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	Student Name
	Vitali Terzi

	

	Website Chosen 
	Suitedcars.com

	Insert hyperlink to website
	https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	[bookmark: _Hlk203901938]Answer: The website SuitedCars.com load smooth and quickly allowing a seamless browsing experience for their potential customers. All pages including secondary pages respond efficiently and quickly letting customers browse between services offered and image gallery easy and without any delays. Website is optimized so well and can be easily accessed from computer as well as from mobile phone without missing any feature. Ensuring a fast-loading time and simple interface users can quickly find what they need.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes Suitedcars.com contains several well organised subpages such as Homepage containing short description about the company, Gallery showing previous projects, Services explaining what exactly they offer, FAQs letting the customers find an answer to their specific question, and Contact including address, telephone and taxi prices from main points of city. Every single page is labelled intuitively and has a user-friendly layout, allowing prospective customers navigate through and found information they need quick and hassle free.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
No customer cannot make a booking directly from a webpage, instead they are able to complete a request quote form, providing their Name, Email, Vehicle Registration and leaving the message with exact requirements for the company. Alternatively they have all information to call company directly, message using a WhatsApp, pop in and talk in person or message them through Facebook messenger using a live chat icon.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Adding a real time booking system allowing customers to schedule appointments directly could improve usability and save time. Price icon integrated in main Web page can also be usable giving an option to compare services provided and average prices. Choose your vehicle icon can be added containing vehicle data and giving like to like price quote. More colourful pictures can make gallery more eye-catching and potentially add a customer from different ages and different car styles.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The SuitedCars.com website has a pretty simple but at the same time professional look, wherever it lacks modern design flair. On a computer, the layout is spacious with clear navigation and large sections. However, on a mobile phone, the layout becomes more compressed, with stacked elements and a hamburger menu. While the mobile version is usable, it can feel cramped and less visually appealing, especially in image-heavy sections like the gallery or service descriptions.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
SuitedCars.com uses high resolution and detailed pictures of vehicles. Being a high-quality photos help build trust but are limited in variety and placement. Mostly used colours are Grey, White, and Black which keeps the look professional and conservative but lacks extraordinarity and sports vibe. The website does not appear to use video, which could be more attractive for someone. Overall, the visual design is acceptable and usable but can benefit from more media elements

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
SuitedCars.com does have an integrated messenger chat icon but it requires registration details, such as email address or phone number and password. This can be frustrating for someone who cares about their privacy and personal information sharing online. Alternatively, there are option to fill a contact form entering personal details again or contact them on WhatsApp. All mentioned above makes potential customers wait for response rather than receiving instant reply.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Suitedcars.com includes an Instagram and Facebook icons at the bottom of their homepage as well as at the bottom of every subpage, which link directly to their active accounts, containing useful information about recent projects. Social media  pages looks regularly updated and well administrated, containing more attractive pictures and insights. However, being at the bottom, this links can be easily overlooked.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
SuitedCars.com outlines its services through a combination of headings, brief descriptions, and a dedicated FAQ section. Customers can learn about detailing, maintenance, and protection packages, but the information is somewhat limited in depth. The site uses a quote request form to gather more details from customers rather than offering clear package breakdowns or pricing. While the basic service types are visible, more detailed content would improve clarity and help customers make quicker decisions.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for SuitedCars.com are showcased on the company’s webpage and can be found on multiple review platforms. Craftmanship, professionalism, and attentiveness of the team are consistently mentioned. Company has a high rating overall, being 4.9 out of 5 but keeping in mind that not all the reviews are verified. These reviews are up to date as of mid-2025, indicating the company still receives fresh and positive feedback from recent customers.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
SuitedCars.com presents its service as high quality through professional vehicle imagery, detailed service descriptions, and consistently excellent customer reviews. The emphasis on specialist detailing, careful handling, and customer satisfaction builds trust. I’d recommend the service for its attention to detail, strong local reputation, and proven results. If someone values premium car care and reliable customer service, SuitedCars would be a great choice for maintaining or enhancing their vehicle’s appearance.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car

	
	2.Wrapping

	
	3. Specialists

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
If location is mentioned in search than YES SuitedCars.com usually appears at first ten results, however when search is effectuated nationwide As of now, there is no readily available information indicating that SuitedCars.com ranks among the top 10 websites in the UK.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
My answer is YES websites have relevance in modern business not only in UK but a worldwide. “In today’s digital age, having a website is becoming increasingly important for businesses of all sizes. In 2025, it will be absolutely essential for businesses to have a website in order to stay competitive and relevant. As we saw with the Covid-19 pandemic throughout 2020 and up to the end of 2022, many companies relied on their online digital presence, especially when they were unable to open physical shops or office spaces.
One of the biggest reasons why a website is so important is because it gives your business a professional online presence. “ (davejparker.co.uk, 2025)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _Hlk203919983]Answer: 
I would recommend to SuitedCars.com adding some new features to their main webpage, such as adding a price button allowing customers to have a idea of how much job selected can cost and making it compatible with other companies. Having a price list accessible from main webpage may stop collecting people’s private information which they have to provide filling the enquiry form, and also save a company owners time liberating them from answering multiple potential customers questions. Another aspect I would like to mention is adding more colourful pictures to the gallery. Keeping Grey, White, and Black as a main colours can make website look professional and conservative but lacks extraordinarity and sports vibe. And adding some different colours not only makes webpage more attractive and eye-catching but also works as a hook for customers from different ages and car preferences.
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