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Building a Strong Online Presence
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MARKET OVERVIEW
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Millennials pay more for Growth in eco-conscious Gen Z prefer ethical brands
sustainability shopping

$350M+

Sustainable fashion market by 2027
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 Massive global market expansion underway
- Unprecedented demand for ethical supply

- Digital channels accelerate consumer transition
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Make sustainable fashion accessible and desirable.
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Lead digital transformation of ethical fashion.
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Sustainability - Transparency - Innovation - Community

v Circular zero-waste production techniques prioritized

+ 100% verified ethical material partners
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Our Cuslomer

TARGET PERSONA INSIGHTS

@ LIFESTYLE 5] SHOPPING

Urban, health-conscious, digitally native focus. Researches online, values brand transparency.
GOALS (1) PAIN POINTS

Sustainable wardrobe without sacrificing style. Greenwashing, limited options, high prices.

Mia Chen, 28

UX Designer * San Francisco

Taant styvle @ithout compromise.”
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Forest Sage Beige White Charcoal
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Elegant « Conscious « Modern «

Playfail" DiSDlﬂy Trustworthy

Poppins Light / Medium

v Earthy tones paired with light light

v+ Modern ultra thin line graphic styles




Branding
Core identity & narrative design
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Digital Strategy

Website
Premium immersive luxury store

Marketing
Targeted digital acquisition campaigns

Cloud

OUR DIGITAL ROADMAP Global high-performance infrastructure

A Connected
Ecosystem

Security
Elite privacy & payment protection

Growth
Data-driven scale & loyalty

INNOVATION PLATFORM DATA & Al

End-to-end luxury brand transition blueprint
Seamless multi-channel customer touchpoints priority FOUNDATION
Highly optimised tech architecture deployment

Continuous loop of performance analysis
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ENGAGING COMMUNITIES

Organic Brand
Presence

O Targeted platform-native social strategy execution
© High aesthetic standard content output
O Fostering deeper connections through authenticity

O Direct conversion loops integrated seamlessly

Instagram

Express aesthetic brand identity

Immersive editorial studio
photography

Daily premium visual drops

Bespoke high-end fashion
community

Pinterest ®

Drive high-intent buyer
inspiration

Aesthetic lifestyle mood boards
Weekly curated design edits

Direct rich product linkage

TikTok ®

Spark viral organic awareness

Authentic raw behind-the-
scenes craft

Multiple authentic dynamic
videos

Dynamic micro-influencer
content loops
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& 01 Awareness Educational Conlent

Jy 02 Interest Social Media

£ 03 Decision Email Marketing

Yo 04 Action E-Commerce Websile

QO 05 AdvocacyCustomer Lovally

THE MARKETING FUNNEL

Strategic Value
Flow

O Structured content distribution model deployment
O Educational pillars cultivating deep trust
O Personalised email journeys driving conversions

O Advocacy programs building brand evangelists
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High conversion

Google Search Organic Traffic Store Brand Advocates
ORGANIC DISCOVERY
Maximisi
Visibility
O Intent-driven search term optimization Technical ()ﬂﬁmiZﬂﬁﬂﬂ Focus Areas
O Advanced technical crawlability performance metrics
( Keywords Strategy > ( Mobile First > ( Instant Load Times > ( Image Metadata )

© High authority domain acquisition framework

. . , Rich Snippets Behavioral Analytics
O Contextual content targeting buying signals
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Cloud Infrastructure > = > N N

VERDEMODE e a Global Edge AWS Stack Secure Analytics Automated
S e Edge Server Database Engines Backups
SCALAELE ARCHITECTURE
kEnt 1se Cloud
O Robust global AWS hosting footprint
. _ _ 4 N N N N
© Automated scalability dynamically matching load . . ) o ) ) ) o
Elastic Scalability High Reliability Elite Security Optimal Flexibility
O Advanced compliance protocol integration natively Dynamic resource 99.99% uptime assurance Symmetric military Seamless feature
management \_ ) encryption deployment

© End-to-end data backup redundancy loop L 4 M SN /




Cyber Securily

SECURE ECOSYSTEM

Elite Threat
Protection

Our infrastructure prioritizes ultimate client privacy and zero-
trust transaction protocols.

@ Zero-trust data security structure

© Real-time threat monitoring enabled
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SSL Certification

Military-grade data tunnels

o)

End-to-End Encryption

Fully shielded transaction pipelines

&

GDPR Compliant

Elite global privacy standards

®

HTTPS Protocol

Secure encrypted sessions

O

Firewall System

Continuous peripheral intrusion block

5

Automated Backups

Hourly redundant state restore

i

Multi-Factor Auth
Multi-step identity gating

8

Secure Payments

PCl-compliant direct gateways

A

Active Monitoring

Instant Al cyber threat response
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Websile Experience

RESPONSIVE DESIGN

Immersive
Luxury Store

A seamless digital flag-ship showcasing curated luxury on
every device screen.

v  Premium curated homepage interface
v Intuitive high-speed shop pathways
v Immersive 3D product rendering pages

v  Optimised frictionless checkout design

o0 e verdemode.studio w

VERIDMAM

THE
VERIDIAN
COLLECTION

!

EDITORIAL FICES

THE ARCADIA
COLLECTIAMN
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GROWTH FLYWHEEL

Ascending Value
Flow

A highly-aligned pathway maximizing luxury customer lifetime

O O i

Brand Engagem Customer
Awareness ent Lovalty

value & sustainable returns.

~7 Compounding organic reach and visibility
~ Maximized customer conversion rates

~* Loyalty metrics compounding brand value
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EXECUTION MILESTONES

2024 Market Deployment
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Brand Development Website Launch Marketing Campaigns Optimisation & Analyvtics
Core identity, guidelines, and narrative Premium immersive custom flagship store Omni-channel audience scale and hyper- Premium funnel optimization and compounding
packaging complete. deployment. targeted acquisition. growth.

* Timeline dates subject to global market priority adjustments Confidential Presentation



STYLE WITH PURPOSE

Thank You

Questions & Discussion

contact@verdemode.studio www.verdemode.studio

VERDEMODE
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