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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The Yoga Reading website loads quickly on both desktop and mobile devices, with the homepage appearing almost instantly without delays or broken elements. The layout displays clearly from the moment the page opens, and there is no noticeable lag when scrolling or changing between sections. Images load smoothly and do not disrupt navigation, which contributes to a positive first impression. Overall, the site performs well and offers users a smooth, accessible browsing experience, even on slower connections.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains a wide range of sub-pages covering different areas of the business, such as class styles, the timetable, workshops and events, therapy services, pricing, FAQs, and the studio information page. Navigation is straightforward due to a clear menu at the top of the page that remains consistent throughout the site. This helps users move between sections without confusion. The layout is intuitive, and the headings are descriptive, which means a prospective customer can easily find what they are looking for, whether it is class descriptions, booking options, or contact details.

	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Yes, customers can make bookings directly through the website. There are visible and well-positioned “Book” or “Book Now” buttons which lead directly to the studio’s online booking system. This system allows visitors to choose class types, dates, and times. The booking platform appears easy to use and supports new and returning customers. Additionally, the website provides clear contact information for customers who may prefer to book by phone or email, ensuring accessibility for different preferences.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: Although the website is generally user-friendly, several improvements could enhance usability further. A fixed booking button that remains visible while users scroll would make the booking process more accessible. A search bar would also improve navigation, allowing visitors to find specific pages quickly. Some information, such as pricing, could be made more prominent and more detailed to reduce uncertainty for first-time customers. Finally, further accessibility features, such as increased contrast settings or more comprehensive alt text descriptions, would support users with visual impairments.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The Yoga Reading website is visually appealing, with a modern and calming aesthetic that reflects the nature of a yoga and wellbeing business. The design features soft, natural colours and high-quality images that create a welcoming atmosphere. On desktop, the site has an open, spacious feel, while on mobile it adjusts smoothly to a vertical layout without compromising clarity or usability. Buttons, text, and images are all resized appropriately, meaning the customer experience remains pleasant and functional across both types of devices.

	Question 2b -  How does the website use imagery, video and colour? 

	Answer: The website uses imagery effectively to communicate the brand’s values and atmosphere. Photos of the studio, instructors, and classes help visitors imagine what the environment is like before attending. The colour palette is gentle and consistent, using soft tones that evoke calmness and relaxation, which is suitable for a yoga studio. The site does not rely heavily on video, instead choosing to focus on static imagery. This helps maintain quick loading times while still presenting the business in an attractive and professional way.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: The website does not appear to feature an online chat tool. Communication is instead offered through email, a contact form, or a phone number. While this is sufficient for many customers, an online chat tool could significantly improve the speed and convenience of enquiries. Potential clients often have small questions—such as whether a class is suitable for beginners or what equipment they need—which could be answered instantly using a chat feature. Adding one could increase engagement and reduce hesitation among new clients. 

	Question 2d – How effective are the social media links on the website?

	Answer: The website refers to Yoga Reading’s social media platforms, but the links are not particularly prominent across the site. Adding more visible, clearly identifiable social media icons in the header or footer would make it easier for potential clients to view recent posts or updates. Social media is especially valuable for yoga studios, as visual content helps convey community atmosphere and authenticity. More prominent links would therefore increase the effectiveness of the company’s social media presence and strengthen relationships with customers.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?

	Answer: The services offered by Yoga Reading are well-presented throughout the website. The homepage provides an overview, while dedicated pages give detailed descriptions of each class style, course, therapy, and event. The “Our Offer” or “Studio” section explains the facilities, such as free parking and supportive equipment. Course descriptions include what customers can expect and who the classes are suitable for. This makes the website informative and helps customers to understand exactly what is available and decide which service suits their needs.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not clearly displayed on the website, nor is there a testimonials page that showcases recent client experiences. This is a noticeable gap, as many users rely on reviews when choosing wellbeing services. Without visible testimonials, potential customers may feel unsure about the reliability or popularity of the studio. Including a dedicated review section, regularly updated, would help build trust and give new clients confidence in the quality of the services provided.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yoga Reading presents its services as high-quality through its clear branding, professional imagery, and detailed class descriptions. The studio highlights its experienced instructors, its supportive environment, and the range of classes available. The inclusion of specialised services such as osteopathy further reinforces the sense that the business offers comprehensive wellbeing support. I would recommend this service because it appears inclusive, professionally run, and focused on both physical and mental wellbeing. The combination of in-person classes, online options, and therapy services makes it suitable for a wide range of people.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: Pricing information is not displayed prominently on the website. While there may be a pricing page, it is not immediately visible or clearly detailed. Some businesses choose to hide prices to encourage direct enquiries or because pricing varies depending on packages. However, this lack of transparency may deter potential customers who wish to compare costs quickly. Making prices clear would support customers in making informed decisions and demonstrate confidence in the value of the service.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Yoga

	
	2. Reading

	
	3.  Studio

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: When using search terms such as “Yoga Reading” or “Yoga studio Reading,” the website appears in local listings and directories, but it may not consistently appear in the top ten organic search results compared with larger or better-optimised competitors. This suggests that the website would benefit from improved search engine optimisation (SEO), including clear meta descriptions, local keywords, and more internal links.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still have strong relevance in modern UK business. A professional website helps a company appear trustworthy, legitimate, and easy to contact. Many customers search online before choosing a service, so a clear and well-designed website can influence their decision. Websites also provide essential information such as prices, location, booking options, and customer support. Even though social media is popular, it cannot fully replace a website because it is less structured and less reliable for detailed information. A website acts as the central place where customers can learn about the business, compare services, and make bookings. For these reasons, websites remain an essential part of modern UK business.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My main recommendation for improving the Yoga Reading website would be to add a visible and regularly updated customer reviews section. Many people rely on reviews when choosing wellbeing services, so providing real experiences from clients would increase trust and help new visitors feel more confident. At the moment, the website does not clearly display testimonials, which may make potential customers unsure about the quality of the classes or the studio environment. Adding reviews would make the website more persuasive, improve transparency, and support better decision-making for first-time visitors. This change is simple but would have a strong positive impact on the company’s online presence. In addition, including a mixture of written reviews, star ratings, and perhaps even short video testimonials would offer a more authentic insight into the studio community. Regularly updating this section would also show that the business is active, engaged, and consistently receiving feedback from clients. Overall, enhancing the website with a well-structured testimonials area would strengthen credibility, support customer trust, and ultimately encourage more people to book classes or explore the wider range of services offered by the studio.
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