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The purpose of this report is to draw upon in-depth research and analysis of a chosen destination as a part of the global destination assessment criteria. The chosen country of interest is Bulgaria, and this report will outline various of its aspects in order to examine how well or badly its tourism industry appears to perform. The report will cover key tourist regions in the country which are attractive to tourists, the national culture including social context, the description of the industry, evaluation of the case study in relation to the chosen country and whether a good future is held in favour of Bulgaria’s tourism businesses.
Bulgaria is a Slavic country, based in the lower Eastern part of Europe, facing Romania on its northern borders, Serbia and Macedonia on its western borders, Greece and Turkey on the southern border, and Black sea as an eastern border. Its capital is Sofia. The country, economically-wise, is underperforming as a result of increased corruption and a decreasing population per km squared – for 2019, it has been reported that the country has less than 7 million people living within (Staneva, 2019). This certainly harms the industry for tourism, but this specific one still remains one of the most highly valued for Bulgaria, which will be examined in more depth below.
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Bulgaria is a country which is definitely very rich in terms of history and tourism opportunities (Stankova, 2010). There are many historical sightseeing opportunities with artifacts about important individuals especially throughout the examination of the period of the Ottoman Empire and its interaction with Bulgaria throughout the centuries and what heritage the country has. There are also other interesting historical aspects about Bulgaria which tourists tend to find appealing upon visit such as the collection of the oldest Bulgarians and their civilisation – the Thracian population. Some of the most notable locations are:
· Rila Monastery
· Kazanlak’s Thracian Tomb
· The Boyana Church
· Madara Rider 
· Sveshtari and the Thracian Tomb 
· The folklore fair in Koprivshtitsa 
· Ancient City of Nesebar
· Belogradchik fortress
All of those locations are positioned all around Bulgaria, Nesebar being a seaside city, whereas Kazanlak is a southern-centre town in Bulgaria. It is worth pointing out that in terms of visiting historical and meaningful places for the development of national identity and culture of the country, there are more national citizens visiting. 
For the individuals who are more interested in visiting for the nature and environment in Bulgaria, there are some very good alternatives such as the following:
· The national part based in the mountain of Pirin
· The national park based in Srebarna (by far the most popular nature-based option among different tourists. 
Some tourists prefer to explore more modern and more populated cities across Bulgaria that they can benefit from in terms of leisure, public libraries, open spaces and social parks and so on. The key city locations for city travel in terms of tourism are the following:
· Sofia
· Plovdiv
· Varna
· Ruse
· Burgas
· Veliko Tarnovo
Those are not the only cities of interest to tourists but are certainly very well known among travellers or potential travellers (before they go to visit Bulgaria). All of the cities have different aspects to offer – Veliko Tarnovo is a historical and heritage city for the country, whereas Varna is more focused on seaside tourism and attracting individuals towards newly opened aquaparks and such. The benefit of Bulgaria is the fact that it has a massive selection of locations which, although many, are still key in attracting more tourism. Festivals and yearly events are hosted which further appeal to the interest of foreigners who will get to experience a one-time opportunity. Some of those examples are in seaside locations, with the exception of Varna and Burgas, such as:
· Kamen Bryag 
· Ahtopol
· Kiten
· Constantine and Elena
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As previously mentioned, there is a distinctive problem which Bulgaria faces in terms of its rapidly decreasing population. This is referred to as a demographic crisis – a problem that Bulgaria continues to face today. In order to put this into perspective, it is worth pointing out that Bulgaria had more than 7 300 000 citizens by the end of the year 2011. The current population is little over 6 951 000 citizens, estimated for the year 2019 (Novinite Insider, 2019). There are many factors which result in a leave from one country and immigrating to another but there is also a high mortality rate, which indicates a negative mental and physical general wellbeing for the Bulgarian society. Statistics have predicted that Bulgaria will continue to have its population as a decreasing factor, and by the year 2040 it is expected that Bulgaria will have fewer than 6 million people – 5.5 and below. 
What this means for the national citizen-oriented tourism is that there will be progressively fewer visitors and therefore lower profits generated as a result of the declining interest. There is also the issue of relatively low national income in the country, although the GDP (nominal and PPP) have increased up to 180.170 billion USD dollars for PPP, and 70,126 billion USD dollars for nominal, respectively. This evokes a certain level of hope that the living standards are improving in the country and that this in turn will be able to attract some of the immigrant citizens backs into the country while mortality rate decreases.
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According to Nag (2019), the nationally and officially spoken language in Bulgaria for the majority of the population is Bulgarian. This is a Slavic language, derived from the Cyrillic alphabet. Bulgarians take up the majority of the population – they are by far the largest ethnic group in Bulgaria. The second largest group appears to be Turkish people, to an extend as a result of the history of Bulgaria (Ottoman Empire reference), and the third biggest group is Roma people are referred to as gypsies. Turkish people naturally speak their own native tongue, which is Turkish, while Roma people have a vast variation of languages but they are under the category of Romani language. English is the foreign type of language which the majority of individuals currently undertake as a learning objective, either in school or independently.
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In 2015, The European Economic and Social Committee published a review of the social and economic state of Bulgaria and the impact those have on the environment and the interactions between citizens as a result. Accordingly, both the industrial relationships in the sphere of Bulgarian business organisations and as well as that the social dialogue are in an unfavourable type of environment. There is continuous abandonment of extending branches with collective agreements, business-wise. In addition to this, Bulgaria’s government continues to attempt decentralisation of the collective negotiation practices. 
The reason as to why such factors are so negative for the environment of Bulgaria and the population it serves is the fact that employment recovery and resolving the economic crisis, since 2008, still remain undermined and apparent. This harms the economic growth of the country, which in turn forces a third of its population to look for foreign places to live in. 
Tourists eventually start to observe the problems which the citizens face upon remaining in the country for a longer period of time. Foods and beverages are essential products but they are increased in price every year while wages and salaries of the average Bulgarian person appear to sometimes stay in a halt with little indication for a potential raise. The national-based tourism is poor despite the fact that it is the quickest of its types to improve upon, geographically speaking. 
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The tourism industry in Bulgaria is one of the largest and prosperous business sectors and as well. For the year 2017, the reported number of foreign tourists was over 12 million which is a larger number than the current population of Bulgaria. The five countries where most foreign tourists come from every year are Romania, Turkey, Germany, Russia, and as well as that Greece. The tourism and travel industry is part of the service sector. This sector is the largest one in Bulgaria, according to GDP composition. Due to the highly competitive cost structure of Bulgaria, this further enhances opportunities for potential investors interested in the heritage and culture of the country and how this can impact business sales for an established tourism-related company. 
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The tourism sectors in Bulgaria are divided into five distinctive parts:
· Sea tourism
· Mountain tourism
· Cultural tourism
· Spa tourism 
· Urban tourism
The mountain tourism is the dominant sub-sector within the tourism industry of Bulgaria due to the fact that the facilities the country offers make it the most popular destinations on the Balkans, surpassing every other country based on this land. Despite the fact that the country faces a demographic and economic crisis, the prosperity of its winter tourism attractions and as well as that accommodations are of the highest quality so far in time. The major resorts which contribute to the most tourism income from this sub-sector are in Bansko, Pamporovo, and also Borovets. Skiing facilities are the most popular ones in those destinations and are an integral part to Bulgaria’s tourism industrial growth. 
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The contributions that have been made to the employment rate as a result of the inflow of tourists are directed towards opening new job prospects meaning a positive increase. For example, as Bulgaria had a notable inflow of around 12 million tourists for 2017, this in turn resulted in approximately 150 000 job places secured, especially throughout the winter and summer seasons. 
The fact that tourism opportunities are enriched in Bulgaria mean that eventually the country can become a four-season tourism destination – the country surpasses Poland, Italy, Turkey, and France in the anticipated growth of the sector for tourist arrivals. This can open up even more opportunities for people who are in need of work as a result of the increasing industrial demand. 
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Teofilov (2017) argues most strongly about the investments which be extremely profitable in the industry for tourism by providing some key insights for the potentially interested investors in the future:
· Variable and fixed costs are the lowest in Bulgaria in comparison with the European Union for running a business.
· The corporate tax rate is also the lowest in the EU as it is little over 10 per cent (to provide a better perspective, the corporate tax in Romania is over 16 per cent).
· The GDP composition is balanced in Bulgaria despite the demographic crisis that the country continues to face today.
· This is a key point: the growth of the tourism sector has grown with over 5 per cent between 2010 and 2015 and continues to rise. This outperforms the general growth for the European Union and the world as a whole.
· There is an increasing establishment of partnered tourism sector organisations which can act as a link between an tourism-related investment and as well as that private investment projects.

[bookmark: _Toc45269139]Governmental Involvement
The government is not directly involved with running the private sector companies which operate within  the industry for tourism and travel for Bulgaria. However, the Bulgarian government aims to create an economic environment for tourism development as much as possible. This has resulted in multiple successes, including the 2014 third ranking for Bulgaria as one of the easiest economies in Eastern Europe to conduct and develop as business into. The Global Service Location Index for 2016 has ranked Bulgaria in second place. Finally, the government has aided the development of the industry in accordance to outsourcing other European destinations – for 2015, Bulgaria gained first place, according to Teofilov (2017). 
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According to the research conducted by IBIS World (2020), the Global Trade Associate will extend at an annual rate of zero 2% to $ 1.5 trillion over 5 years by 2020. World trade enterprises have performed well throughout the five-year period, with growing economies continuing to drive growth. Moreover, the countries of Asia and South America have a strong growth in financial profit per capita, which has enabled buyers in these regions to demand more and more travel abroad – this theory has proved to work in practice for all types of regions as long as the number of tourists who feel secure to visit is plentiful.
There are, however, currently faced problems due to the global deployment of COVID-19 (coronavirus) in 2020 where trading revenues are expected to reach 8.9% during the year. the world that is happening is expected to have a huge impact on all tourism-related industries, as several countries suspend international travel and limit the number of domestic flights.
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Late between harmful sights and dreams of glory, the longer period of a commercial venture on the Bulgarian coast remains marked by some unknowns with appropriate development plans for the future. Currently, with relative international tourists, its main strength remains within low cost compared to most different destinations in Europe. a bonus, however, that generates a massive commercial venture with devastating effects on some of the best well-liked places and it does not seem like property in the long run.
For Bulgarian tourists, the Euxine Sea remains the "sea of ​​home", full of memories and emotions. However, with the advantage of travelling across the border and competing in different destinations, their presence will not be considered. And if the cities along the Bulgarian coast fail to create the leap, the queues for the Greek ocean can still stretch within the returning summers.
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In conclusion, the economic and social context of Bulgaria should be revised very thoroughly as a result of the continuous rundowns and problems which the country faces. The country is in a state of a demographic crisis, majorly as a result of higher mortality rate than population increase through birth. Nonetheless, there are always potential solutions which can aid the economic growth of Bulgaria, one of which is the tourism sector that is one of the largest and most prosperous ones.
For 2017, there were 150 000 job places secured while for 2014-2015 Bulgaria celebrated some very notable successes in the sphere of tourism. The country is the most popular destination in terms of winter skiing sport resort and service.
Although the future is very uncertain, especially in light if the current Covid-19 virus outbreak, the prosperity that Bulgaria can adhere to in terms of attracting even more tourists should not be taken lightly. 
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