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Introduction 
	The concept of corporate social responsibility (CSR) is a progressive approach in business management that stresses long term returns and long term objectives. CSR focuses on harmonising relationships with all the stakeholders, including customers, employees, investors, the government and the overall community. CSR seeks to deliver greater value to customers through socially responsible practices. CSR has become a vital component of strategic corporate management due to rising expectations of society, government regulations, environmental concerns, competitive landscape of businesses and changing globalised market (Morsing and Perrini, 2009).
 Success and long-term sustainability of entrepreneurial ventures is not only dependent on product innovation or service innovation, but it is also closely associated with compliance with CSR ethics and the integration of ethical and political CSR. Integration of CSR in business practices not only improve the growth prospects of new businesses but also sharpen their competitive edge. Ethical CSR consists of assuring customers that their interests are a pivotal part of the organisational value. Application of ethical CSR is an effective way to form and establish sound relations with all the stakeholders that leads to long term development and survival of the firm. Further, CSR in entrepreneurship is explained as efforts of new ventures or enterprises to deliver environmental, social and economic benefits in addition to offering quality products and services (Križanová, Moravčíková and Klieštiková, 2017).
	Political CSR is a new topic in the sphere of CSR that encompasses business enterprises undertaking a political role for addressing the regulatory gaps created via inadequate environmental norms and social standards. Business entities can utilise their power to guide and structure government policies and processes for instrumental reasons. Further, entrepreneurial ventures can also base their businesses by focusing on political CSR and ethics for building their distinct image and fulfilling their socio-environmental responsibilities (Frynas and Stephens, 2015).In this relation, the proposed research intends to evaluate the role and significance of ethics and political CSR for already established business enterprises and new ventures. CSR has become an integral part of businesses, and it has become essential for entrepreneurs to carry business activities with sufficient focus on ethics and CSR practices for ensuring their long term sustenance in this fiercely competitive and dynamic business era. (Morsing and Perrini, 2009).
[bookmark: _Toc40113837]Research Problem 
	It is observed that companies which actively respond to the varying needs of customers and incorporate socially responsible facets into business activities in an efficient manner have a competitive edge over other firms that do not focus on CSR adoption. Enterprises must show commitment towards benefiting the society and environment through value-added business practices as it does not help in alleviating ethical concerns in business but also strengthens corporate reputation. Socially responsible firms not only fulfil their traditional economic goals but also take into account environmental and social responsibilities of their activities for avoiding corruption, fraudulent practices and establishing high ethical standards. On the contrary, it is demonstrated that poor consideration to CSR implementation and lack of focus on business ethics adversely influence brand image, reputation, performance and profitability of firms (Amaeshi, Nnodim and Osuji, 2013).
In addition, entrepreneurial ventures that do not focus on ethics and CSR tend to struggle and suffer from losses.  Other than this, high customer loyalty and satisfaction can also be attained through proper fulfilment of social, economic and environmental responsibilities. The issues of corporate frauds, unethical activities and lack of consideration to the environmental and social impact of business activities is pervasive in the modern business era; thus, it has become necessary for entrepreneurs and existing enterprises to integrate CSR norms and ethics for ensuring effective corporate governance (Križanová, Moravčíková and Klieštiková, 2017).
Political CSR identifies a link between business organisations and government by highlighting the interdependency between both. Traditionally, it was considered that earning profits and meeting financial objectives are the only set of responsibilities for business enterprises. Further, it was emphasised that enterprises must accept environmental and social responsibilities but for strategic reasons. However, the increased awareness of the adverse consequences of business activities on natural environment and society led to building pressure on business entities to carry out operations and perform business activities in a responsible manner with a focus on social welfare. Moreover, state-like activities are also performed by enterprises in the present scenario, which were fundamentally used to be initiated by the government (Scherer, 2018). 	
It is noted that political CSR is related to offering public goods such as education and health and eradicating social issues of racial inequality, gender discrimination and environmental degradation. In addition, it also involves regulation formulations in terms of global standards, industry-regulation and self-regulation. The concepts of PCSR and ethical CSR originated in entrepreneurial initiatives toward poverty reduction, environment preservation and educational empowerment. PCSR is introduced and embraced for alleviating the governance gap prevailing in the local and global context, primarily in underdeveloped and developing economies (Amaeshi, Nnodim and Osuji, 2013). It is suggested that businesses can utilise PCSR activities for narrowing down this governance gap and contribute towards social welfare beyond their standard environmental and social liabilities (Frynas and Stephens, 2015). In this context, this new facet of CSR is explored and evaluated in detail in the proposed work with respect to its significance and role for business enterprises and new ventures. 
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	The research questions for the proposed work are as follows:
R.Q.1 “What is the need and significance of political CSR and ethics for business firms and new enterprises in the present business landscape?”
R.Q.2 “How business enterprises and entrepreneurs can contribute towards addressing and minimising regulatory gaps through a focus on political CSR?" 

[bookmark: _Toc40113839]Research Aim and Objectives 
	The proposed study is based on understanding and analysing ethics and political CSR in the context of entrepreneurship and business enterprises. The study aims to explore the concept of political CSR and ethical CSR for understanding the changing role of entrepreneurs and businesses beyond their traditional profit-making activities and increasing attention towards social benefits of customers. In this relation, the key objectives of the study are formed as follows:
· To understand the concept of political CSR and ethics in entrepreneurship and present business scenario 
· To analyse the need, significance and relevance of political CSR and ethics for business enterprises
· To examine the impact of ethics and political CSR in minimising regulatory gaps and widening the contribution of business enterprises beyond their traditional profit-making roles 

[bookmark: _Toc40113840]Significance of the Study 
	The topic of CSR practices and business ethics caught the attention of entrepreneurs, businesses and policymakers as a result of increased awareness towards the social and environmental impact of business activities among customers and rising need to fulfil responsibilities beyond their traditional profit-making roles. A large number of academic sources are available in the literature explaining the role and importance of ethics and CSR for business enterprises. However, there is a dearth of information on implications, need and relevance of political CSR and ethics for entrepreneurs and global businesses as it is a novel dimension within the sphere of CSR. The undertaken work seeks to understand the role of businesses and new ventures in mitigating or addressing social issues and working towards reducing regulatory gaps by offering public goods in terms of education and health facilities. There is sufficient scope to explore and examine the selected research problem in detail, as limited information is present in existing sources. There is a requirement to investigate this emerging dimension of CSR and understand its relevance for entrepreneurs and existing businesses. Overall, the research findings would help in examining the role and impact of ethics and the emerging entrepreneurial perspective of political CSR for multinational corporations as well as new businesses.
[bookmark: _Toc40113841]Review of Literature Sources 
Entrepreneurship Theories and Perspectives   
The theories which have been subjected to the purpose of research work in the domain of entrepreneurship correspond to the discovery theory of entrepreneurship and the creative theory of entrepreneurship. These theories are reviewed alongside the existing literary work which provided a substantial ground for making concrete breakthroughs in the theoretical and empirical findings pertaining to different facets of entrepreneurship. In one of the research work conducted by Hayward (2010) three major drivers of entrepreneurial action have been proposed which signify the roles of each aspect that collectively ensure the feasibility of corporate entrepreneurship (Hayward, 2010). These three aspects are defined as the nature of opportunities, nature of entrepreneur and the nature of decision-making framework. Some of the earlier work done in this domain is well evident of disseminating the contentious views upon the dual nature of opportunity recognition which is defined as opportunity discovery and opportunity creation. In the subsequent literature penned by Kosut (2014) it is observed that a paradoxical view is lent forward to provide a rationale for stating that both aspects are inseparable to some extent (Jennings, 2014).
 The basic assumption for the nature of opportunities has been assessed by Jennings (2014 ) which stated the belief governing the discovery led entrepreneurial activity in which it is believed that an opportunity thrives independent of any entrepreneur and the opportunity could be capitalised with appropriate knowledge and skills. Contrary to this view Carmeli (2009) offered the formative assumption for the creation theory of opportunity according to which the opportunity does not exist in the current market scenario and the entrepreneurs having this approach invests upon their instincts for fabricating an artificial or a niche market which ultimately leads to entrepreneurial activity (Carmeli, 2009). To sustain the provided assumptions of theory Hayward (2010) also provided perspective upon the existing theories which provides the foundation for the attribute of discovery and creation (Hayward, 2010). In the view of Jennings (2014), the alignment of the entrepreneurial activity with the recognition of opportunity is defined alongside the theory of causation in which an employee puts a priority at the remunerative aspects of a business (Jennings, 2014). Adding to this view Kosut (2014) puts forward the perspective of an entrepreneur as a more deliberate risk-taker corresponds to the action inclined towards the creative approach of defining opportunity. This has been further supported by the theory of effectuation in which means for achieving opportunity are constantly sought after (Kosut, 2014). This led to the identification of another set of entrepreneurial activity which is governed by the theory of bricolage in which an individual makes the optimum use of the resources which are in hand. This research has provided significance of entrepreneurial approach which shapes the activities which are conducted within the purview of entrepreneurship.  
Role of Business Ethics and Ethical CSR for Entrepreneurial Ventures 
	This review is aimed at analysing the implicit interconnectedness between the attribute of entrepreneurial ethic and entrepreneurial performance with the direct implication on ventures. Many of the literary articles published in the past provided a mixed perception that astride between the dual natures of Corporate Social Responsibility (CSR) activity in the context of an entrepreneurial venture (Tuan, 2016).  In the perspective of Tuan (2016), the inclusion of ethical CSR activities leads a new venture into a state of acute shortage of resources owing to the fact the compliance-related activities abiding the company are too expensive to sustain. While the other more recent findings rendered by Chell (2016) provided a perspective which strikes out a relation between the scalability of an enterprise’s performance and the degree of ethical CSR which could be adopted to normalise the challenging aspects of CSR abidance (Chell, 2016). In addition to this previous quantitative study published by Zahra (2016) also provided a tow dimensional utility for measuring the efficacy of entrepreneurial performance. 
These two terms correspond to the tenets of survival and sustainability where the former corresponds to the existing operational stability of the various processes in an enterprise whereas the latter facilitates the unfolding of a future set of activities which provides a competitive advantage to the enterprise. Therefore this view is considered as highly valuable in ascertaining the dynamics which cause entrepreneurial ethics to leverage the pace of an organization’s performance (Zahra, 2016). This research work has been superseded by other major revelations based upon the utility of the firm’s visibility in also making ethical behaviour add to the effectual organizational performance. This work has been supported by Tuan ( 2016) with the inclusion of institutional theory in the understanding of the impetus which firm visibility adds to the ethical structure of en enterprise. The optimisation of firm visibility also offers passage between the company and the associated stakeholders in order to turn them engaged in a meaningful feedback loop.
Political CSR and Ethics in Business Enterprises 
	A research paper by Frynas and Stephens (2015) pointed out several political effects of CSR by highlighting the political role of business entities as providers of fundamentally state-owned services such as education and health and promoting self-regulatory behaviour via voluntary initiatives to further mend the gap in national public regulation in global government. Consequently, it is expressed that business firms continue exercising political pressure through affecting regulatory changes with respect to environmental concerns and social issues by means of advisory committee memberships, active lobbying and other political channels. Overall, the interaction and interrelationship between politics and business is not investigated in detail in prevailing business studies literature. There is a need to integrate the CSR literature with the business political literature for examining to evaluate the connection of politics, governance and business activities. Political CSR is viewed as CSR, where it has unintended or intended political impact. The research article included the use of content analysis and survey of 146 academic articles and 18 journals for data collection. It is found from the systematic review that there is a need to re-evaluate the role of the state within political CSR and proper integration between CSR and politics for examining the gap between theory and practice (Frynas and Stephens, 2015).
	According to Scherer (2018), the main challenge for developing CSR theory is identified to be the absence of boundaries. Political CSR is viewed as a governance framework that contributes to global regulation and also helps in offering public goods. This framework dismisses the notion of an instrumental view of CSR concerning corporate politics. On the other side, political CSR is regarded to be an inclusive term which comprises of global governance variations at the macro level, cognitive aspect at the individual level and instrumental issues at the organisational level (Scherer, 2018). 	
 An institutional theory of political CSR describes the changing role of CSR as an outcome of firms’ conformity to various institutional pressures. On the other side, political CSR is perceived as a strategy for attaining legitimation through congruence with societal values and norms in which the organisation functions under legitimacy theory (Harris, Sapienza and Bowie, 2009). Further, the resource-based view indicates that political CSR serves as a strategic tool for organisations that aim to acquire a competitive advantage through their interaction with regulatory factors. In this series, social contract theory explains the political role of business organisations, and it also illustrates the way through which this role can be realised (Levy and Kaplan, 2008).  Moreover, it is stated that function and role of CSR is continually changing and expanding due to diverse business needs, fluctuating nature of the business environment, rising competition and varying interests of stakeholders (Levy and Kaplan, 2008). Overall, it is analysed in relation to the stakeholder theory that political CSR is distinct from ethical, social and environmental responsibilities of stakeholders, and it mainly intends to fulfil the demand of stakeholders on a state-level. 
 In previous decades, enterprises started engaging in practised, which were traditionally viewed as governmental activities. In addition, entrepreneurs also started focusing on exerting political impact through their practices by stressing on public goods and offering solutions to societal issues. Multinational businesses are making efforts for protecting human rights and taking CSR initiatives based on improving public health and educational aspects which signify widening of their roles (Mäkinen and Kourula, 2014). These activities are executed in failed or inadequate state agencies for alleviating social ills, protecting the environment and indulging in self-regulation for filling global gaps in moral orientation and legal regulation. It is found that around 5000 enterprises are committed to self-regulation under the Global Compact call of the UN for filling any gaps in regulatory vacuum due to globalisation. However, various economists criticise political CSR activities of firms as they are not in correspondence to the fundamental role of business enterprises in a society (Mäkinen and Kourula, 2014).
	It is stressed that neither international institutions nor nation-states are sufficient to administer and monitor the global economy and provide public goods on a global level. Decreased capability and effectiveness of nation-states can be compensated through emerging forms of global governance and increased intervention of businesses and entrepreneurial ventures towards expanding their influence beyond their set duties. Private firms, civil society groups, and international businesses can collaborate with state agencies for benefiting the society and eradicating the gaps prevailing in global regulation (Giacalonem and Thompson, 2006).
	It is revealed in the literary sources that business entities function in an environment of intense competition with market liberalisation, deregulation of markets and blurring closed border shields. New businesses, as well as giant players, are under immense pressure to cut expense and boots profitability as their investors continually demand higher returns. Consequently, enterprises exploit market opportunities by entering new markets and reducing costs shifting their operations in low-cost locations. In the similar context, it is expressed that entrepreneurs not only face common issues of financial funding, lack of resources and limited experience but also face challenges due to complex external environment in terms of heterogeneous social and legal demands (Griseri and Seppala, 2010). 
The issue of complexity of the operational environment is faced to such an extent that new firms often face difficulty in distinguishing legitimate and unacceptable activities. Shifting operations to offshore locations often lead to generating cost benefits, but it may also result in n increasing risks concerning human rights abuse and environmental damage. Overall, it led to a change in the instrumental viewpoint of corporate social responsibility which is not adequately prepared for responding to changes (Spence and Perrini, 2009). It is mentioned that social responsibilities of firms are not just limited to integrate certain social welfare and engagement programs into corporate activities rather they need to influence governmental decisions and public policy for fostering better changes in the society. Therefore, it is said that the current definition of CSR is not complete as it does not cover the political role of entrepreneurs and private businesses. CSR is primarily built on an economic paradigm that emphasises on a strict separation of economic and political spheres while business operates within and greatly influenced by governance and regulatory aspects and political dimensions (Chell et al., 2016).
	A study by Hossain, Mazumder and Mitra (2018) explored the novel of political CSR wherein it is highlighted that businesses are voluntarily addressing the socio-political concerns mainly in underdeveloped and developing regions. In order to collect information, CSR reports of different fortune 500 firms are examined in detail. The research paper is based on secondary data collection in which the role of companies in mitigating socio-political issues is explained in detail (Hossain, Mazumder and Mitra, 2018). On the other hand, it is described by Križanová, Moravčíková and Klieštiková (2017) implementation of CSR practices is widely promoted by entrepreneurs as it helps in increasing business performance and gaining a competitive advantage. Survey questionnaire method is utilised by authors for data collection in this study, and it is found from results that the majority of Slovakian firms are socially responsible. It is noted that size, legal form and existence of firm do not affect CSR aspects of the company as CSR implementation is driven by the internal conviction of the board members and top management. However, it is revealed that firms do not have any measures for improving their CSR practices as they are unable to assess the effect of CSR implementation on customer relationships and other business aspects (Križanová, Moravčíková and Klieštiková, 2017).
	It is illustrated in a research article by Simon and Ettl (2019) that entrepreneurs play a pivotal role in the growth of small businesses, but the issue of CSR communication is persistent which is considered to be paradoxical. In order to gather views of entrepreneurs regarding ethics and CSR communication, an interview is conducted with SME owners based in Germany. It is indicated in the results that entrepreneurs’ attitude towards CSR and their knowledge of the concept plays a major role in CSR communication (Simon and Ettl, 2019).
[bookmark: _Toc40113842]Methods, Tools and Techniques 
	The methodology employed for exploring the chosen research phenomenon is explained and justified in detail in the following section. In order to conduct scientific research and evaluate a research problem, the researcher requires selecting research philosophy, research design and data collection tools in line with the objectives and primary questions. In this study, the qualitative methods would be adopted for understanding ethics and political CSR from a subjective perspective and comparing perspectives of different authors concerning CSR perspectives and ethics for entrepreneurial ventures and multinational business enterprises. The qualitative method facilitates in recording diverse experiences and assessing the social reality in a subjective manner by taking into account the interaction with actors (Bell, Bryman and Harley, 2018).
 The qualitative method would enable in understanding the need and significance of political CSR and ethics for business firms and new enterprises in the present business landscape. However, it is not possible to extract statistics explaining the need and importance of ethics and political CSR for business ventures with the use of qualitative methods. It is evident from the review of the literature and detailed assessment of secondary sources that there is a dearth of studies and empirical evidence on political CSR and ethical CSR in entrepreneurship and business context. Therefore, the application of qualitative methods would be suitable for answering research questions and producing ample theoretical information. The quantitative method will not be used as it does not complement the nature of the undertaken study and research inquiry (Sekaran and Bougie, 2016).
	Selection of paradigm and research design is interdependent with the type of method employed in the study wherein design depicts accuracy, validity and credibility of the research work and paradigm denotes the set of principles and key belief system governing the research process from data collection to evaluation (Saunders, 2011). The researcher would use interpretivism paradigm, and the exploratory design for determining the way business enterprises and entrepreneurs can contribute towards addressing and minimising regulatory gaps by effectively implementing business ethics and political CSR. Positivism paradigm stresses on finding objective data such as particular facts and figures about the research problem via assisting a logical investigation (Bell, Bryman and Harley, 2018).
In contrast, the interpretivism paradigm emphasises on deriving notions and causes underlying the research problem by assisting a subjective investigation by focusing on “why” and “how” dimensions of the problem (Padgett, 2016). Therefore, the integration of the interpretivism paradigm would be appropriate for identifying the role of ethics and political CSR for SMEs, entrepreneurs and multinational corporations. The use of the positivism paradigm is rejected because the research questions indicate the need for deep analysis (Padgett, 2016).
	The exploratory design would be the appropriate choice for performing this study because this design is particularly useful for conducting the studies on which scarce data is available in the literature and when the researcher aims to approach a research problem with utmost flexibility and explore different dimensions of the problem (Bell and Bryman, 2007). The exploratory design will enable in assessing the effect of ethics and political CSR in reducing regulatory gaps and in understanding their contribution beyond traditional profit-making roles by accommodating multiple perspectives. The descriptive design will be inappropriate for this work as its use is preferred in quantitative studies that intend to follow a rigid structure and aim to find causal relations and interconnected amid research variables (Cassell and Symon, 2004). Overall, the integration of exploratory design will allow the researcher to uncover new perspectives of political CSR and business ethics for enterprises and new firms.
Data Collection 
	The research topic is novel on which limited data exist in academic databases so the researcher would use primary tools of data collection to extract specific data with respect to the UK based entrepreneurs and business entities. Additionally, secondary data would be gathered with the help of literature survey method in which all the books, articles and journal published from 2005 to 2020 would be reviewed in detail to uncover current patterns and trends in regard to entrepreneurship and practices of enterprises. There are different ways to collect primary data such as survey, focus group, experiment, interview and observation but as it is already stated in a prior section that this research would be based on qualitative methods so survey, experiment and observation is excluded from data collection (Eriksson and Kovalainen, 2015).
	Interview method will be used for collecting insights of participants and determining their knowledge of ethics and political CSR. The interview will be performed with five SME owners and two corporate governance committee members of the UK based MNCs to inquire about their CSR practices. The interview questions will be designed by referring to objectives wherein open-ended questions would help in collecting sufficient data from the participants about ethics and political CSR. However, political CSR is a relatively new topic, so there is a chance that participants may not be completely aware of the concept and its practical use so purposive sampling would be used for selecting the participants. The interview will be conducted after receiving their written consent and asking about their knowledge of the subject area. The initial sample size would be seven but based on the consent and knowledge of the topic; it may vary from four to seven. In order to complement the primary investigation, the results from the assessment of literature would be included while drawing final results and designing interview questions (Eriksson and Kovalainen, 2015).
 	Data analysis is the last stage of the research process in which unprocessed raw data is transformed into meaningful data through the application of different techniques. Statistical analysis and graphical representation are used for performing quantitative studies so they will not be used in this work. Thematic analysis approach would be adopted for presenting and examining the interview transcripts and placing the relevant information into respective themes created on the basis of interview questions (Bell and Bryman, 2007). Themes will be created, and codes will be given to interviewee participants for anonymisation of data. In addition, all the responses will be presented in a systematic manner so that final conclusions can be extracted as per objectives and central questions. Use of thematic analysis will be suitable as this approach facilitates in presenting views of participants under different themes through which final results can be derived in an easy and efficient manner (Bell and Bryman, 2007).
	The proposed work has certain limitations in terms of use of methods, lack of consideration to quantitative dimension and use of non-probability sampling. Moreover, issues can be faced in contacting participants and then shortlisting them on the basis of their knowledge of ethics and political CSR in a practical context (Oliver, 2010). 
[bookmark: _Toc40113843]Ethical Considerations 
	All the ethical norms and requirements will be fulfilled for eliminating any ethical concerns and strengthening the quality dimensions of the final work. The participants will be contacted through Email, and their permission will be obtained prior to the interview process. Proper measures will be taken for safeguarding their identities and protecting the information procured through interview. In addition, the password-protected system will be used for storing the data and processing it. The data will be destructed after use, and it will only be used for academic purposes. The participants will not be bound through any conditions, and they will be given the autonomy to exit from the data collection process as per their will. Their comfort and security will be properly ensured during data collection. Additionally, secondary research ethics such as referencing, credit to scholars and inclusion of reliable sources will be properly taken care of by the researcher (Oliver, 2010).
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