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	Student Number
	
	Student Name
	

	

	Website Chosen 
	Eden Spa Harborne	

	Insert hyperlink to website
	https://edenspaharborne.wixsite.com/eden-spa

	

	Evaluation Respond to each question 

	Section 1 – Usability 
(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?  

	Answer:  The website loads reasonably quickly on both desktop and mobile devices, though the Wix platform can sometimes cause slight delays compared to custom-built sites. Pages generally render smoothly, ensuring users can access content without difficulty. However, larger images may increase loading times if the internet connection is weak. Overall, performance is acceptable but not fully optimised for speed, and further improvements such as image compression or caching could enhance user experience (Das, 2023).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  

	Answer:  The site has a simple structure with a homepage, treatment lists, and contact details, making it easy for customers to understand the layout. Navigation is achieved through a clear top menu and scroll sections, which ensures a straightforward browsing experience. However, the number of sub-pages is limited, and some services are grouped together on single pages. This means users may need to scroll more than expected to locate detailed treatment information, which could affect convenience (Eden Spa Harborne , 2025)

	Question 1c - Can a customer make a booking via the webpage?  
 

	Answer:  The website does not include a built-in booking system, which limits ease of access for potential clients. Customers are instead instructed to get in touch with Eden Spa by phone, email, or social media, which can feel time-consuming. Compared to rivals that provide online booking forms or integrated scheduling tools, this approach makes the process less convenient and may discourage immediate bookings. Online reservation feature would modernise the site and improve customer experience (Pembee.app, 2024).

	Question 1d - What improvements could be made to the usability of the website? 

	Answer:  Adding an integrated online booking system would significantly improve usability and meet customer expectations. Clearer headings, improved labelling, and better organisation of services help customers identify treatments more quickly. Introducing a search bar would make navigation easier. Optimising image sizes to improve loading speed would further enhance performance. Finally, fixing the embedded map window, which currently expands through the website text and hides behind the main image, would greatly improve presentation

	Section 2 – Pleasure – Customer Experience 
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  

	Answer: The website features a soothing colour scheme, a relaxing spa theme, and a modern, eye-catching design that immediately appeals to visitors. On a desktop computer, the arrangement appears spacious, organised, and easy to follow, with images and text well balanced. On mobile devices, however, some elements appear smaller, requiring additional scrolling to view the same information. Mobile website remains functional, usable, and accessible, ensuring customers receive a consistent experience across all devices.

	Question 2b -  How does the website use imagery, video and colour?  



	Answer: The website makes strong use of high-quality imagery that highlights spa treatments, the relaxing atmosphere, and the professional environment customers can expect. Colours are soft, neutral, and carefully chosen to promote a sense of calmness, wellness which aligns well with the spa’s branding. There is no video content included, which could reduce customer engagement. Promotional videos, virtual tours, or testimonial clips would make the website more interactive and strengthen its overall impact on visitors.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
 

	Answer: The website does not feature an online chat tool, which limits real-time interaction between the business and potential customers. Instead, visitors are encouraged to make contact through phone, email, or social media platforms. While these methods are useful, they reduce instant accessibility and may discourage quick enquiries from customers who prefer immediate responses. Fhat feature or automated chatbot would allow prospective clients to communicate more efficiently, improve engagement, and enhance overall customer satisfaction (Kumospace, 2024).

	Question 2d – How effective are the social media links on the website? 

	Answer:  Website does provide links to its social media pages, these are not very noticeable and may be overlooked by visitors. While they do offer additional contact options, there is no live feed, embedded content, or interactive features that would encourage ongoing engagement. Integration is therefore limited, reducing overall effectiveness. Visibility could be improved by placing the links more prominently and promoting interaction through regular updates, campaigns, or customer promotions to drive stronger connections (Kang, 2018).

	Section 3 – Perceived Value 
(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers? 

	Answer: The website provides a clear listing of services, with treatment names and short descriptions that give customers a good overview of what is available. Layout makes it simple for users to recognise the main options without confusion. However, for complete clarity, some clients may still need to contact the spa directly because there is limited detail on specific treatments, no bundled package deals, and only basic explanations provided about the benefits of each service offered.

	Question 3b -  How are customer reviews made available? Are these up to date?  

	Answer: Reviews from customers are not prominently displayed on the website itself, which may reduce trust for new visitors. Most likely that feedback and testimonials can instead be found on external platforms such as Google Reviews or social media pages. Since many clients rely on seeing up-to-date and verified reviews before making a reservation, the lack of direct and current testimonials on the website limits its ability to build credibility and reassure potential customers (Service, 2020).

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  

	Answer:  The websites serene layout expert photography and emphasis on relaxation techniques all communicate quality. The spas ambiance and branding imply a high-end experience. If friends or family are looking for a personalized local wellness service I would suggest it. More emphasis on credentials endorsements or honors would serve to further bolster superior quality.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  

	Answer: Yes in the Treatments section prices are prominently shown next to each treatment. Competitive prices are offered for a variety of services including massages facials and waxing. Customers can make budgetary plans and trust is increased as a result of the transparency. The prices are fair when compared to rivals and reflect the high caliber of service that the websites expertly designed layout and serene imagery convey.

	Section 4 – Searchability 

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Eden Spa Harborne

	
	2. Spa treatments Birmingham

	
	3. Beauty salon Harborne

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  

	Answer:  Searching the business name “Eden Spa Harborne” brings the website up in the top results. However, for more general searches such as “spa treatments Birmingham,” the site does not appear in the top ten, as larger competitors dominate. Improving search engine optimisation (SEO) would help the business attract new customers beyond those who already know the name.

	Section 5 – Reflection and conclusion 
(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Notwithstanding the growth of social media websites are still very important in contemporary UK business. They serve as reliable information sources where clients can find services phone numbers and reservation options. Websites as opposed to social media provide complete control over branding and the customer journey enhancing credibility. Particularly in service sectors like spas a robust online presence that integrates social media and websites is crucial for competitiveness.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer:  Adding an integrated online booking system would be the most significant enhancement. The convenience of scheduling appointments online without having to call or email is something that customers are expecting more and more. Eden Spa could increase customer satisfaction cut down on lost opportunities and streamline operations by implementing this feature. Adjustment would also align the company with rivals who currently offer online reservations increasing its attractiveness to both current and potential clients
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