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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the pages loaded in within 1-2 seconds a good website should load as fast as possible in balance with content features ideally 2 seconds or less to maximize users experience and sales conversion. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: it has a lot of sub-pages once you open the website you will see, right at the top of the page contact corporate events food & drinks, gift vouchers, and book now. And below that you will see more offers such as location, games, offers, party, groups, and more. Witch one you click on them there will be more options for you to choose from. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: once you open the website it is at the top of the page on the right hand side which will say book now and then you will click on it and processed by putting in the location you want to play at then you would add have many people going and add them in and then press continue and it will take you date and time select them and it will come down with price then click witch one suits you and continue to enter your details and you are all book up and ready to go.

	Question 1d - What improvements could be made to the usability of the website?


	Answer:  the website could improve to invest into live chat so if you have any questions, it could answer straight away at any time you need any information rather than wait. Also, would say that the website could make the pricing more visible for the costumers, then going to the booking faze and then seeing the price at the end of your booking, would be much better if their price would be in the home screen.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: on the laptop it is nice and clear. On the phone you need stop scroll more down to see the different games you want to play and book.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses different coloured pictures to stand out like for family deals they use a picture with family compere to strike and best-off free games. It’s really pleasing to look at also they have made bold writing so it catches your eye straight away.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: you can contact them by telephone or email. There are no chat lives chat which is not affective at all as you would always have to call or email them to get some information you want to as on live chat you would get a straightforward answer to any question you require. 


	Question 2d – How effective are the social media links on the website?


	Answer:  they are good open quick on all the social media the most active day to day is Instagram Facebook and TikTok. (x-twitter) and YouTube haven’t been active in a very long time. So I wouldn’t recommend to use them social media for the news updates. This is aligned with (YEC, 2024) mentioning about the importance of keeping the social media up to date in order to maintain engagement, enhancing brand visibility, and staying ahead of competitors.   


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: yes, it is as you click on it straight away it takes you straight to the website and all the information is above the page straight away. Where its offer you plenty of thigs such as food and drinks, games, party, groups and more other things.  


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: I could not fine the actual customers reviews and the actual web site. But by typing in the Hollywood bowl UK reviews, it does come up exterminated 4.5 starts rating but it depends on which location and areas you would book it as it all depends on location.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  it is presented in a good way that would trigger your brain into continue to investigate all the little games and VIP section they provide. Witch is a nice way off marketing into spending more and having a loyal customer to come back to it and, I would recommend 100% to my family and friends


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  it is clear as day. It does effect on how many people is coming and what kind of game they want to play plus if they want to include a food and drinks as well. And it depends on how old you are as for children under 16 will be a bit cheaper than someone who’s older. Pulse it depends if you would like family package.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Hollywood

	
	2. bowl

	
	3. UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes it comes straight up and then you would click on the first one and it will take you to the actual web site.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, I think website are still important for businesses in the UK today. For companies like Hollywood bowl the website is basically the main place for customers to go book lanes, check prices, and find location and see offers. The website more details and trustworthy information as well safe way to book a lot of people still prefer using website then planning something, especially group booking or events. Overall websites are still important for building trust and making things easy for customers  

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: one way the Hollywood bowl group website could be improved is n=by making the colours clear and improve is by making colours clear and easier to read, at the moment some text doesn’t stand out enough from the background witch can make it harder to read, if I use stronger contrast and clearer colours it would improve accessibility and make the site easer to use, this would help customers find what they need faster especially when booking or looking for offers and could lead to more booking, also I would a live chat so its easy for customers to connect.
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