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Introduction
For the hotel and hospitality business to be recognised as participating in achieving sustainable common goals, an independent company will first need to be enlisted to identify actions that are required (Gov.uk, n.d.). Although hotel and hospitality businesses still need to assess if any changes to drivers and retention have been affected as that can be detrimental to a company (Mzembe et al., 2020). With the growing trend of transparency from companies through CSR and a positive consumer reaction, sustainable practices align with CSR objectives (Ng & Tavitiyaman, 2019). The hotel sector contributes up to 21% of tourism's carbon footprint through water and energy usage, waste production and CO2 emission (Bianco et al., 2023).Due to travel restrictions, COVID-19 put the world at a standstill, highlighting tourist contributions to pollution. This has triggered the demand to pursue sustainable tourism and consumers taking ownership and actively looking for a sustainable lifestyle (Corbisiero & Rocca, 2020). This was further reinforced by the spread of COVID-19 across the globe through tourist travel, this has put pressure on the tourism industry to strive for options and contingency plans should the world experience something similar in the future (Ranasinghe et al., 2020). Although Climate change, ecological destruction, water pollution, etc have long been an issue of concern pre-pandemic, it is this change in perception that has challenged the capitalistic lens and marketing that has manipulated the consumers since globalisation and capitalisation developed (Benjamin et al., 2020)/. This report will critically analyse sustainability approaches in hotels and hospitality, the obstacles that may hinder further progression, and positive outcomes for the industry. For this purpose, Marriott Hotels has been chosen as an example for this report to discuss business policy regarding sustainability. 







Green Certification 
Marriott Hotels has several sustainable goals and has already implemented single-use toiletries in guest rooms, when this practice is worldwide it will cut 500 million small plastic bottles ending up in landfills(serve360 Marriott, n.d.).Marriott Hotels are also working towards Net Zero by actively cutting the business carbon footprint by reducing water intensity, using renewable energy, and limiting food waste by up to 50% by 2025 (serve360 Marriott, n.d.).The business will implement this by giving guests sustainable options for example using towels for more than one day, Air conditioning is automatically turned off if window is open, and also lights are active only when the room key is inserted in slot (Marriott.com, n.d.).There are 17 sustainable goals put together by the United Nations in a move to preserve natural resources as well as tackle other issues like world poverty (United Nations, 2024). According to (Popșa, 2023) tourists prefer green hotels due to the lower environmental impact and that under the policy the business will treat the community well (Popșa, 2023). Tourists are willing to pay extra for sustainable hotel services, this would mean any added cost incurred by going green can be covered which will mean there will not be a major financial leak (Nelson et al., 2021).
Green certification is gained through a third-party agency which will acknowledge that the business is adhering to a set of environmental goals that aligns with the agency, which in return gains consumer trust (Chi et al., 2022). Marriott Hotel has green certification which translates business-wise that consumer trust equates to consumer loyalty which in return means increased bookings as well as appeal to green consumers (Chi et al., 2022).A  potential barrier that is an issue is that older hotel buildings that have been graded may lose the grading due to renovations that will help with energy waste in hotels and may effect occupancy as a result (Wei et al., 2020). Marriott Hotel owns several history-rich buildings, an example would be JW Marriott El Convento Cusco located in Peru, which has a history spanning back to the Incans as well as a convent in the 16th century (Shank, 2020).

Sustainable practice benefits 






















