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Brief introduction
We asked questions such as 
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I had trouble login into the questionnaire that my team has created so I have created my own questionnaire. Therefore, my questionnaire is different to my group partners. I’m so sorry for the inconvenience I tried my best to make this work.



Result analysis
 [image: C:\Users\thesolamnus\AppData\Local\Microsoft\Windows\INetCache\Content.MSO\8C108F2E.tmp]
From this I can tell several things such as, that 40% of the people that took my questionnaire said the reason why they “don’t use a cleaning service” is because it’s too expensive. I can also tell that 10% of the people that took my questionnaire think that it is because they “never looked into it”. This is all shown in a pie chart just like all the other multiple answer questions. A way that my area of criteria fits into this is how I analysed all our final expenses. For example, our service cost £300 and I understand that this is on the expensive side however not only can you spread this out for monthly payment you are also receiving outstanding and high-quality services that use fantastic top of the line machinery. 
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This is another example of the pie chart analysis. 40% of people voted for “no” also 40% of people voted for “yes- every now and then”. And 20% of people voted for “yes- On a regular basses” I am in charge of finance this means I need to make sure that the money that goes into advertisement is well spend and convincing. This question allows me to use statics in my advertisement to make it more convincing and lore in more customers.
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This analysis is different to the pie chart as this analysis is done in columns. This is because the answers were Radom as I gave the reader the ability to choose their own reason why. 10% of the people that voted said that it’s because of “Reliability”. As to 40% of people voted that “Trust” is the main thing they look for. This is very important information to me because as a financial manager I need to know what people are looking for in this orientation of business. I can use this information to upgrade our service, as well as I will know what our advertisement should say to get people sold on our business. I made sure that we can afford all our high-quality equipment.
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PERSONAL INVESTMENT

We are decided to invest our private savings3000 pound each so will have #3000 pound for the beginning
and it will help with our start-up costs.
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Have you ever used a house cleaning service before? *

O Yes
O No

Do you currently use a cleaner? *
O No
O Yes-every now and then

O Yes-On aregular bases

If you dont use a cleaning service, why?

O I have the time to do it myself
O Too expensive

O Trustworthiness

O Liability

O Neverlooked into it

(O [I'share the chores out with my family to teach them responsi
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If you dont use a cleaning service, why?

10 responses

@ | have the time to do it myself
@ Too expensive

@ Trustworthiness

@ Liability

@ Never looked in to it

@ | share the chores out with my family
to teach them responsibility
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Do you currently use a cleaner?

10 responses

® No
@ Yes- everynow and then
@ Yes- On aregular bases
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What is the most improtant factor you look for when choosing a cleaning

service.
10 responses

4 (40%)

3 (30%)

2 (20%)

1(10%)

Price Quality Reliability Trust
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