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INTRODUCTION
As society advances and technology evolves, traditional marketing methods have seen a significant decline, largely due to the rise of digital marketing. The shift from traditional marketing strategies to newer advanced marketing ways has been controversial but have proved to have significant positive changes. In my assignment, I will explore the advantages and disadvantages of social media marketing, by examining how different social media platforms have an impact on marketing. By the end of this assignment, I aim to show how social media is profitable when trying to bring in new customers and reach a wider audience.

MAIN BODY
Many businesses have switched to social media marketing due to the large number of daily social media users. Brands have been able to profit from creating short-form content to promote their product and or service. With social media being accessible globally, business owners aren’t limited to a specific customer base, through using strategic algorithms and keywords brands are able to expand their audience reaching potential customers across different regions and demographics. This wide accessibility allows businesses to adjust their marketing ways, either through specific advertisement styles, taking into consideration the target audience location, age, and even season. Through this, brands ensure their message resonates with diverse groups which leads to maximizing the impact of their product/service on a global scale. Another way social media is attractive to brands when it comes to reaching more customers is through celebrity collaborations, a perfect example of this is famous popstar Rihanna and the amazing brand Puma, in 2015 when Rihanna released a footwear collaboration called ‘The Creeper’ people were surprised as both the celebrity, and the brand are loved by many and both parties were able to profit from this collaboration. (Nogin blog, ‘The Powe of Celebrity Collaborations And How To Collab With Brands.’03/16/22). Traditional marketing ways such as direct mail, telemarking, and billboards are now not as commonly used any more due to the expense, unlike digital marketing, most traditional comes with labor expenses, including the distribution and staffing needed to execute a campaign or launch to a good standard. The positive change towards digital marketing has enabled precise targeting capabilities traditional marketing has never been able to offer, with the new and innovative digital marketing tools and analytics, real-time feedback is given to businesses which in the long term helps them in long-term future promotions. However, while digital marketing is often praised as the most effective promotional strategy, some businesses still prefer traditional marketing methods, this preference could be partially due to the intensely competitive environment (WAC insights/blog ‘Top 20 Advantages and Disadvantages of Digital Marketing’ 02/14/24) of social media platforms, where being unique and standing out could be a challenge. In the populated digital world businesses constantly innovate and adapt to stay relevant, whether it is keeping up with trends or changing up the aesthetic to keep up with times, with all that said some businesses could potentially find that overwhelming and intimidating and choose to stick with traditional marketing ways such as direct mail, television commercials, and print ads, which still bring visibility but also stability, as that’s, is what some businesses are used to so they don’t feel the need to switch as they don’t have a set target audience. Another reason why some businesses may choose to stick with the more ‘old-fashioned’ way of marketing is due to the opened doors to negative feedback the digital marketing world has, one of the most important factors to remember is that everyone on social media as an opinion (Brimar Online Marketing ‘10 Social Media Marketing Negative Effects’), some brands choose to stick with traditional marketing methods such as print ads and direct mail due to the fact that they want to avoid the potential controversies on social media, social media being so big, upsetting a small amount of people could be critical to a business due to the big rise of cancel culture. By controlling their selected target audience brands can avoid public backslash or unwanted feedback that can quickly spread on social media; by going with their approach, they can maintain a more polished and consistent brand image, free from the unpredictable and toxic environment social media can be. Most businesses prefer the social media promotion as the collaborative aspect allows brands and celebrities to work together which excites the audience making product launches more anticipated. Another important factor to keep in mind with social media promotion is that YouTube is also a social media platform, with the rise of YouTube many people stopped watching regular television therefore traditional commercials are less likely to be used as a promotion method as short form advertisement is more convenient and cheaper to produce therefore being a popular option for businesses.
CONCLUSION
Overall, after arguing both sides, In my opinion, I believe social media is the logical way for businesses to further develop their customer range, with innovative, convenient, and cheaper marketing ways social media brings, brands are able to be unique and stand out whether through creative short form content commercials to brand-related celebrity collaborations, there is no excuse as to why brands should not be using social media due to the fact that if a business is running to a good standard and is inclusive, diverse with its services or products then there should not be harsh negative critiques and if there is, it is on the business to take the constructive criticism and utilize by making the brand better.
