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[bookmark: _Toc6022184]Introduction
Marketing is known as the essential part of business. It is the way that helps the organizations to reach their target market. According to Pant and Rastogi (2018), marketing is a major part of business that includes several activities like, segmentation, targeting, position, promotion, market research and many others. It is important to be mentioned that marketing activities differ from organization to organization and at the same time, it provides better results to the companies if the strategies are developed in the most effective manner. In this study, the target is to identify and evaluate the importance of marketing and its advancements for a business. In order to conduct the study in the most efficient manner, the focus will be made particularly on a Bengal Cuisine, which is an Indian restaurant operating business in the United Kingdom.
[bookmark: _Toc5897931][bookmark: _Toc6022185]Background
In this section, it has been identified that marketing is very important as well as essential part of business. Marketing is a group of activities, which are undertaken by the organizations in order to create awareness in the market about its products and services and at the same time, marketing also helps the organizations meeting customers’ demand in the best possible manner. Therefore, considering the concept of marketing, it can be stated that companies must focus on the marketing activities so that they can reach to their customers in a better way. At the same time, it can also be stated that concentrating on the marketing activities is very important for identifying the right customer segment for the business. However, Hanssens (2018) believed that marketing can help the organizations only if the strategies are developed effectively. 
In this context, Setiawan et al., (2018) stated that in order to adopt the right marketing strategies and conduct marketing in an efficient manner the companies need to follow the right models and theories of marketing. For example, there is AIDA model, which is very helpful in creating awareness in the market regarding a product or service. Abu-Naser et al., (2018) stated that AIDA model provides a systematic process through which awareness can be created in the market regarding a product or services and companies can influence the customers properly with the help of this model. On the other hand, Chaffey and Ellis-Chadwick (2019) stated that AIDA model is much time-consuming model, which makes the marketing process delayed. On the other hand, Malhotra (2018) mentioned that for a company, which is either selling new products in the market or the company is new in the market, the AIDS model is very important because it helps to create awareness in an efficient manner. 
According to Martell (2018), marketing is essential for understanding the taste and preferences of the customers in the market. Under marketing, companies conduct market research, through which the company can identify the views of the customers according to which products and services can be developed. At the same time, it can also be stated that with the help of marketing or market research the company can develop strong bonding with the customers. Hahm and Severt (2018) stated that better is the marketing activities, higher is the chance of getting success in the market. However, Cazacu (2018) commented that there are several companies in the international market, which are currently failure though they have adopted effective marketing strategies. For example, Nokia failed to sustain in the market though it had applied several effective marketing strategies.
In the context of the hotel or restaurant industry, it can be stated that the companies must adopt efficient strategies for marketing because it is very important for a restaurant to identify the taste and preferences in the market. For example, if a Chinese restaurant wants to expand business in UK, it requires identifying how much the customers in UK like to taste Chinese foods. At the same time, the restaurant also needs to identify the eating habit of the people in UK to understand their preferences in a better way. These can be done through marketing. On the other hand, Taherdoost and Keshavarzsaleh (2018) believed that marketing is essential for the companies in the present scenario to focus on the marketing activities because the level of competition is at the extreme point in every sector. In the context of hotel and restaurant industry is competition. Hahm and Severt (2018) mentioned that in the context of marketing the organizations need to focus on the promotional strategies. In order to develop better promotional strategies, the companies need to adopt innovative ways to promote its products and services. Malhotra (2018) added that the companies in the hotel and restaurant companies in the current scenario adopt social media or online sites to promote their products to the maximum number of customers.
Therefore, considering the overall background analysis of the study, it can be stated that marketing plays an important for in setting a perfect future for the business. In this context, it is important to be mentioned that developing better marketing strategies is the duty of the management teams of the companies. It is highly recognised that marketing cannot be and should not be avoided by any organization.
[bookmark: _Toc5897932][bookmark: _Toc6022186]Aim and objectives
The primary aim of this study is to determine how far marketing is important for a company like, Bengal Cuisine in the United Kingdom. The objectives of this study are stated below:
· To identify the importance of marketing in the current context of the restaurant industry in the United Kingdom
· To identify the relationship between marketing and organizational success in the context of restaurant industry in the United Kingdom
· To identify and evaluate the challenges that the cuisine restaurants in UK are currently facing
· To provide some needful recommendations to the cuisine restaurants in UK for the betterment of their marketing initiatives
[bookmark: _Toc5897933][bookmark: _Toc6022187]Method
In order to conduct the study and systematic method was followed. A method was selected in order to collect the data and information in a better way for this study. The investigation used primary data for gathering real time data for the study. In order to gather the primary data, the study used the survey method. Survey method was followed because this method was the easiest method for collecting the primary data within limited time span. At the same time, it can also be stated that survey could be conducted online. Survey was done with 50 employees of Bengal Cuisine in the United Kingdom. A questionnaire was developed for conducting the survey. The questionnaire was developed and sent online. In order to select the sample, the probability sampling technique was followed because with the help of probability sampling, it was possible to select the sample from a large population. 
For selecting the research participants, the tenure of the employees at the Bengal Cuisine, UK was considered as the criterion. The collected primary data was analysed using the quantitative data analysis technique. Close-ended questions were included in the questionnaire. Quantitative technique of data analysis was selected in order to analyze the research data in a mathematical and scientific manner. At the same time analysing research data using the quantitative technique was easier and possible within the limited time span. In this context, it is important to be mentioned that proper ethical guidelines were followed at the time of conducting the investigation and other activities of the research.
[bookmark: _Toc5897934][bookmark: _Toc6022188]Results
Here, the results of the survey conducted during this study with 50 employees of Bengal Cuisine.
Q1. How long are you working at Bengal Cuisine, UK?
	Options
	Percentage of responses
	Number of responses
	Total respondents

	3 years
	22%
	11
	50

	4 years 
	38%
	19
	50

	More than 4 years
	40%
	20
	50



Q2. Do you believe that marketing is important for the current scenario of Bengal Cuisine, UK?
	Options
	Percentage of responses
	Number of responses
	Total respondents

	Yes
	94%
	47
	50

	No
	6%
	3
	50



Q3. Do you believe that Bengal Cuisine has adopted right marketing strategies?
	Options
	Percentage of responses
	Number of responses
	Total respondents

	Yes
	28%
	14
	50

	No
	72%
	36
	50



Q4. What is the main challenge faced by Bengal Cuisine, UK in the context of marketing?
	Options
	Percentage of responses
	Number of responses
	Total respondents

	Financial challenge
	14%
	7
	50

	Inefficiency of the managers in developing strategies
	46%
	23
	50

	Inefficiency of the marketing team
	40%
	20
	50



Q5. Do you believe that the business of Bengal Cuisine, UK is getting hampered due to the lack of proper marketing activities?
	Options
	Percentage of responses
	Number of responses
	Total respondents

	Yes
	74%
	37
	50

	No
	26%
	13
	50



[bookmark: _Toc5897935][bookmark: _Toc6022189]Discussion
Considering the findings in the above shown tables, it can be stated that the participants or the employees participated in the survey had enough experience in the organization as they are working for a long time. Most of the employees are working at the firm for 4 years or more than that. Therefore, it can be stated that the employees have much knowledge about the marketing activities of the company. Therefore, the feedbacks of the respondents in this survey can be considered as valid and reliable. On the other hand, if the answers of the employees are considered, it can be noted that they believe that marketing is important for the business of Bengal Cuisine in the United Kingdom. It means the employees must have understood the fact that with the help of marketing activities the company can gain several benefits. This is clearly indicating the importance of marketing in the practical world of business. Considering the answers of the employees in the context of the third question of the study, it can be stated that the higher management of the company has failed in developing the right marketing strategies for the business. 
Most of the employees, who participated in this survey, mentioned that the strategies adopted by the management of Bengal Cuisine in the United Kingdom are not at all satisfactory. In the background analysis of this study, it was identified that at the time of developing marketing strategies the management of the companies needs to consider the external and internal environment in which the company is operating business. In the context of the business of Bengal Cuisine in UK, it can be stated that the company is operating in a highly competitive market and in order to survive in this market, the most important matter is developing the right marketing strategies. As the employees of the organization has mentioned that the marketing strategies are not that satisfactory, it must be mentioned that the company has failed in developing the same.
In the context of the challenges in marketing, it can be stated that the employees believe the company has failed in developing enough strategy for marketing because of the inefficiency of the managers and inefficiency of the employees. Considering the views of the employees, it must be stated that the managers at Bengal Cuisine needs to be more careful while developing the marketing strategies for the business. In this context the company may follow different models’ ad theoretical approaches associated with marketing. As suggested in the background study the company may follow the AIDA model. At the same time, the company may develop better 4Ps of marketing. 
Therefore, from the overall discussion on the primary research of the study, it can be stated that the higher management of Bengal Cuisine in the United Kingdom needs to be more careful and more efficient at the time of developing the marketing strategies for the business. At the same time, the company also needs to focus on providing proper training to the employees in this regard.


[bookmark: _Toc5897936][bookmark: _Toc6022190]Conclusion
[bookmark: _GoBack]This research has identified that marketing is very important for every organization. In order to perform marketing activities efficiently the company needs to focus on different theoretical models. The study has also indicated the management of Bengal Cuisine needs further development in marketing.


[bookmark: _Toc5897937][bookmark: _Toc6022191]Reference list
Abu-Naser, S.S., Al Shobaki, M.J., Amuna, Y.M.A. and El Talla, S.A., 2018. The Reality of the Effectiveness of Electronic Marketing in Technical Colleges in Palestine.
Cazacu, A.N., 2018. THE IMPORTANCE OF COMMUNICATION IN THE ANIME CULTURE’S E-MARKETING. CASE STUDY. Journal of Romanian Literary Studies, (15), pp.677-689.
Chaffey, D. and Ellis-Chadwick, F., 2019. Digital marketing. Pearson UK.
Hahm, J. and Severt, K., 2018. Importance of destination marketing on image and familiarity. Journal of Hospitality and Tourism Insights, 1(1), pp.37-53.
Hanssens, D.M., 2018. The value of empirical generalizations in marketing.
Malhotra, N.K., 2018. Marketing Research: Current State and Next Steps. Brazilian Journal of Marketing-BJMkt Revista Brasileira de Marketing–ReMark Special Issue, 17, pp.18-41.
Martell, D.A., 2018. Marketing Information and New Technology. In Management Information Systems: The Technology Challenge (pp. 161-181). Routledge.
Pant, L.K. and Rastogi, A.K., 2018. A Study on Green Marketing: its Use and Importance. Journal of Global Economy, 14(4), pp.81-90.
Setiawan, I.W.A.P., Astawa, I.K., Wendri, I.G.M. and Ruki, M., 2018. MICE MARKETING MIX ON PRIME PLAZA HOTEL SANUR. Journal of Applied Sciences in Travel and Hospitality, 1(4), pp.417-424.
Taherdoost, H. and Keshavarzsaleh, A., 2018. Managing successful IT project; marketing perspective.


[bookmark: _Toc6022192]Appendices: 
[bookmark: _Toc6022193]Appendix-01 
Q1. How long are you working at Bengal Cuisine, UK?
	Options
	Chose that applies 

	3 years
	

	4 years 
	

	More than 4 years
	



Q2. Do you believe that marketing is important for the current scenario of Bengal Cuisine, UK?
	Options
	Percentage of responses

	Yes
	

	No
	



Q3. Do you believe that Bengal Cuisine has adopted right marketing strategies?
	Options
	Percentage of responses

	Yes
	

	No
	



Q4. What is the main challenge faced by Bengal Cuisine, UK in the context of marketing?
	Options
	Percentage of responses

	Financial challenge
	

	Inefficiency of the managers in developing strategies
	

	Inefficiency of the marketing team
	



Q5. Do you believe that the business of Bengal Cuisine, UK is getting hampered due to the lack of proper marketing activities?
	Options
	Percentage of responses

	Yes
	

	No
	




