    Community Engagement 
                Module code: LCBB4002

                   Assessment II 








      Student name: Damian Florentina 
          Student ID: 2020306	
    Lecturer name: Anupam Mazumda

Table of Contents
Introduction	2
Main Body	3
Conclusion	7
Reference List	8







[bookmark: _Toc80283161]Introduction 
Reflection refers to conceptualising own experiences gained from a program or practice. Exploring new concepts and developing approaches that are significant towards a specific chosen area is part of reflection. Own thinking abilities and concerning specific examples for selected areas are the parts of reflection studies. Comparing, analysing, and evaluating a particular concept concerning for own experience and thinking are the main perspectives of reflection. Community engagement is an imperative approach that is concerned to create relationships, develop visibility, and brand consciousness while business management is undertaken. In other words, community engagement is particular for attaining collaboration with people that involve well-being to attain environmental and behavioural changes. 
The present study will emphasise the best practices between the selected community engagement practices in Assessment 1 with other charity organisation's programs. It will evolve the differentiation of community engagement approaches along with effective communication stabilities and active stakeholder’s participation. In this study, there will be the involvement of community engagement prospects of Oxfam charity organisation. Oxfam is working in 67 countries with more than 3500 partner organisations with the presence in 5 continents (Oxfam GB, 2021). However, the study will examine social media engagements and analysing impacts that can be best practices of community engagement. 
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In the previous assessment, I have gained knowledge about community engagement practices concerned with a project that is Food and nutrition programs for children in London. The foremost aim of the project is particular to develop participants for making healthy food items concerned with alertness and energy. This project is also significant for reducing the risks of illness and diseases. Participants within the project can determine the needs of nutrition that are effective in children's bodies. On the contrary, Oxfam is an organisation that is dealing with reducing poverty. Reducing hunger, providing health, education and responding to emergencies are some attractive concerns of Oxfam (Oxfam GB, 2021). Additionally, the participants of this organisation are able to contract with fighting to climate change and providing justice for women alongside gender. Community engagement practices are adjacent to build and sustain cohesive communities that are effective for service provisions concerned to the liveability of communities for envisioning societal change alongside community's future (Ćulum, 2018). 
The difference between the two projects is Oxfam is dealing with poverty, which is accurate for providing service facilities such as education, emergency-situation and health. On contrary, the food and nutrition program is accurate for concerning the health issues and provide well nutrition services. Economic development, institutional engagement, direct service, community education and community organising are some key principles or practices of community engagement. In case of the Food and nutrition program, I found members have emerged in direct service, stakeholder engagements, creative interpersonal skills, socio-cultural integration along with multi-culturalism. Moreover, according to my experience, there is the inclusion of technological aspects and diversity while food and nutrition program is concerned. On the contrary, I think the services of Oxfam (related to reducing poverty) are particular for attaining stakeholder engagements and effective communication abilities for providing services to reduce poverty. In my opinion, food and nutrition for children in
London is having a positive impact on community engagement over attaining creative interpersonal skills and socio-cultural integrations alongside technological aspects and diversity. Creative interpersonal skills are advantageous for interacting with others (Rahim, 2020). I think while suggesting the needed food chart for children interpersonal skills can be a positive confrontation to the parents by the participants or employees, engaged with the program.      
Apart from the mentioned, I think socio-cultural integration is a positive apprehension that can be effective to identify diverse cultures where better service proficiency can be articulated. Moreover, implementing technological aspects is advantageous for tracking problems and solving accordingly, which can be betterment in services of food and nutrition programs for children. On the other side, in the case of Oxfam, it has committed to stakeholder engagements and communication abilities, which are positively affecting to reduce the poverty. I think communication is needed for the organisation to interact with others as it has its presence in various countries. This engagement practice can be significant for dealing with decision-making necessities, implementing strategic thinking and taking necessary actions while Oxfam is attaining to reduce poverty. Stakeholder engagement is effective for gaining useful information, interests and needs that are necessary for a particular business (Pyke et al., 2018). Engaging stakeholders is an imperative approach for Oxfam to increase business necessities and opportune best approaches for reducing poverty. 
I think for making communication, food and nutrition program is able to implement creative and interpersonal skills that are subjected to make interactions with several individuals. Moreover, necessary business necessities can be acquired through this skill. Interpersonal skills and creative thinking is having a positive influence to implicate innovations in business processes (Dhingra and Chauhan, 2017). Strategic thinking and decision-making capabilities can be there, which can be advantageous for making communication in solving issues of food and nutrition programs for children in the UK. On contrary, Oxfam is attaining stakeholder management, which is a communicative approach for developing business necessities, concerned for reducing poverty. I think making communication with stakeholders is an advantageous method of achieving success in the business of Oxfam. However, these are differences, obtained by both programs for doing successful service in their target places. 
In the case of community engagements, there is receptiveness of communication and stakeholder participation. Communication is a tool for making connections with others, which is significant for gaining necessary information and implements needful approaches in business. Issues and risks can be identified through assessing the communication approaches, helpful by their solving methods, which is providing success to a business. On the other side, stakeholder participation is positively affecting a business through their investments. Decision-making processes, communication and sponsorship are some effective aspects of stakeholder participation that can provide success to a community. However, community engagement needs can be fulfilled through communication and stakeholder participation in this regard. 
In case of proper research, Oxfam is concerned to conduct interviews, worldwide campaigns and considering crises. Some reports have shown that there is the presence of attaining vaccination programs by Oxfam, which is supported for resourcing the necessary research about the services to reduce poverty (Oxfam International, 2021). Through the help of proper research, there is the possibility of gaining necessary information regarding proper service by an organisation (Tulung and Ramdani, 2018). Moreover, implementing necessary approaches is possible through proper market research by an organisation. Moreover, the organisation has implemented EMMA toolkit for having some proper research (Oxfam Policy & Practice, 2021). The essential scopes of EMMA are significant over sudden-onset emergencies, a broad range of needs and rapid decision-making, which are significant for success by proper research. 
Community engagement is effective by adopting significant market research. In case of food and nutrition programs for children in the UK, they are concerned to conduct some campaigning programs where children are main consideration by the authority. In this regard, the program is attaining necessary information that is revealing the needs of children. Additionally, there seems the opportunity to provide a good food chart that is effective to improve health of children. Apart from these, many diseases can be known through obtaining research by food and nutrition for children in the UK, which is effective to provide cure phenomenon. According to this context, there is the chance of attaining more service facilities to the target audiences those opportune better developing perspectives for the service provider.  
Community mapping is playing an important role that evolves identifying the assets from neighbourhood. According to the opinion of Purwanto et al. (2020), community mapping emphasises on collecting data or information for the creation of resources and community assets within a specific area. People, physical structures and some other perspectives related to a community are the parts of community mapping. Information can be acquired by adopting community mapping that can create business opportunities. In the case of Food and nutrition program for children in the UK, community mapping is playing a crucial for success of the program. The program has been aimed at determining the needs of children and targeting several areas in the UK for adopting campaigns. I think both programs are hereby having the positive impact of community mapping concerning towards effective service proficiency. 
Social media is an effective platform for connecting towards attaining business objectives by attracting the customers. Needs of customers and information about community groups can be gained through implementing social media. In case of Oxfam, it can be effective to connect with more places where poverty is taking place. Additionally, the new programs for reducing poverty can also be provided through social media, which develops services of the organisation. On the other hand, food and nutrition for children can provide information about their campaign to enlarge the scopes of their services. 
Concerning towards attaining the best practices, there are some effective approaches of community management approaches that are significantly helping communities to have better services. I think communication is an essential approach that should be maintained by any community service providers, as it is helpful for gaining necessary information. Communication is advantageous for community engagements as it helps to interact with others and have some necessary information that is effective to provide best services to community (Houston, 2018). On the other hand, there are possibilities of implementing approaches and taking necessary actions, which is imperative for successful business. In case of food and nutrition for children in the UK, it can organise campaigns where the children are in needs of proper nutrition or suffering from any diseases. Proper communication herby can be a positive concern to communicate with parents and let them understand what the needs of children are. Similarly, communication is playing an efficient role in the services of Oxfam. The organisation can provide better service facilities where the poverty is taking a huge place. Better service availability such as education, health, and other perspectives can be adopted through communication with the target audiences. 
Additionally, there is the effectiveness of another practice, stakeholder engagements. Stakeholders are the key to provide supports to an organisation for developing success (Silberberg and Martinez-Bianchi, 2019). Proper stakeholder management is effective for businesses as it helps to create innovation and some strategic implementation that provide competitive advantage to an organisation. I think food and nutrition can make success through proper stakeholder management, as social media platforms are responsive to target them. According to me, Oxfam can also get advantage over stakeholder management as they can use the information and sources from stakeholders concerning towards better service efficiencies.  
[bookmark: _Toc80283163]Conclusion 
From the above descriptive analysis, this can be concluded that there is the effectiveness of concerning community engagement to develop the services of business and communities. There are some effective approaches such as communication, stakeholder management, technological implementations, social media engagements, creative and interpersonal skills, socio-cultural and multiculturalism integration while concerning community engagement. These approaches are important to consider as there are scopes to deliver better community services through these. In addition, there is the chance of necessary strategic implementations such as assessing latest technological innovations and effective social media consideration, which plays an attractive role for community engagement. However, community engagement can be developed better while taking some approaches through best practices. Organisations can choose specific approaches or practices of community engagement that are effective to enforce the service availability through different communities. Therefore, community engagement practices are important to consider effectively. 
Analysing the best practice is necessary for any organisation, as community service providers could not apply all the practices. Among such practices, there is the importance of communication, as interaction plays an efficient role while engagement of customers is concerned along with community needs. Communication helps to build relationships among target audiences and community service providers. Additionally, there is the chance of getting information about some specific choices that are subjected towards attaining objectives by organisations. Stakeholders are the key particulars of any business to obtain success. Managing stakeholders are strengthening the service availabilities of Community engagement service providers. Moreover, there is the positive impact of this practice for implementing strategic response and information about needful considerations that can influence the services to different communities. However, the study has the efficiency to determine the practices of community engagement practices alongside best approaches within an organisational context. 
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