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[bookmark: _Toc135246088]Introduction
Marketing strategies, as well as methods, have been instrumental in enhancing service in the business of an organisation which can be beneficial in order to develop productivity and profitability in the hospitality industry. The terminology ‘market’ can be depicted as the ways or means with the help of which the consumers can be attracted towards getting the services of the respective organisations. Along with that, various necessary information or data that can be gained from the consumer base has been relevant for the purpose of regulating business in the hospitality industry. This assignment would be revolving around the comparison related to marketing methods and strategies between Holiday Inn and Six Senses. 
[bookmark: _Toc135246089]Marketing Strategies
Hotel Holiday Inn has a huge presence in the hospitality industry as this organisation has been attracting travellers or consumers who require or look for a simple, straightforward yet decent stay. Hotel Holiday Inn has been continuing to provide services with the help of the internet and free Wi-Fi services so that the consumers can be able to conveniently maintain their stay while they have been travelling (Holiday inn® hotels: Book family friendly hotels worldwide: Official site, 2023). In this respect, it can be mentioned that with the objective of focusing on operating the business in an organised way, Holiday Inn has been promoting the business objectives by utilising the print media and broadcasting advertisements. Along with that, Holiday Inn has launched its first multimedia campaign which has been led digitally and the conceptions or experiences that have been gathered by the tourists while they have been staying in this hotel, have been shared through mobile-developed Web documentaries. 
On the other hand, hotel Six Senses has been regulating the business in the hospitality industry by managing the wellness as well as sustainability of the business and consumers as well (Luxury resorts, spa escapes - six senses about Us, 2023). The luxury hotels including Six Senses promote their business objectives with the help of various social media sites and its own online portals through which the travellers can remain informed about the facilities or amenities provided by the services of the employees in Six Senses.      
[bookmark: _Toc135246090]Current Market Positions
In the current scenario, Six Senses has been expanding its business among various nations. In China, this hotel has been regulating the business with 113 suites and 129 villas. In France, it has been operating its business with the help of 32 suites and in Bhutan, Six Senses has been managing its business by utilising 82 rooms. Along with that, this organisation has various resorts as well as spa facilities. Apart from that, the urban hotel and first winter sports resorts among which two resorts have been situated at UNESCO World Heritage Sites. In the current scenario, this organisation has been operating the business by maintaining 28 spas in 20 nations across the world (Ali and Anwar, 2021).    
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Figure 1: Gross revenue of Holiday Inn hotels worldwide from 2007 to 2022
(Source: Holiday inn hotels gross revenue worldwide 2022, 2023)

Simultaneously, hotel Holiday Inn has been operating services in the hospitality industry by preserving the comfort and convenience of tourists and consumers. In the current scenario, this organisation has been regulating the business by maintaining technologically updated facilities as well with the help of which the consumers can be able to be facilitated by the employees of the hotel which can develop their experiences throughout their stay in that hotel (Rafahat, 2022).  
[bookmark: _Toc135246091]Marketing Techniques in Use today
With the objective of reaching out to worldwide consumers, hotel Six Senses has been providing the service by utilising technological advancements and innovations so that the proper utilisation of digital media can be implemented with the help of which the consumers can remain engaged by involving in the activities of the hotel which can bring forth effective outcomes through the business generated by the employees of this hotel. Apart from that, several social media sites including Facebook and Instagram as well as various online portals have been utilised in order to help the consumers so that they can stay connected with the activities or promotions of the hotels and can collect necessary information regarding the facilities or amenities which can be instrumental in turning the profitability for the betterment of the service. Along with that, with the help of newspaper articles and radio telecasts, the employees of this organisation can be able to communicate with the consumers as well.   
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Figure 2: Holiday Inn (IHG) Stock Price Performance
(Source: Holiday Inn | IHG Stock Price, company Overview & News, 2023)

In order to regulate the business in a structured way, hotel Holiday Inn handles social media accounts and portals for maintaining a digitally-led campaign which can be helpful in promoting the business to the consumers. In this regard, the business leaders of Holiday Inn have taken a vow to create contents which can be instrumental in attracting consumers and helping them to be a part of their business objectives so that the business can be enhanced and productivity can be increased (Samiee and Chirapanda, 2019). With the help of online portals such as LinkedIn and Buzzfeed, the employees of this organisation keep on posting videos and necessary information about the activities they perform. 
[bookmark: _Toc135246092]Segmentation, targeting and positioning and marketing communications with the target audiences of both the hotels 
In order to communicate with the consumers through their various social media sites, the hotels have been maintaining marketing strategies as well as communication which can target audiences of both the hotels. In the context of this, it can be articulated that Hotel Six Senses has incorporated or launched new websites so that consumers can be able to book hotel rooms according to their choice and desires. The procedure of booking the hotel rooms has been made seamless as the consumers can remain focused on booking rooms and total revenue of the business can increase and profitability can develop accordingly. Apart from that, the design and the layout of the contents that have been posted by the employees of this organisation, significantly encourage the consumers to be engaged with the amenities of the hotel (Dewnarain et al. 2019). Along with that, Six Senses has created sites through which the experiences and ideas of the consumers can be shared with the help of which other consumers remain informed about the necessary as well as relevant information that can be helpful in the purpose of travelling.  
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Figure 3: Ranking of Six Senses
(Source: Sixsenses.com Traffic Analytics & Market Share | similarweb, 2023) 

In response of providing the necessary information regarding the business of Holiday Inn, this organisation has been sharing the business objectives as well as various contents with the help of mobile-based web technologies or documentaries so that the consumers can be able to share their ideas through the online portals. Throughout the business, this organisation has identified that technological innovation has been instrumental in informing the consumers in a budget-friendly way and the consumers can remain focused on the business tactics of the organisation. Apart from that, Holiday Inn has been providing the services of questioning the consumers or tourists about the places they have travelled to so that the consumers can remain enthusiastic and find some interesting as well as exciting business objectives and criteria in order to be with the organisation. Any kind of road trip plan can be posted with the help of their social media portals so that the consumers can figure out easily which trip can be suitable for them to avail of in the current scenario. In this respect, it can be stated that Holiday Inn and Six Senses have brought several changes or modifications with the objective of concentrating on the protocol or social distancing norms that have been maintained and preserved for the benefit of the consumers who have been the backbone of the overall business.    
[bookmark: _Toc135246093]Analysis of digital marketing activities of both the companies
Hotel Holiday Inn and Six Senses have been operating the business with the help of social media sites so that both companies can be able to focus on their businesses. With the help of the contents provided by the organisations, the consumers can remain involved as well as concentrate on the services provided by them. With the help of Facebook and Instagram, the organisations keep updating their necessary information so that the consumers can be able to know and stay informed about the relevant information about the hotels. In order to regulate the business in the hospitality industry, social media as well as various online portals help the business to be developed and enhanced in terms of dealing with the business in a structured way (Rafahat, 2022).    
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Figure 4: Rank of Holiday Inn
(Source: Holidayinn.com Traffic Analytics & Market Share | similarweb, 2023)

The online portals as well as various websites have been necessary in order to keep track on the business so that effective and efficient services can be provided and productivity as well as profitability can be increased. Hence, the satisfaction of the consumers can also be maintained. 
[bookmark: _Toc135246094]Conclusion
Throughout the assignment, the comparison between the hotels named, Holiday Inn and Six Senses has been provided. In this respect, the marketing strategies and methods of both hotels have been concentrated in this discourse. Along with that, various social media websites and online portals have also been mentioned with the help of which these two hotels can provide effective services in the hospitality industry across the world. 
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