Marriott is now not most effective enhances its environmental performance however moreover strengthens its competitive position, fosters stakeholder trust, and contributes to the nicely-being of bunches and ecosystems. In essence, sustainability catalyses innovation, resilience, and long-term accomplishment inside the lodge industry, positioning organisations like Marriott as pioneers in responsible commercial endeavour hones. 
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