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If we don’t start doing action rather than just talking it will be too late. Cities will be under the water forest will become desert; some animals will extant. We must react quickly!!
Beautiful city like Amsterdam, Basra, New Orleans, Venice, Ho Chi Minh City, Kolkata, Bangkok, and more and more it could be under the water by 2030. people will leave their home and the place they grow up in will be disappeared. Animals like Bumblebees, Whales, Asian elephant, Oceanic bird species and sharks and too many more will be extant because the climate change. What should we do and how we fix it? We have been burning more and more fossil fuels like oil and coal, which release CO2, to power our home, factories, airplanes and cars. There is also a lot more of us. The global population has tripled in the past 70 years. And we are consuming more products from animals that release another pollutant called Methane. All those gases are in the air, and when the sunlight gets into earth the heat get trapped into the atmosphere and the plant gets wormer. Scientists call it the “Greenhouse Effect”. But the concern is not that the earth is getting wormer the problems it happens so quickly. The temperature on earth rises one degree since 1800 and that not bad and if it rises one to one and half degree in 2100 it will be ok, but the problem is scientist saying that it might rise to one and half degree by 2030. Sea levels are rising 3 millimetres a year because sea water rise as the temperature rise. Milting ice add trillions of tons of freshwater to the oceans. And that will affect us all. Entire cities could be under the water in the next 80 years and millions will lose their home. How can we change that? The answer is we have to change our way of doing things, like to cycle to work, eating less meat, reduce our energy use and bills, we have to protect and respect our green spaces like parks and gardens because plants and trees absorb the CO2, try to use stuff can be recycled and avoid single use items, talk to the people you know about the change you make. How can governments change that? Invest in renewable energy and keep the fossil fuels in the ground. Encourage people to switch to electric cars, improve farming and encourage vegan diet, restore nature and protect forests and the oceans, reduce how much people consume and reduce plastic. People must take climate change serios and save our mother earth and make it healthier because healthier planet healthier ecosystem healthier ecosystem healthier people. 
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Persuasion and influence on others 
Effective persuasion and influence skills can help individuals and organizations to achieve their goals by gaining the support and cooperation of others. It involves the ability to communicate effectively, understand the needs and perspectives of others, and build trust and rapport. By using these skills in a positive and respectful way, individuals can influence others to adopt new ideas, behaviours, and attitudes, and create positive change. It is important to remember that persuasion and influence should always be used ethically and responsibly and should never involve coercion or manipulation.
Persuasion and influence in language 
The words "persuasion" and "influence" have different connotations in language. Persuasion is typically associated with the use of language and communication to convince someone to accept a certain point of view or idea, whereas influence can involve a broader range of factors, such as social norms, personal relationships, or non-verbal communication. Persuasion is often viewed as a more subtle and respectful way of convincing someone, while influence can sometimes involve a more forceful or manipulative approach. However, both persuasion and influence can be used ethically and effectively if they are based on honesty, empathy, and a desire to help others.
Persuasion and influence idiomatically.
Persuasion is often seen as an art form that involves using language and communication skills to present ideas in a convincing and compelling way. It requires the ability to express oneself clearly, organize one's thoughts effectively, and use appropriate tone and body language to engage the audience. On the other hand, influence is often viewed as a more targeted and goal-oriented activity that seeks to change people's attitudes or behaviours in a specific way. It can involve a range of communication strategies, such as using social proof, appealing to emotions, or highlighting the benefits of a particular action or decision. Ultimately, both persuasion and influence require strong communication skills and a deep understanding of human psychology and behaviour.
Methods of persuasion and how to influence others.
These are all good principles to keep in mind when using persuasion:
1. Strong conviction: The source of the persuasion should have a strong conviction and deep faith in the idea being spread, as any doubt or confusion will reflect negatively on the idea and make it less convincing.
2. Clarity and specificity: Avoiding generalizations and keeping the message clear and specific helps to focus the conversation and prevent confusion.
3. Respectful dialogue: Avoiding arguments and explosive bullying of opponents is important to maintain a respectful and constructive dialogue. The goal should be to persuade through evidence, facilitation, winning hearts, and support rather than antagonism.
4. Clear justifications: The recipient of the persuasion needs to be informed of the reasons for adopting the idea, its advantages, and the evidence supporting it. The source should analyze the dialogue into logical premises that explain the strength of data and facts and present final results that make the difference in realizing the goal.
5. Logical conclusion: The goal of persuasion is not to prove that one is right but to reach a logical conclusion that is free from personal victories and competitive bullying. The goal should be to persuade the recipient to adopt the idea through rational and logical reasoning.
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What is design thinking and what are its importance, stages and basic principles?

Design thinking is a human-centered approach that involves empathizing with the people who are affected by the problem, defining the problem, ideating potential solutions, prototyping and testing these solutions, and finally implementing the best solution. It emphasizes a deep understanding of the user's needs and experiences, collaboration and iteration, and a bias towards action.
One of the key aspects of design thinking is the focus on generating multiple solutions and exploring them in a low-risk environment. This encourages creativity and experimentation, leading to more innovative and effective solutions.
Design thinking has been used to solve a wide range of problems, from creating new products and services to improving processes and systems. It can be used in various industries such as healthcare, education, social services, and finance. The approach has gained popularity in recent years due to its success in addressing complex problems and delivering tangible results.

The Four Principles of Design Thinking

the four principles of design thinking are:
1. The Human Rule: All design should start with a focus on people, and their needs and experiences should be at the center of the design process.
2. The Rule of Ambiguity: Accepting and embracing ambiguity is important in the design process, as it allows for exploration and the discovery of new possibilities.
3. Redesign Rule: Design is an ongoing process of iteration and improvement, as designers continuously seek to meet human needs and address new challenges.
4. The Tangibility Rule: Creating tangible prototypes and visual representations of ideas can help to communicate and refine them more effectively.

The five stages of design thinking

Based on these four principles, the design thinking process can be divided into five steps, or stages, according to the Hasso Plattner Institute for Design at Stanford University: Empathy, Define, Reflect, Prototype, and Test.
The first stage: empathy
The empathy stage is crucial to the success of the design thinking process. It involves understanding the user's perspective, needs, and desires by observing and engaging with them. The goal of this stage is to set aside any preconceptions or assumptions and gain a deep understanding of the user's context, challenges, and goals. This involves a range of empathy-building methods, such as conducting interviews, holding focus groups, or using immersive research methods like shadowing or ethnography. By gathering real insights and developing empathy for the user, the designer can create solutions that truly meet their needs and address their pain points.
The second stage: selection
Defining the problem statement is crucial to design thinking because it sets the stage for generating ideas and solutions that are focused on meeting the user's needs. It's important to approach this stage with an open mind and avoid jumping to solutions too quickly. Instead, focus on identifying the root cause of the problem and the underlying needs and desires of the user. By the end of this stage, you should have a clear and concise problem statement that guides your design process.
The third stage: the idea
During the idea stage, the focus is on generating a wide range of ideas, without judging or evaluating them. The goal is to encourage creativity and exploration, and to generate as many potential solutions as possible, no matter how wild or seemingly impractical they may seem. Brainstorming sessions, as you mentioned, are often used during this stage to facilitate idea generation and collaboration among team members.
Fourth stage: prototype
In this stage, the design team creates a rough model or a prototype of the product or solution they have envisioned. This prototype can be made of different materials, such as paper, cardboard, or even digital tools like wireframes or mockups. The key is to create a low-fidelity version of the product that can be quickly and easily modified based on feedback from users. The prototype serves as a way to test and refine the ideas generated in the previous stages.
Fifth stage: testing
The testing stage is where the prototypes are tested by the target users. The goal is to get feedback on the product's functionality, usability, and desirability. Based on this feedback, the design team can refine and improve the prototype or even pivot to a new direction. Iterating through the design thinking process is essential for creating a product that meets the users' needs and solves their problems effectively.
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