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“Chapter 1: Introduction” 
[bookmark: _Toc121350760]Background information
Nowadays, various sorts of social media platforms have become one of the most widely-used communications means with the help of which businesses and organizations throughout the world can easily interact with their customers and also share information in real time. It not only helps businesses in staying engaged with the customers but also helps in advertising, promotional giveaways and so on. Amongst different types of businesses, family businesses are getting the most out of social media. For example, the owners of Dyson have come forward and confessed that social media has helped them to significantly enhance their market reach. With the help of various social media platforms like Facebook, Twitter, Instagram, they now can easily stay connected with customers from all over the world.
[bookmark: _Toc121350761]Brief overview of the chosen organisation
JCB is one of the most popular British multinational manufacturers of various sorts of equipment for “construction”, “agriculture”, “waste handling”, “demolition” and so on. With its headquarters located at Staffordshire of England, JCB was reported to earn an annual revenue of over £4 billion in 2019. In addition to this, they have employed over 12,000 people from four continents in which they operate. 
[bookmark: _Toc121350762]Aim
The aim of the research is to analyse the impact social media in family businesses with special reference to JCB.
[bookmark: _Toc121350763]




Objectives 
· To evaluate the role of social media in family businesses with special reference to JCB. 
· To find out the challenges that are associated with social media faced by family businesses with special reference to JCB.
· To recommend a bunch of strategies that can be effectively used by the family businesses with special reference to JCB. 
[bookmark: _Toc121350764]
Questions: 
· What is the role of social media in family businesses with special reference to JCB?
· What are the challenges that are associated with social media faced by family businesses with special reference to JCB? 



[bookmark: _Toc121350765]“Chapter 2: Literature Review”
Role of social media in family businesses
As per the opinion of Bhimani et al. (2019), various sorts of social media platforms like Facebook, Twitter, Instagram, YouTube, family businesses from all over the world can reach new and highly targeted potential customer base as over half of the world’s population is using some sort of social media. Olanrewaju et al. (2020) argued saying that amongst all the communication means that are currently available, social media can be considered to be the most useful in terms of developing and further maintaining real time human connections. The effective usage of social media can help businesses in introducing their followers to the people who make up their brand and further showcase how existing customers are using and benefiting from their products and services. 



Positive impacts of social media in family businesses
As per the opinion of Itani et al. (2020), social media platforms can help the family businesses to present their brand as a tough leader in the market. LinkedIn, being one of the most popular publishing platforms, can be a great help in terms of focusing on building and further maintaining their brand reputation. Appel et al. (2020) said that after promoting their brand on various social media platforms by simply uploading engaging contents, businesses can start marketing their products and services for free of cost. In addition to this, businesses also can divert enormous quantities of traffic from social media to their official websites by uploading hyperlinks. Evans et al. (2021) further argued that with social media, businesses can stay engaged with their customers from all over the world and also take their fruitful feedback on their products and services with the help of which they can make further improvements in the same.  





Negative impacts of social media in family businesses
As per the opinion of Muninger et al. (2019), although the whole idea of social media sounds useful, it has its own sets of benefits and limitations. For example, unlike several other means of communication, social media platforms do not forgive or forget. One foolish mistake can go viral within a blink of an eye and further destroy the reputation of the concerned brand. According to the opinion of Quesenberry (2020), making use of social media can sometimes be an extremely daunting task. This is mainly because social media is quite fast paced because of which it requires consistent monitoring and updating. To always stay up-to-date, businesses need to hire social media experts and analysts which can create a whole in the budget.


Challenges associated with social media in family businesses
There are a wide variety of challenges that are associated with using various sorts of social media platforms in businesses. As per the opinion of Evans et al. (2021), using social media can become one hectic and time-consuming job if one is unfamiliar with the ways in which it works. Hence, businesses need to at first research the risks and challenges that are associated with social media so that they can cope up with them better. As per the opinion of Bhimani et al. (2019), it can be extremely hard for businesses to choose which social media platform to leverage. The most-recent Coronavirus outbreak has led to people using social media more and more because of which it can get confusing as to which social media platform to use. 
 


[bookmark: _Toc121350766]“Chapter 3: Research Methods and Methodology” 
Research philosophy
Research philosophy can be defined as a systematic procedure which basically deals with the source, nature and further development of the knowledge (Pandey and Pandey, 2021). In other terms, it can be defined as the belief regarding the ways in which data should be collected during the whole research process (Mishra and Alok, 2022). It can be divided into four broad categories, namely, pragmatism, positivism, realism and interpretivism. For the present study, realism has been chosen as the data collection methods that have been shortlisted for the concerned research fit the subject-matter. In addition to this, as realism is more of a scientific approach towards the development of the subject-matter, it would significantly help in dealing with contemporary subject-matters.
Research approach
The whole concept of research approach can be defined as a systematic procedure that primarily deals with the collection of various sorts of plans and processes which helps in deciding the methods of data collection, interpretation and further analysis (Newman and Gough, 2020). The researchers need to consider a wide range of factors such as research aims, objectives, questions, experience of the research and the targeted audience while choosing the most appropriate research approach (Zhang, 2020). It can be divided into three different categories, namely, deductive, inductive and abductive approaches. For the present study, a deductive approach has been chosen. It has been chosen after much contemplation taking its various advantages into account. For example, a deductive approach will significantly help in understanding the interrelationship that exists between theoretical concepts and variables.    
Data collection 
Data collection can be defined as collecting and further analyzing data from various sources with an intention to find answers to research problems (Mishra and Alok, 2022). It can be divided into two categories, namely, primary and secondary data collection. For the present study, both the data collection methods will be used to find the most appropriate answers to the concerned research problem. Primary data collection methods involve collecting data from surveys, interviews, open discussions and so on. Secondary data collection methods involve collecting data from previously done research i.e. textbooks, articles, blogs and so on. For the present study, a small-scale survey will be conducted amongst 25 employees of JCB and a thematic table will be prepared for the secondary research. 
Ethical considerations
Ethical considerations play a crucial role in any sort of research study. For the present study, a few important things have been considered. For example, research participants will not be subjected to harm in any way. Voluntary consent will be obtained from the participants prior to the study. Their confidentiality and privacy will be prioritised. Lastly all the required provisions of the Data Protection Act of 2018 will be complied with.
Timeline
	Tasks
	Start Date
	Duration (In weeks)

	Selection of the research topic
	01-Dec-2022
	1

	Development of the research aim, objectives and questions
	05-Dec-2022
	1

	Literature review
	10-Dec-2022
	2

	Selection of the appropriate research methods
	20-Dec-2022
	1

	Data collection
	26-Dec-2022
	2

	Data analysis
	05-Jan-2023
	1

	Drafting and submission
	10-Jan-2023
	1


Table 1: Timeline 
(Source: Self-developed)
[image: ]
Fig 1: Gantt chart
(Source: Created by the learner)
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