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Health and Wellbeing- the emerging trend within hotels.


	
Health and wellbeing are emerging trends within the hotels and the hospitality industry. In this emerging trend, there is a shift to meet the health and wellbeing of the guests by the hotels increasing their satisfaction. There has been an increase in the number of health and wellness conscious individuals since the recent coronavirus pandemic. According to studies by Fallon and Rutherford (2010), more travellers are wellness minded, and have challenges being active and eating right during their travels or vacations. To meet this emerging trends there are various activities and strategies that have been adopted by hotels. This is due to the guest expectations that the hotels will be more aware and receptive to the trend. The hotels have done this through providing amenities that aid in the maintenance of their health and wellness routines away from home. Some of the emerging trends include installation of high-tech wellness installed at the rooms, aromatherapy system and deep cleansing techniques, better sleep experiences for the guests and installation of equipment that support the health and wellness in the hotels and rooms. From the topic, hotels develop wellness spas, new classes, gym equipment, sneakers and work out gears for the guests. For the health-conscious clients, there have been development of plant-based diets, keto and gluten free diets to cater to their varying needs. 
Kvasha and Nikolskaya (2021) posits that in the health and wellbeing trend, the guests are seeking wellness experiences during their travel. They seek to visit facilities that promote their health and wellness credentials. The hotels adopt sustainable practices to ensure value to the guests and structure for satisfied guests. From the above topic, hotels must ensure regular upgrade of the health and wellness to focus more on detoxification, ethical, wholesome living as well as advocate for better mental health. The trends in the hotel industry are constantly changing, and the hotel establishments must keep up with them to attract customers as well as create positive experiences for them during their stay. Most millennials for instance are health conscious and looking for establishments that can provide healthy and wholesome food, with wellness facilities for positive experiences. Due to this health fads, the hotels develop menus that cater to the healthy and sometimes weight conscious individuals by offering wholesome foods, vegan and low-fat options (Barjaktarovic and Pindzo, 2016). 
The high-tech wellness is installed in the guest rooms to align with the priorities of the health conscious and wellness guests. These include air purifiers, shower heads with vitamin c, aromatherapy and deep cleaning techniques like the ozone shock treatments. There is high demand for these wellness rooms in major hotel brands like the Ritz Carlton and the Hilton. Individuals are willing to pay more for these services as they enhance their wellness. Another strategy employed by hotels for health and wellbeing of the guests, they provide positive sleeping experiences for them. This is done through provision of foam, or coil mattresses and dim lighting to ensure quality rest and sleep for the guests.
To cater to the health-conscious individuals, there is emergence of juice bars, antibacterial cedar elements, vegan and gluten free diets, and detox packages.
Some of the skills acquired are better customer service and analysis of emerging trends to exceed customer expectation. According to Mullins and Dossor (2013) customer service is important in the hospitality industry especially in the hotels. As a hotel staff, there is direct interaction with the guests, and their experiences at the hotel determine, if the establishment retains them or has lost business to another establishment. Through effective customer care, the guests need is met and exceeded leading to their satisfaction. Accurate analysis of the emerging trends helps the hotels in restructuring and creation of equipment that will give them a competitive advantage over others in the industry.  Through this knowledge, there will be excellent customer service that will enable the retaining of guests and exceeding their expectations. This will be useful in future placements within the hotel industry. Acquisition of these hard skills will help in creation of positive experiences for the guests in the hotel establishment (Tesone, 2010)
During my placement at the hotel, I have observed that more individuals are aware of their health and wellbeing despite being on vacation. Most of the guests prefer hotel packages that offer wellness activities such as yoga classes, gym training, spas experiences such as salt baths and therapies such as the IV therapy at the spas. Over the shifts I have been at the gymnasium and spas, the facilities are fully booked with more individuals willing to adopt to the wellness culture. Despite the high cost of the heath and wellness packages, they have been willing to pay, for their wellbeing. The hotel through the chefs, have developed menus that cater to these clients. There are more plant-based menus, low fat diets and recently, there was introduction of a juice bar that offers complementary smoothies and green juices to the health-conscious clients. 
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