



In this essay called: A COMPARISON OF THE MARKETING METHODS OF TWO MULTINATIONAL HOTEL CHAINS . I will present the marketing methods of two well established multinational hotel chains: Marriott International and Best Western Hotels and Resorts. I have chosen to present the marketing methods of these two hotels because they are two renowned hotels and have similar yet different marketing strategies.
INTRODUCTION OF THE HOTELS
MARRIOT INTERNATIONAL
Marriott International, Inc. is an American multinational company that operates, franchises, and licenses lodging including hotels and residential properties, The company was founded by J. Willard Marriott and his wife Allice Marriott. Marriott is the largest hotel chain in the world by the number of available rooms. It has 30 brands with 7,642 properties containing 1,423,044 rooms in 131 countries and territories. Of these 7,642 properties, 2,149 are operated by Marriott, and 5,493 are operated by others pursuant franchise. The company also operates 20 hotel reservation centres. 
Marriott International, Inc. was formed in 1993 when Marriott Corporation split into two companies: Marriott International, Inc., which franchises and manages properties, and Host Marriott Corporation, which owns properties. 

This hotel is providing a large range of products and services which include the following:
· Spa
· Personal trainers 
· Outdoor pool
· Gym
· Meeting spaces 
· Saunas 
· Fitness facilities 
· Yoga trainer and facilities 



Best Western Hotels &Resorts
Celebrating 75 years of hospitality, Best Western® Hotels & Resorts is an award-winning global network of hotels located in over 100 countries and territories that offers accommodations for all types of travellers. From the most exotic countries to the most beautiful cities Best Western is providing to its customers an unforgettable experience.
This hotel is providing the following service and products:
· Gym
· Indoor pool
· Bar 
· Fine dining
· Spa 
· International cuisine 
                                                                                                                                                     

MARRIOTT HOTELS MARKETING STRATEGY 

CURENT MARKETING POSITION AND MARKETING STRATEGIES 
It is a well-known fact that majority of consumers are seeing this hotel as an image of quality and top experiences. Over the years this hotel established a position over the market and created a strong brand name 
· DEMOGRAPHIC SEGMENTATION -targeting customers and potential customers like businesspersons or people with a good financial background are the main targets for Marriot
· MULTICULTURALISM-it is a really important tool used by Marriott by using this marketing tool this hotel is attracting people from different countries or religions  
· LOCATION- all the guests want to visit specific places so by being close to what the customers want it will bring more customers
· DIGITAL MARKETING -a prolific way to attract new customers 
· PRICE COMPETITIVITY-every single person is looking for a good deal
To be able to attract customers no matter their age Marriott is using different ways to approach the customers and potential customers. Living in a digital era most of the people are using different sites to see or find out new places. So, web sites are one of the numerous ways to promote their hotels and resorts. Facebook, YouTube, Twitter, commercials, or travel influencers are some ways that Marriot is using to promote their premises.
                                                            
BEST WESTERN HOTELS AND RESORST

CURENT MARKETING POSITION AND MARKETING STRATEGIES 

This well-established hotel is considered by many a more accessible hotel that is providing quality services. From 1946 Best Wester Inc. created a strong name and image in hospitality industry which make this hotel very popular around the world.
· BRAND SEGMENTATION-this hotel is more family focused 
· LOCATION -this specific hotel is having numerous facilities around airports which is a big plus within their marketing strategy
· PRICEING -while Marriott is more expensive Best Western is more pocket friendly
· OFFERS-there is no way that a customer will say no to a good deal, and this is what Best Western is giving to its customers, good deals 
· PRICE DESCRIMINATION-locals from the numerous locations around the world will receive a better price, this influencing local people to visit the hotel.
· UPGRADED SERVICES – new and existing customers will be given the opportunity to enhance the services that the hotel is providing
· SEASONAL PACKAGES-it is a good thing to have different prices during different season, in this way Best Western is attracting new customers

Best western is using similar ways as Marriott International to promote their facilities, and to bring new customers and to keep regular customers to return.

Today a lot of companies want to become greener and more environmental conscious that including MARRIOTT INTERNATIONAL and BEST WESTERN HOTELS AND RESORTS.
As a lot of hotels are becoming greener, Marriott International is adopting new ways to become greener by minimizing environmental footprint by sustainably managing their energy and water use, reducing the waste and carbon emissions and increasing the use of renewable energy. 
Source Responsibly- “We are committed to integrating leading environmental and social practices into our supply chain and partnering with like-minded suppliers. We aim to reduce the negative environmental and social impact of our business activities by focusing on sustainable, responsible and local sourcing.”

‘’STAY FOR THE PLANET’’ Is a program that Best Western adopted to promote respect for environment. By reducing the carbon footprint and by using the energy more efficiently throughout the hotels it will be an important factor for Best Western in their way of becoming a greener hotel. Food sustainability and by buying from local suppliers it is a further step that they took.
Not only that they are becoming greener but Best Western together with local or international organizations in the fight of food wastage they are helping local communities from all over the world that they are having hotels.
Throughout the hotels they are encouraging their guest to be more environmentally minded by different signage around the rooms to let the customers know that it is important to stop wasting energy or water unnecessarily. So, to promote the movement they are giving special offers or discounts.

Current position regarding COVID-19 PANDEMIC

The COVID-19 left a huge mark on the hospitality industry and affected even closed some hotels.

“We take standards for hygiene and cleanliness very seriously and are taking steps to ensure the safety of our guests and associates. The Company has been closely monitoring the Centres for Disease Control and Prevention (CDC) and World Health Organization statements regarding the coronavirus (COVID-19). Daily, our hotels around the world are working to ensure that they meet the latest guidance on hygiene and cleaning. Our hotels’ health and safety measures are designed to address a broad spectrum of viruses, including COVID-19, and include everything from handwashing hygiene and cleaning product specifications to guest room and common area cleaning procedures.” - Arne Sorenson
President and CEO, Marriott International
See full protocols at: https://news.marriott.com/news/2020/03/13/a-message-from-our-ceo




“The new gold standard requires Best Western hotels to be independently audited by QT-trained assessors to enable them to be able to display a new kitemark or accreditation”- Best Western CEO declaration.
COVID-19 cleanliness standards and safety measures in more detail
[image: Best Western - Hotels That Care Safety Video]



CONCLUSION- Marketing tools are important tools when it comes to be able to create revenue and to keep and bring customers. These tools should be chosen carefully for each specific hotel as this will help them to create more revenue to bring new customers and to keep the customers coming back. Each marketing tool it is important but applied incorrectly could have a significant impact on the business. Location, customer targeting, priceing ,services and offers are just some tools that can create a successful business that will be on the market for a really long time.
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