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[bookmark: _Toc223364786]Introduction 
This report is prepared to support and justify the creation of the web design prototype as well as the Mood board in the context of fixing SwiftMeal’s website design issues. The issues are identified mainly from the perspective of its utility, functionality, design, process, and aspects like navigation. Part 2 of the report contains the identification of issues and the solution, such as understanding the importance of having a website with superior quality images. Part 2 focuses on drawing on only some of the most important issues with SwiftMeal’s website, containing solutions that are backed by evidence. Further, the report features the importance of responsive design in website creation and its importance, mainly in e-commerce platforms. The implications of such a design will be interpreted in terms of improving users’ experience as well as improving MealSwift’s sales. Lastly, the moodboard and wireframe have been defined, aligning with considering its implications and influence on the overall website redesign. Altogether, the report has summarized how each issues have been resolved by adding different techniques, features, and elements. Further, the theory of responsive design has been implemented to recreate the website, focusing on making it accessible across all devices. The ideas from the moodboard and wireframe have also been adequately used. 
[bookmark: _Toc223364787]MealSwift Website Redesign 
MealSwift’s website has a lot of major or minor issues, comprising the utility, functionality, and aesthetic side of the website. For example, if one goes by the design, it is quite outdated with the conventional click buttons and icons. Not only that, the background color is not quite attractive for a teenager to order something from the website. Furthermore, if a customer has to navigate to customer service for order delays or failed transactions, it can take too much time to complete the process. The images are also less attractive because of the quality. These issues are crucial mainly because a study cites that websites that have higher resolution or superior visual and images, along with good navigational capabilities and informational context, are more likely to be perceived as usable and functional by customers [1]. Thus, in terms of the overall visual, there are important solutions like using multiple fonts with different colors. The use of such fonts and elements has been used to redesign the prototype. Further, to make the background images more creative and clear, a few major works on images in terms of defining their resolution have also been done. 
 Another major issue is regarding limited menu offerings and restaurant options. This is more likely to affect customers who are choosy about ordering food online. Most importantly, there is a lack of personalized menus, which is a growing concern among many consumers, mostly youths. Personalization in online menus is considered to be a relevant factor for enhancing customer experience that is mediated by affecting sensory cues like visuals [2]. Consumers can now add an item to their order using the ‘add’ button to personalize their orders. Also, to make it easier for consumers to go forth and back, the navigation buttons have been made more responsive, and the fonts have also been changed to make them visible. 
Further, navigating the different dashboards on the website has been difficult for customers, considering the confusion it created. Specific buttons have been added where some of the processes have common click buttons. Adopting such a solution will help ensure that customers making an online order can effectively redirect themselves to the homepage if they want to create an entirely new order. Most importantly, for users who use mobile phones to make an order will now be easier in terms of navigation as there are clear and functioning clickable buttons, with much bigger fonts and sizes is an important solution as navigability enhances usability of a website and reduces complications and confusion [3]. Here, the responsive design concept has been widely used so that the navigability capability remains almost the same across all devices. Not only that, few icons and click buttons are made simpler and less conventional. For example, if a user clicks on the SwiftMeal written on the top left, it takes them to the home page. 
The background color was also a major issue, mainly relating to sensory cues. Sensory cues like visuals and colors have emotional as well as objective implications, as it motivates and enhances user’s interests in interacting with media or content, such as website content [4]  for SwiftMeal. Thus, the color that has been used is more resonating to the customers with the patterns mainly gray and orange. While gray is considered to be acting as a neutral color, orange is more energetic and engaging. The choice of color was also based on reviewing other platforms. Attaching too much importance to color and using multiple colors has not been a major consideration for any such platforms, for which limiting the colors to two is crucial for SwiftMeal. 
[bookmark: _Toc223364788]Responsive Design Implementation 
Responsive design in a website, in a literal sense, means making the website accessible from all devices [5]. The very idea is to adopt the designs and features that are all-device-friendly. It serves both purposes- usability and functionality. In terms of SwiftMeal’s website, this has also been a major issue because there were problems relating to the difference in font size and lack of readability when the same website was opened on mobile phones, compared to desktops and laptops. Similarly, there were glitches faced by customers, affecting the readability, navigability, and overall utility of the said website. 
[bookmark: _Toc223364789]Implication of Responsive Design Implementation in E-commerce websites for Improving User Experience
User experience is a major component in assessing the effectiveness of any website in terms of design, utility, functionality, and overall navigability. Consumer experience is said to be influenced mainly by factors like service quality, trust, and perceived value, while the consumer experience itself has major implications in affecting customer satisfaction [6]. In terms of the responsive design, users want to access a website also on their mobile phones because it is portable, easy to read, because of its all-day availability, a personal experience, and easy operations. In that regard, the perceived value of responsive design can be established among the users, thereby enhancing their experience. There are specific design elements that either enhance or shrinks customer’s experience. For example, the use of a grid-based structure enables users to browse the web comfortably and also makes it possible to print it in different formats, keeping the original format of the content intact [7]. Further, it is understood that user’s expects to read the content on the website without having to constantly resizing them to the desktop site [5], forth and back, which is also a very important experience criterion. Also, there are age-based implications of having a compatible website that can be accessed even by those with weak visual sights like those above 40 years [8], which is also part of the experience. 
[bookmark: _Toc223364790]Implication of Responsive Design Implementation in E-commerce websites for Improving Sales
Considering the case of improving sales, responsive designs have a lot more implications. If user experience is the first step, the final step is the consumption of the product by the users, which is based on experience. There are a lot of mediating factors, such as trust and customer experience, that directly affect sales [1]. However, the most immediate impact of responsive design is that it sustains the users’ [9], which means that the same user will continue to use the same website when compared to others that lack responsive design. Such continuous usage also determines the potential sales. Furthermore, responsive designs save time for consumers when they have to order something quickly, especially food orders. Since likely consumers always carry laptops or tablets, the easiest option is to directly order from their phone, thereby determining the sales. Thus, the impact of users’ experience on sales is not always direct but can be mediated by customer experience firsthand and then by trust, consistency of the responsive design, and other subjective factors like perceived value.
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[bookmark: _Toc223364795]Moodboard and Wireframe Design
A moodboard can be defined as a creative way to put up ideas together in the form of images, icons, and other elements. It can also be considered as a way to transform brainstormed ideas into a collage format or in a sequence where each element has significance and can be used as an inspiration for real-life projects. 
Moodboard has mainly helped in categorizing the elements and features that needed to be added to the website prototype. For example, the moodboard includes images of how orders can be made, how deliveries are made, and also tracking the location. For example, there are images of delivery agents riding a bike, which have helped to think about customer expectations of tracking their orders. Similarly, the different logos that have been used in the moodboard have helped to carefully design the icons and click buttons, not just for utility but also for enhancing the attractiveness of the website prototype. The use of different headings in terms of making them visible and creative is also taken from the moodboard. Furthermore, the moodboard has helped in sequentially developing the prototype, where one thing was considered at a time. So, without the moodboard, I could have created the prototype design in a haphazard manner and less systematically. 
A wireframe is more like a blueprint or a layout that helps in designing the final layout or design. For example, if the website prototype includes colors and actual content and icons, the wireframe contains only the blank spaces, colorless ideas about creating each page of the website. 
The wireframe has been more important than the moodboard because, without a layout, even a good designer would make mistakes. Firstly, the wireframe has helped in finalizing the draft, based on which the final design was prepared. Also, it has helped in assessing whether users would find the webpages attractive. The blueprint was assumed to be the real webpage where its attractiveness and creativity were assessed. Furthermore, it helped to review whether there would be enough spaces between dashboards and contents to make the webpage more specific and less confusing. Every time I sat for website redesigning, I took a copy of the layout and then figured out what could actually go wrong; as such, it helped me mainly in avoiding mistakes. I was able to use creativity in terms of colors for the background as well as for the fonts, looking at the actual blueprint. 
[bookmark: _Toc223364796]Conclusion 
The overall design process for SwiftMeal has been a wonderful experience, where I learned website designing skills as well as the theoretical aspect of creating an attractive website. Not only that, but I have also gained an understanding of how the fast food industry operates, where platforms like SwiftMeal have a more important role, mainly to shape customer experience and influence their consumption habits. Since it is understood that e-commerce platforms make life of consumers easier, website design matters a lot, in terms of both profitability as well as in retaining and sustaining consumers. Furthermore, the redesign process has helped me learn about my mistakes and, most importantly, taught me how to become patient while focusing on work like website redesigning. Being patient, along with making mistakes have been the hardest part of the overall process. There are too many intermediary platforms like SwiftMeal, and I got the opportunity to at least review some of the webpages of the most popular platforms like Grubhub and Uber Eats.  I was able to find out how webpages have been designed in different ways and how it acts as a major competitive advantage in the digitized age. These lessons will be very helpful for me in my further studies, and mainly in terms of actually utilizing them in a professional context. 
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